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ABSTRACT 


THE SOUTHERN UTAH WILDERNESS ALLIANCE AND THE EVERETT RUESS 
MYTH: A TRIANGULATED STUDY UTILIZING THE ELABORATION 


LIKELIHOOD MODEL OF PERUASION (ELM) 


Nathan E. Thompson 
Department of Communications 


Master of Arts 


This study explored the persuasiveness of the Everett Ruess myth as a peripheral 
cue to persuasion advocating wilderness protection. Hypotheses informed by the 
Elaboration Likelihood Model (ELM) of persuasion assessed Ruess’ connection to the 
Southern Utah Wilderness Alliance (SUWA). A triangulation of methods included (1) 
content analysis, (2) factorial-design experimental message testing, and (3) semi- 
structured interviews to evaluate the extensiveness of Ruess in newspapers and measure 
the influence of a Ruess oriented persuasive message cue. Findings suggest Ruess has 
been used more as a peripheral cue in newspapers. The factorial-design indicated Ruess 
as cue to persuasion is not effectively analyzed by college age students. Message testing 
used a 3 (central cue, peripheral cue, control group) X 2 (high attitude, low attitude) X 2 


(high involvement, low involvement) factorial design. The study replicated measures of 


attitude, source credibility, involvement, and message quality, but could not establish 
strong correlations. The effectiveness of the central cue message was greatest for 
individuals under high attitude and high involvement conditions. The hypothesis that 
message quality positively correlates with intention to act was supported. Interviews 
explored the attitudes of twelve policy leaders and artists involved with Ruess and 
SUWA for insights about Ruess as a wilderness icon. Interviews revealed ten categories 
that explain the attitudes of wilderness scholars such as Roderick Nash and authors Terry 
Tempest Williams and Bruce Berger toward Ruess. Findings from the interviews also 
indicate that Edward Abbey may have been an essential influence that contributed to the 
establishment of Ruess as a wilderness hero. The publisher Gibbs Smith is recognized for 
his role in influencing Ruess’ ties to SUWA along with SUWA founder Clive Kincaid. 
The passion in which Ruess writes about the environment may be the actual source of 
persuasion, not necessarily the Ruess myth. However, Ruess’ passion toward the 
environment may be a source of ambivalence for Latter-day Saint audiences of SUWA 
messages. In conclusion, the findings of this study of the Ruess-SUWA relationship may 
influence and inform future use of Ruess by the news media, publishers, organizations, or 


any other entity interested in using the Ruess myth for persuasive purposes. 
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CHAPTER I 


INTRODUCTION 


“And they did preserve the land southward for a wilderness...” 
-Ether 10:21 
Book of Mormon: Another Testament of Jesus Christ 


“Every great artist, a Dante or a Shakespeare, a Dostoevsky or a Proust, thus furnishes the metaphysical 

justification of existence by the beauty of the vision he [sic] presents of the cruelty and the horror of 
existence. All the commonplace of the world, he [sic] converts into jewels.” 

-Havelock Ellis (1923, p.333)! 

The Dance of Life 


Section I: The Background 


Everett Ruess said he had the “least desire for fame” (Rusho, 1983, p.152). And 
yet his mysterious disappearance into southern Utah’s Davis Gulch in 1934 has helped 
his mystery evolve into a myth used to advocate and promote wilderness protection. The 
journey Ruess recorded—through letters, poetry, and prose—serves as the foundation of 
his status as a wilderness icon. Ruess’ association with wilderness preservation formally 
began in 1983 when a fledgling Southern Utah Wilderness Alliance (SUWA) was still 
rooting itself in the burgeoning bedrock of Utah’s acrimonious Bureau of Land 
Management wilderness debates. SUWA’s adoption of Ruess for environmental 
advocacy is an action that came by design and consequence; by design, because 
dissemination of the Ruess story is an integral part of his ascent to myth and an essential 
element of marketing the interpretations of Ruess’ ideas of wilderness; by consequence, 
because Ruess followed his dream and vanished into a landscape he deeply cherished, 
becoming one of Utah’s most enduring mysteries. 

The Ruess story alone doesn’t necessarily peak lasting interest; other forces work 
to maintain and provoke the proliferation of the myth. This study employs a theory-based 
point of view to examine how the Ruess myth is used in environmentalism and employs a 
triangulated methodology of content analysis, experimental message testing, and semi- 
structured interviews to research Ruess’ association with SUWA as an element of 
marketing wilderness preservation. 

Ruess 

Ruess’ last known message was found in a narrow notch of the Escalante Canyon 
country of southern Utah now known as the Grand Staircase-Escalante National 
Monument. Ruess’ final words were “NEMO: 1934” (Rusho, 1983). The inscription 
“Nemo,” Latin for “No One,” was found in Anasazi Indian ruins located in Davis Gulch 
after his disappearance. Rusho theorized that Nemo was left to be deliberately enigmatic 
and that Ruess thought of himself as a real life Captain Nemo. 

Ruess was a self-proclaimed adventurer to be sure. In his last letter to his brother 
Waldo Ruess, Everett Ruess wrote: 


' Everett Ruess said Ellis’ (1923) The Dance of Life influenced his philosophies and views on life more 
than any other book (Rusho, 1983). 


As to when I shall visit civilization, it will not be soon I think. I have not tired of the wilderness; 
rather I enjoy its beauty and the vagrant life I lead, more keenly all the time. I prefer the saddle to 
the streetcar and star-sprinkled sky to a roof, the obscure and difficult trail, leading into the 
unknown, to any paved highway, and the deep peace of the wild to the discontent bred by cities. 
(Rusho, 1983, p. 178) 


Ruess’ final words “Nemo:1934” continue to add to the mystique of his story. The 
inscription has since been buried by the waters of Lake Powell, a massive reservoir which 
engulfed a labyrinth of tortuous tributaries that once spilt into the Colorado River and 
heart of Glen Canyon. 

Shortly after Ruess’ disappearance, followers of his story began to speculate what 
might have happened. Some claim he drowned crossing the Colorado; others suggest that 
he stole away to Arizona to live with a Navajo tribe (Rusho, 1983). He may have 
stumbled across cattle rustlers, who consequently murdered him (Roberts, 1999; Berger, 
1990). Others speculate he was depressed, froze, starved, or died from disease related to 
malnourishment or fell from a cliff (Rusho, 1983). Steve Peterson, a Snow College 
outdoor literature professor in central Utah, suggested that jealous Mormon boys, 
threatened by Ruess’ charismatic ways, may have been involved with his disappearance 
(personal communication. Nov. 22, 2002). Gary James Bergera (1999) intimates that 
inner angst may have led Ruess to commit suicide. Taylor (1997) believes that Ruess was 
struggling with his sexuality and that his disappearance may be linked to homosexuality. 


The Southern Utah Wilderness Alliance 


Despite the many theories about what happened to Ruess, one of the mystery’s 
most enduring advocates is the Southern Utah Wilderness Alliance, a Utah-based 
grassroots environmental group. SUWA adopted Ruess as part of the organization image 
in 1985 after founder Clive Kincaid worked with members of the Ruess family to acquire 
block prints made by Everett Ruess (Berger, 1989). Specifically, a self portrait block 
print of Ruess and his two burros was used as the SUWA logo after Kincaid helped the 
family restore this and other original block prints. Berger (1989) wrote that the day the 
print was unveiled, SUWA raised $25,000 for the organization. Subsequent years showed 
significant income from sales of Ruess prints. (See Appendix A.”) Gibbs Smith, publisher 
of the seminal Ruess works and founding board member of SUWA, claimed the Ruess 
logo was his idea (personal correspondence, July 15, 2002). 

In 1999 the logo was replaced by a block print depicting a desert juniper tree. 
However, Ruess’ story and name continue to benefit SUWA; the Autumn 2002 and 
subsequent editions of the SUWA newsletter Slickrock contain an advertisement for 
Dianne Orr’s (2001) docudrama Lost Forever: Everett Ruess. The ad explains that 
proceeds from sales of the film through SUWA are given to the organization. Lindsey 
Oswald, Membership Services Director, explained in preliminary research and fact 
gathering other ways Ruess is currently being used for fundraising. “In 1999, we 
restructured SUWA's membership services. To encourage our members to increase their 
level of giving, we created catchy categories (like many other non-profit organizations 
have) for different giving levels” (personal correspondence, Jan. 8, 2003). While not 


* Appendix A also includes a history of prices for Ruess prints listed by SUWA and the times he is 
mentioned in existing SUWA minutes kept at the organization’s Salt Lake City office. 


necessarily a group of folks interested in Ruess, Oswald said, the highest level of 

individual giving program now bears his name. SUWA’s Web site explains it this way: 
SUWA recently instituted a program to encourage our members to make a bequest or planned gift 
to SUWA. This program, called the Everett Ruess Society, is named for the legendary artist and 
wanderer, Everett Ruess who loved and sought out the wild places of the Colorado Plateau. In 
1934, at the age of twenty, Ruess disappeared in the Escalante canyons and was never found. To 
this day however, his independent spirit and passion for Utah's redrock canyon country continue to 
inspire our work protecting Utah wilderness. 

The Everett Ruess Society recognizes an outstanding group of wilderness advocates who 

have made a long-term commitment to protecting America's redrock wilderness. Members of the 
Everett Ruess Society are entitled to a special thank-you gift, along with other benefits including 
written, insider briefings from SUWA's Executive Director and an invitation to an annual 
gathering with SUWA leadership. (http://www.suwa.org/join_planned.php#society) 


Oswald said, “Everett Ruess Society members are offered a signed book by T.H. 
Watkins, two gift memberships to SUWA, written insider briefings from SUWA's 
Executive Director, a color map of Utah's proposed/existing wilderness areas, and an 
invitation to an annual gathering with SUWA leadership” (personal correspondence, Jan. 
8, 2003). 

Internet searches often list www.suwa.org as a common hit for queries for 
“Everett Ruess.” The page on SUWA’s 2001 Web site read, “It is in his independent 
spirit and profound love of the beauty of canyon country that we have dedicated 
ourselves to the protection of southern Utah wilderness” (www.suwa.org/everett.html). 

Founded in 1983, SUWA is a non-profit organization that garners public support 
for wilderness by focusing attention and grassroots activism through community outreach 
campaigns. SUWA boasts an annual increase of activists and a number of anti-wilderness 
proposals defeated in the U.S. Congress since 1983 (www.suwa.org). Membership in the 
organization requires a $30 donation; however, donors that give at least $15 receive a 
quarterly subscription to Slickrock and action-oriented bulletins. SUWA had 163 
members in 1984 and as many as 23,984 members in 1996. Dave Pacheco, National 
Outreach Director, estimated that SUWA had about 14,000 dues paying members in 
2002, even though membership fluctuates as high as 15,000 depending on seasons when 
members are garnered through door-to-door canvassing (personal communication, June 
13, 2002). Approximately 7,000 SUWA members live in Utah, said Pacheco, and about 
3,500 in the other four corners states: Colorado, New Mexico, Arizona, and California. 
The remaining membership is distributed across the United States. SUWA’s official Web 
site claims that 75 percent of its 2002 budget came from individual donations. Other 
donations and income includes: fundraisers and merchandising, business memberships, 
gifts within an estate plan, gifts by will, living trusts, retirement plans, life insurance, and 
stock investments. 

A full-time executive director, volunteer board of trustees, and advisory 
committee oversee SUWA. Additional support includes paid staff and volunteers who 
participate in conservation programs, community and activist outreach, project 
coordination, and newsletter production. SUWA is headquartered in Salt Lake City, Utah. 
Field offices are also located in Moab and Monticello, Utah and Washington D.C. (For 
more details about SUWA’s self-reported history, see Appendices B and C). 

In preliminary research to document SUWA’s use of Ruess, e-mail 
correspondence with Pacheco offered insights to Ruess related activities. Pacheco wrote, 


“First off, I should pass along a Happy Birthday to our subject Everett Ruess. He’d be 88 
years old tomorrow, March 28, 2002” (personal correspondence, March 27, 2002). 


Pacheco went on to explain that the change in logo was a push for a more modern appeal: 
Interesting newer history had SUWA dropping the logo in 1999 because we wanted something 
that seemed to convey the issue of Utah wilderness more so than did the Ruess logo... We went 
with the Juniper tree logo that represents southern Utah wilderness in most people's minds. Every 
so often, we'd get people unfamiliar with Ruess’ artwork asking us ‘what does a miner with 
donkeys have to do with wilderness?’ So we changed to something more representative. 
Personally, I liked the Ruess logo because of the great story behind it, but the organization decided 
to move to the more modern look the current logo conveys. It looks nicer and conveys a modern 
appeal. 


Pacheco said in-depth research to support such claims has not been completed and is not 
expected in the near future. SUWA’s most recent use of Ruess will occur on March 28, 
2003 when SUWA celebrates its 20" anniversary along with Ruess’ 89" birthday. 


Utah’s Acerbic Wilderness Debate 

SUWA has played a pivotal role in highlighting the uniqueness of Utah’s 
geography, but it is only one element of the environmental politics of Utah. Western 
states like Utah provide an inimitable backdrop for understanding the rise of Ruess as a 
wilderness icon. 

“Mormon Country”? 

Pioneers from the Church of Jesus Christ of Latter-day Saints, also known as 
Mormons, settled in Utah. Kay and Brown (1985) suggest that the LDS Church 
settlements began an interesting implication of conservation and land development in 
early Utah colonization. Members of the LDS Church moved west from Illinois in 1846, 
two years after the martyrdom of LDS Church founder Joseph Smith; members of the 
LDS Church were driven from their homes in Nauvoo, Illinois. They moved west, to 
what was then Mexican Territory. Leading the LDS Church was Brigham Young when 
the first Latter-day Saint pioneers arrived in the Salt Lake Valley in 1847. Immediately, 
Young began to colonize and cultivate a vast empire of communities throughout the 
boundaries of Utah, southern Idaho, and parts of Arizona, Wyoming, Colorado, Nevada, 
Mexico, and Canada. The LDS Church has since grown to a population of 11.4 million 
people located in 160 different countries with nearly two million Latter-day Saints in 
Utah (www.lds.org). 

Doctrines taught by Smith, Young, and other early LDS leaders influenced the 


way in which Utah was settled: 
Identification with the ancient Israelites prompted much biblical imagery in Mormon views of the 
land. [Mormons] also adopted from the Bible the idea that the landscape was a vehicle through 
which God rewarded or punished human behavior. They believed that their task was to improve 
raw wilderness in order to return the earth to an Edenic state. They attempted this restoration 
through cooperative economic activities and planned settlement programs. The Mormon pioneers 
believed that land ownership was divine, but that humans could hold stewardships over personal 
property and natural resources. They were expected to use their resources, but not to waste them. 
The biblically inspired beliefs adopted by the Mormons actually produced a frontier conservation 


* Pulitzer Prize writer Wallace Stegner memorialized Utah and the role of the LDS Church in settling the 
land in his acclaimed book Mormon Country (1942). The book includes a chapter about Ruess titled “Artist 
in Residence” (pp. 319-330). 


ethic in early Utah. Similarities of some Mormon attitudes towards resources with those of New 
England Puritans are apparent, although Mormon beliefs were also creative and syncretistic. 
Mormon conservation principles, however, did not prevent harmful land-use practices by pioneers 
settling an unfamiliar and fragile environment. (Kay & Brown, 1985, p. 253) 


This conservation ethic lasted until the introduction of the railroad and other industrial- 
age technologies. Alexander (1994) explained that by the 1920s “none of the 
environmentally salutary concepts taught by Joseph Smith and Brigham Young, carried 
sufficient moral force to deflect the siren call of national markets and the secular 
entrepreneurial tradition” (p.358)." 

Despite harm from industrialization, Utah leaders in local and state government 
worked to counter the environmental damage. In one instance, as early as 1904, central 
Utahns living in Sanpete County petitioned the federal government to establish a forest 
preserve in order to prevent continual flooding caused from overgrazing and 
mismanagement (Antrei, 1982). But the implementation of new land management met 
harsh criticism from some church and opinion leaders in various communities when the 
U.S. Forest Service (USFS) began to limit logging and grazing on public lands. Residents 
were further angered when the USFS encouraged the sale of private lands for 
conservation purposes. Alexander (1994) argued that the measures implemented by 
government and private citizens did not immediately overcome the severe environmental 


damage and that it was not necessarily the result of LDS theology: 
It should not surprise us that the overlay of community values rather than the foundation of an 
environmentally friendly theology proved more enduring... Many of those who ran the grazing 
herds, lumber mills, and smelters were also Latter-day Saints who forgot or ignored the teachings 
of Joseph Smith and Brigham Young in their quest for survival or wealth. (p. 362). 


Alexander, a professor of history at Brigham Young University, goes on to suggest that 
environmental protection is still a derisive issue in Utah because some Latter-day 
Saints—including those in the LDS dominated state leadership—use the theology of 
personal freedom to resist community regulation. 

However, by the 1940s at least one Latter-day Saint employee of the USFS used 
his church membership to bridge the gap between federal programs and church 
leadership. In a letter to the First Presidency of the LDS Church, Ivan Dyreng (personal 
communication, Dec. 9, 1946)”, a district Forest Ranger in Ephraim, wrote: 

As an employee of the U.S. Forest Service, and a member of the High Priests Quorum in the 


Church of Jesus Christ of Latter Day Saints, I feel it is my duty to inform you of a serious problem 
confronting the people using a certain critical watershed in Sanpete County. 


Dyreng sent his letter in hope of securing a meeting with LDS Church leaders. In this 
particular instance, it appears the petition was answered via a local church pulpit. At a 
regional LDS Church conference in February 1960 in Manti, Henry D. Moyle, junior 


“ For an in depth discussion of Mormon theology and environmental stewardship, see “Stewards of the 
Earth” (no page number) insert located in SUWA’s 1990 Summer Newsletter, Vol. VII, No. 2 written by 
Kristen Rogers, Associate Editor of This People. “Stewards of the Earth” was first published in This 
People, a magazine directed toward LDS Church members. 

> All personal communication from Ivan Dyreng referenced are the personal possession of the author; the 
letters, memos, etc. were part of an inheritance given to William and Colette Thompson by the late Utah 
historian Albert Antrei. 


member of the church’s Quorum of Twelve Apostles, accused the federal government of 
dictatorship and questioned bureaucratic influence of land management. In response to 
the meeting, Dyreng (personal communication, Feb. 14, 1950) wrote again to the First 
Presidency: 
I was shocked and very unhappy last Sunday, when a servant of the Lord attacked me and the 
bureau which I represent, in conference assembled at Manti, opposing the manner in which we 
administer these lands and serve the people. I am very sure there is a grave misunderstanding of 
our programs. 


Dyreng (personal communication, Feb. 24, 1950) recorded portions of Moyle’s speech in 
a memorandum for his files. He recalled Moyle saying: 
These are your lands, don’t let someone who has been sent out here by Washington, who is 
unfamiliar with your needs and disinterested in your welfare tell you how to manage these lands. 
You are better qualified to do that than any one who might be brought in from the outside. If you 
submit to this you are losing your freedom and becoming slaves to a policy that is unsound. Our 
pioneers came in and settled these lands and you are entitled to the bounties thereof. 


However, not all LDS Church leaders seem to be as opposed to land preservation as 
Moyle was in this instance. As early as 1902, LDS Church president Joseph F. Smith 
directed a special general priesthood meeting (Alexander, 1994) to discuss the fate of 
public lands in Utah County. At a meeting the Mormons “voted to support the withdrawal 
from the market of all public lands above Utah cities in order to protect them from 
damage” (p.359). By 1950 the number of grazing livestock began to drop, but many 
areas of Utah forests remained badly overgrazed. 

Despite mid-century differences over environmental management, Aaron Kelson 
(1999), founder of The Olive Tree Society, which claims to be the first theology-based 
environmental group for Latter-day Saints, wrote that residual sentiments of Mormon 
theology continue to be a source of political sensitivity for LDS Church goers. To 
members of the North American Coalition for Christianity and Ecology, he wrote: 

Our efforts to be more involved in the religious ecology movement have been 

hampered by a few challenges. One is that we belong to a highly structured 

organization that prizes internal unity. To safeguard that unity, our leaders 
encourage us to join with secular conservation organizations rather than to form 
our own... Our efforts have also been hampered by the more than twenty-year 
acerbic debate over Bureau of Land Management [BLM] wilderness in Utah. 

Trust between people on opposing sides of the debate is nearly non-existent. As a 

result, when religious opinions are voiced in the wilderness debate the motives are 

immediately suspect. Our people need a chance to examine what our faith teaches 
about the creation apart from the pressure of a heated political battle. (Kelson, 

1999, p.1) 


The acerbic wilderness debate to which Kelson refers is an apparent reference to efforts 
by SUWA and the Utah Wilderness Coalition to designate BLM administered lands in 
Utah as wilderness. 
Utahns and the Wilderness Act of 1964 

Wilderness designation is federal protection of public land considered by some 
environmentalists the highest level of protection for public land. Congress, using terms 
set forth in the original Wilderness Act of 1964, is the only body of government enabled 


to enact this form of protection. When recognized and designated as wilderness, public 
lands are limited to activities that have little or no impact on intrinsic qualities of 
untouched public land. Limitations include no motorized vehicles, limited livestock 
grazing, and no drilling or mining for natural resources. Wilderness designation also bans 
mountain biking or otherwise “mechanized” recreation such as Off Road Vehicle (ORV) 
use. The Wilderness Act of 1964 defines protected land as: 


... an area where the earth and its community of life are untrammeled by man, where man himself 
is a visitor who does not remain . . . an area of undeveloped Federal land retaining its primeval 
character and influence, without permanent improvements or human habitation, which is protected 
and managed so as to preserve its natural conditions and which (1) generally appears to have been 
affected primarily by the forces of nature, with the imprint of man's work substantially 
unnoticeable; (2) has outstanding opportunities for solitude or a primitive and unconfined type of 
recreation; (3) has at least five thousand (5,000) acres of land or is of sufficient size as to make 
practicable its preservation and use in an unimpaired condition; and (4) may also contain 
ecological, geological, or other features of scientific, educational, scenic, or historical value. (78 
Stat. 891) 


The historical concept of wilderness began with Aldo Leopold (1921) and Robert 
“Bob” Marshall (see Goodman & McCool, 1999). Senator Hubert Humphrey, D- 
Minnesota, introduced the first national wilderness bill in 1957. Opposition was fierce 
and Senator Arthur Watkins of Utah was one of the bill's most outspoken opponents. 
Senator Watkins stated at a hearing in July of 1958, "Out our way millions of acres are 
already adequately preserved and reserved in the wilderness state, probably always will 
be because nature made it that way" (Zaslowsky & Watkins 1994, p. 209).° 
Utah Wilderness Debate 

Some observers attribute the rise of SUWA to dissatisfaction with compromises 
made to the Utah Wilderness Act of 1984 (Goodman & McCool, 1999). In 1985, 
conservationists from 40 citizen groups formed the Utah Wilderness Coalition and began 
to develop an alternative wilderness proposal. The citizens’ wilderness proposal came 
about after a number of individuals spent thousands of hours documenting wilderness 
characteristics on BLM lands and mapping boundaries for proposed wilderness areas. 
The results of their exhaustive fieldwork were published in Wilderness at the Edge 
(1990), a 400-page proposal calling for federal protection of 5.7 million acres of roadless, 
wilderness-quality, land in Utah. In 1989, Representative Wayne Owens, D-Utah, 
introduced the citizens’ proposal into Congress as America’s Redrock Wilderness Act. 
Representative Maurice Hinchey, D-New York, assumed sponsorship of the bill in 1993 
and Senator Richard Durbin, D-IIlinois, introduced a corresponding bill into the U.S. 
Senate in 1997. The original act has since expanded to include designation of over 9 
million acres of proposed wilderness in Utah. 

The 1984 wilderness legislation designated mostly USFS lands as wilderness and 
“overlooked” BLM lands located in the desert areas of Utah (www.suwa.org). Perceived 
neglect led groups on both sides of the wilderness debate to seek new strategies and 


alliances: 
It is well known by environmental organizations, for example, that when the public perceives a 
threat to the environment, new members and broad public support are generated as the public turns 


° For a lengthier discussion of how Western states were united in opposition to Northern and Southern 
states during the wilderness debates see Contested Landscape (Goodman & McCool, 1999). 


to the organizations committed to neutralizing the perceived threat. To this end, SUWA has 
targeted and demonized Utah Congressman Jim Hansen, chair of the House Subcommittee on 
Natural Resources and Public Lands. On entering the SUWA offices in Salt Lake City, visitors are 
greeted with a bright yellow banner quoting Hansen: ‘Those folks from SUWA are tough bastards 
to fight.” SUWA has repeatedly used quotes from Hansen to advance its own cause. (Goodman & 
McCool, 1999, p. 75) 


Conversely, former Representative Hansen has also used SUWA rhetoric to promote his 
agenda and garner support from his constituents. The UWC includes members such as the 
Sierra Club, The Wilderness Society, Wasatch Mountain Club, SUWA, and the Grand 
Canyon Trust. The UWC may see some reprieve from Hansen’s past opposition to 
wilderness; he retired from Congress in 2002. However, Representative Rob Bishop, 
upon election said he would continue the fight against environmentalists in Utah (Harrie, 
Nov. 6, 2002). It also appears that Hansen hasn’t dropped the fight; he announced that he 
is starting a lobbying firm that will focus on military and natural resource issues 
(Davidson, Jan. 13, 2003). Prior to this, Harrie (Dec. 4, 2002) reported that Hansen was 
entertaining thoughts about running for Utah governor in 2004. 

Some of the debate over wilderness is over the economic value of recreation in 
Utah’s canyon country. However, this is a relatively new argument to wilderness 
designation because “no one went to...Utah in the early years for recreation” (Nash, 
1982, p.347). As a result, the lands many organizations seek to protect largely depend on 
an affluent, philanthropic population. In addition, subsequent reaction to a bourgeoning 
tourist population has led tourism industries to key into the idea of promoting distinct 
individuals like Everett Ruess—who was drawn to Utah’s unique landscape as early as 
the 1930s—as an important icon associated with the history and lure to these large open 
spaces (see Fish, Feb. 1998). Ruess’ quotations and reference to his story can 
occasionally be found in media publicizing places like Zion National Park and even U- 
haul moving trucks.’ 


Genesis of the Ruess Myth: 
“Personally I Have No Least Desire For Fame...” . 

W.L. Rusho (1983) published the first complete collection of Ruess’ letters that 
were written when Ruess was a teenager exploring popular nature sites in northern 
California. The letters continued during his lengthier excursions to Arizona and Utah. 
Early trips to San Francisco in the Autumn of 1933 contributed to Ruess’ fame, because 
he sought out famous artists like Ansel Adams, Dorothea Lange, Hugh Lacy, Edward 
Weston, and Maynard Dixon (Rusho, 1983). Ruess even traded some of his own art for a 
photograph taken by Ansel Adams; a print is said to have hung on the wall of the Adams 
bedroom (Scholl, 1996). 


7 “Some people say the ghost of Everett Ruess still haunts the Escalante Canyons. They say his ghost 
passes the lonely days by watching canyon visitors with an evil eye. If that's the case, he's not very busy. 
This barren region gets few visitors. Despite its undeniable beauty, one could walk for hours without 
spotting even a trail, let alone a fellow explorer” (www.uhaul.com). 

* Rusho (1983, p. 152). This is a popular Ruess quote often used in media news articles, books, 
documentaries, and pamphlets. 


By 1934, Ruess began to wander farther from home to search out unexplored 
canyon country in America’s southwest. He occasionally hitchhiked, and sold self- 
created block prints and watercolor paintings to subsidize season long expeditions in 
northern Arizona and southern Utah (Rusho, 1983). Bergera (2000) said Ruess’ writing 
reveled in the beauty of untamed wilderness. But in November 12, 1934 the last 
correspondence from Everett Ruess was mailed to his brother Waldo Ruess. 

In February 1935 Ruess’ parents reported to Utah law-enforcement authorities 
that their son was missing. The first search parties began in March 1935 (Rusho, 1983). 
The only evidence of his final trek was the inscription “Nemo: 1934” left on a cliff wall 
near the place he left his two burros in a makeshift coral located at the mouth of Davis 
Gulch. The burros were emaciated and weakened from starvation, but still alive when 
search parties found them. O’Grady (1993) said the inscription “’Nemo. [meaning] No 
one...[,was] by a certain standard the most successful bit of nature writing ever attempted 
by an American” (p. 1). A second inscription was later found in San Juan County, Utah 
but did not solve the mystery. The young man may have borrowed “Nemo” from reading 


either Homer’s Odyssey or Jules Vern’s Twenty Thousand Leagues Beneath The Sea: 
...At the suggestion of a friend, Christopher [Ruess, Everett’s father,] decided that NEMO was an 
echo of Jule’s Vern’s [novel], in which Captain Nemo, like Everett, was trying to escape from 
civilization... The possibility arose that Everett had disappeared intentionally. (Rusho, 1983, p. 
191) 


Ruess kept a detailed journal of his adventures (Rusho, 1998). He wrote 
descriptive essays, painted watercolors, and carved block prints of the landscape. Letters 
home were a source of inspiration. He told tales of mishap and excitement on the trail, 
always eager to praise nature through art and writing. In a letter dated June 17, 1934 


Ruess wrote: 
Beauty has always been my god; it has meant more than people to me. And how my god, or 
goddess, is flouted in this country, which to me is the most beautiful I’ve known in all my 
wanderings! (Rusho, 1983, p.153) 


Another Ruess quote, used ina SUWA pamphlet promoting the Everett Ruess Society, 
says: 
The perfection of this place is one reason why I distrust ever returning to the cities. Here I wander 
in beauty and perfection. There one walks in the midst of ugliness and mistakes. All is made for 
man, but where can one find surroundings to match one’s ideals and imaginings. (Rusho, 1983, 
p.160) 


Ruess in the News 

Preliminary research indicated that media coverage of Ruess was more extensive 
than this author anticipated. A Lexis-Nexis search indicated that the first articles written 
about Ruess appeared in the Los Angeles Times in February 1935. In August 1935 the 
Salt Lake Tribune began extensive coverage of Ruess to document his disappearance and 
to tell his story. Tribune editors sent “star reporter” John Terrell to cover the story. 
Terrell hired a Navajo tracker who was unsuccessful in retracing the complete path of 
Ruess’ final expedition, but he was unable to unearth any real clues explaining his 
disappearance (Terrell, Aug. 24-26, 1935). Popularity of the story led to Ruess’ own 
writing being published for the first time in Desert Magazine beginning January 1939, 
with continued printing of Ruess’ works throughout that year (Budlong, T. & Brooks, J. 


1997). By 1940 the stories popularity justified publishing On Desert Trails With Everett 
Ruess (Bergera Ed., 2000). It is ironic that Ruess said he never wanted to be well known. 
Berger (1989), an author who serves on SUWA’s advisory committee, quotes a portion of 
a letter in which Ruess wrote: 
Personally I have no least desire for fame. I feel only a stir of distaste when I think of being called 
“the well known author” or “the great artist.” I have no desire to bend my efforts toward 
entertaining the bored and blasé world. And that’s what writing amounts to—or at least, your kind, 
I think. It would help more to occupy a few hours... Then, more thoroughly satisfied with their 


own more peaceful or otherwise superior lives, they would use the magazines to start a fire or sell 
the junk man. (p. 6) 


“An Ersatz Desert Rat:’” 


Expanding the Ruess Myth 

Other early Ruess publicity can be credited to authors Wallace Stegner (1942) and 
Edward Abbey (1971, 1987) for referring to Ruess in their work. However, references to 
Ruess appear to have ballooned after 1983 when his letters were published in their 
entirety as Everett Ruess: A Vagabond for Beauty (Rusho, 1987). Since the bulk of 
Ruess’ letters were published, the young man has received attention from writers in New 
York (Alcock, Sept. 2, 1990), Boston (Banks, Mar. 24, 1997), Palm Beach (Eyman, April 
4, 1999), and as far as Germany’s leading news magazine der Spiegel (Bethge, July 17, 
2000). Coverage appears as travelogues, books, legend and myth, news media, and other 
fiction and non-fiction literary works. 

From the moment Ruess was reported missing, a string of literal searches for 
clues to his disappearance have commenced. All have ended with insufficient clues to 
solve the mystery (Rusho, 1983, 1999; see also Taylor, 1997, Stegner, 1942; Shoumatoff, 
1997; Boren, 1999, May 2; Finch & Elder, 1990; Henderson, 1961; Krakauer, 1996; 
Bergera 2000). 

Some research has resorted to subjective conclusions. Rusho (1983), Bergera 
(1989), Abbey (1971), Krakauer (1996), Stegner (1942), and Shoumatoff (1997) have all 
given attention to ideologies Ruess did not necessarily espouse himself. Berger (1990) 
said Ruess advocated principles such as respect for animals and leaving no trace when 
visiting pristine areas, yet would kill rattlesnakes every chance he got. The fact that he 
left the inscription “Nemo; 1934” in at least two known areas, one of which included 
Anasazi ruins (Rusho, 1983), seems to contradict SUWA’s definition of accepted 
wilderness behavior and reasons for protecting the land Ruess has been co-opted to 
promote.'’ Even though Ruess reveled in the beauty of nature, nowhere in his writing did 
Ruess outright advocate the protection or conservation of natural landscapes as a matter 
of public policy. Of his writing it can only be said that as “a writer/naturalist [he] was far 
more comfortable with nature than with people, [and a] fierce literary partisan for God’s 
open places” (Rusho, 1983, p. 4). 

A sense of how Ruess has been mythologized is found in the variety of names 
given by writers in both literature and print media. Ruess has been called a “wilderness 
hero” (SUWA, 2001), an “environmentalist without a cause” (Eyman, April 4,1999), A 


” Bahti (Bahti, May 27, 1999) wrote the only negative sentiment found in a literature review of references 
to Ruess. 

'° See Chapters III and IV for further discussion and conclusions about Ruess definition vs. SUWA’s 
definition of wilderness. 
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Vagabond for Beauty (Rusho, 1983), “Kerouac of the Canyonlands” (Andriani, Aug 18, 
1997), “Genius of the Canyons” (Berger, Sept.,1989), “Artist in Residence” (Stegner, 
1942), and a “self-styled ... ersatz desert rat” (Bahti, May 29, 1997). This latter title came 


in the form of criticism in a letter to the Tucson Weekly: 
Save us from the self-styled desert rats... A perceived connection with the desert now is no less than 
heroic, profound and insightful. This mindset always requires a connection (often fabricated) to the 
Indian cultures of the region. The article on Everett Ruess repeats a story that is unwilling to rest 
simply with the fascination of a young man with the land and its impact on his writing and artistry. 
No, he must be so highly regarded by the tribes he meets that they spontaneously invite him to 
participate in ceremonies and rituals that their own members must be trained for over time or 
otherwise initiated under rigorous guidelines. This ersatz desert rat genre is nothing more than 
politically correct imperialism. They got the land, now they want the culture. (Bahti, May 27, 1999) 


Environmentalists and the leaders of the conservation movement are the “they” who are 
out to get the land to which Bahti is referring. 

The next section of this chapter reviews a number of environmental leaders and 
discusses how the environmental movement has utilized media for advocacy. 
Environmental iconology and mythic individualism is reviewed from a variety of studies 
and the Elaboration Likelihood Model of persuasion is introduced as a framework for 
studying how Ruess has been used to promote wilderness protection. The second half of 
this chapter also examines literature related to scholars’ measurement of environmental 
attitudes and concludes with justification for this study. Research questions about the 
Ruess myth and hypotheses about Ruess-related wilderness advocacy and news coverage 
are then presented. 


Section II: Literature Review 


“As to when I shall visit civilization, it will not be soon, I think. I have not tired of the wilderness; rather I 
enjoy its beauty and the vagrant life I lead, more keenly all the time... Do you blame me then for staying 


here, where I feel that I belong and am one with the world around me?” 


-Everett Ruess!! 


Environmental Icons and Mythic Individualism 


Communications studies have established icons as an essential part of credibility 
(Jensen & Lichtenstein,1995; Kern-Foxworth, 1990; Bennett & Lawrence,1995; Olson, 
1983). Deluca and Demo (2000) found the establishment of icons to be a successful tactic 
in promoting conservation of Yosemite and other early national parks in the U.S. by 
examining the significance of landscape photography and the birth of environmentalism. 
Some scholars argue that contemporary environmentalism has an advantage over early 
conservation efforts because it is market driven (DeLuca, 2001). Deluca calls the third 
wave of conservation market environmentalism. Past environmental victories to protect 
land as wilderness may also have resulted from visual rhetoric found in nature 
photography (DeLuca & Demo 2000). On the other hand, groups like Earth First! may 
hinder mainstream environmentalism because of ideological rhetoric (Lange, 1990; Short 
1991; Deluca 1999). Mythic individualism associated with nature writers the beginnings 
of environmentalism has also been studied (Deluca, 2001). Nature writing that was once 


'! See footnote 9. 
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seen as an art form used for environmental protection is becoming both literary art and 
activism (Weltzien, 2001). 

Pioneer environmental writers, who have been lauded as heroes include Henry 
David Thoreau, John Muir, and Aldo Leopold (Oeschlager, 1991). Nash (2001) adds the 
work of Wendell Berry, Wallace Stegner, Sigurd Olson, David Brower, Edward Abbey, 
Gary Snyder, and new spokespeople Ann Zwinger, Annie Dillard, and John McPhee for 
their influence on wilderness protection. Early conservationists included Gifford Pinchot, 
Theodore Roosevelt, and Franklin Roosevelt (Dunlap & Mertig, 1992). Leopold (1949) 
introduced the idea of a land ethic. The Monkey Wrench Gang (Abbey, 1985) influenced 
environmental activism by introducing eco-terrorism (Garner & Tenuto, 1997). Rankin 
(1996) argues that Stegner’s (1954) work has been as influential as Silent Spring (Carson, 
1962). Stein (1990) studied similarities of Nader’s environmentalism with early 
twentieth century muckraker Ray Stannard Baker. Smith (1998) recounted the influence 


of Muir and Pinchot on the conservation movement: 
In the waning years of the nineteenth century and the first decade of the twentieth, Muir and 
Pinchot took their causes directly to the reading public of the United States using books and 
popular magazines such as Overland Monthly ("Devoted to the development of the country"), 
Century, Atlantic Monthly, World's Work (later Review of Reviews), Harper's Weekly, and National 
Geographic as their vehicles. Dominating the readership of these magazines was the rapidly 
burgeoning urban and suburban middle class who expressed grave doubts about industrial 
capitalism even as this system swept them to ever-greater levels of material prosperity. (p. 757) 


Ponder (1995) said Pinchot tried to persuade editors in Seattle to publish his views during 
the 1897 controversy over the creation of new federal forest reserves. This and other 
insights by Ponder address how Pinchot persuaded government publicity techniques to 
manage media coverage of conservation policies. Ponder added that the impact of 
Pinchot's influence on government publicity practices are still being felt (see also Ponder, 
1990). Dorsey (1995) examined Theodore Roosevelt's use of the frontier myth, but didn’t 
address the possibility that Muir and Pinchot may have influenced Roosevelt’s frontier 
myth to include promotion of conservation as a recasting of America's key values. 

Leopold founded the Wilderness Society, a group whose mission was to protect 
not only pristine places but habitat and ecosystems as well. His writing was not 
considered to be prolific, but his book Sand County Almanac is second only to Henry 
Thoreau’s Walden in popularity as a resource for studying wilderness philosophy (Guha, 
2000). Sand County Almanac is still being reviewed in popular print (Abbott, et. al, 2000) 
as “a must read” (p. 248). 

According to Callicott (1992), Leopold’s land ethic justified human sacrifice for 
the good of the whole. Guha (2000) said of Rachel Carson’s writing: 

The fact that Silent Spring sold half-a-million copies in hard cover, the fact that it stayed thirty-one 

weeks on the New York Times bestseller list, the fact that it was quickly published, in English or in 

translation, in some two dozen countries. The book’s impact is also measured, in the historians’ 

accounts, by the controversies it generated in the media, in corporate boardrooms, in scientific 


journals and within government departments... The curious thing, however is that Silent Spring is 
apparently not much read any more. (p. 70) 


The 1994 edition of Silent Spring included a foreword by then Vice President Al Gore. 


The 40" anniversary edition in 2002 had a new introduction by Linda Lear, a Carson 
biographer and afterword by E.O. Wilson, noted biologist. 
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Cronon (1996) argues that the idea, or myth, of wilderness has changed from an 
ungodly locale where sinners are banished—a place where subduction was necessary for 
survival—to a place where untamed lands are necessary for the continued existence of 
humankind. Nash (1990) said the myth of resource inexhaustibility and the official “end” 


of the American frontier occurred in 1990: 
Most thoughtful citizens now accept the fact that protection of a livable environment over the long 
run (indeed as long as we wish to remain alive on earth) must be the top priority of our species. (p. 
X, introduction) 


The wilderness theme, beginning in the Old Testament, has varied from frontier and 
expansionist theories to a conservationist-sustainability-minded philosophy (Cronon, 
1996). Cronon, asserts that the wilderness theme has evolved into a culmination of 
ecological and sustainability theories. The combination gives a new vision of 


environmental protection: 
[Wilderness] means that deep reflection and respect must accompany each act of use, and means 
too that we must always consider the possibility of non-use. It means looking at the part of nature 
we intend to turn toward our own ends and asking whether we can use it again and again and 
again—sustainability—without its being diminished in the process. (p. 89-90) 


A number of works have indicated ways to promote deep environmental reflection in a 
conservation minded population (see Abbey, 1971, 1985; Adams, 1993; Carson, 1962; 
Commoner, 1990; Devall & Sessions, 1985; Foreman & Haywood, 1987; Lovelock, 
1988; see also Garner & Tenuto, 1997). 

DeLuca (2001) highlighted people who have been utilized for protecting the 
environment. He used ten of the 100 names listed in Audubon Magazine’s 100" 
anniversary edition to argue his idea of the myth hero. He listed Ansel Adams, David 
Brower, Rachel Carson, Marjory Stoneman Douglas, Aldo Leopold, John Muir, Roger 
Tory Peterson, John D. Rockefeller Jr., Theodore Roosevelt, and Edward O. Wilson as 
activists whose names now serve as mythic heroes of environmentalism. 

The use of myth adds to the credibility of media messages about the environment. 
Murphy (1999) argued that grounded theory research supports the role of media and 
images of wilderness in creating and maintaining meaning for the word wilderness. He 
concluded that the role of media in wilderness depictions should be researched further 
because non-visitors of wilderness show a “strong preservation stance... [indicating that] 
“the influence of vicarious, mediated experiences in campaigns to preserve wilderness 
should not be underestimated” (p.15). 

Action is often the outcome sought by creating, debunking, or promoting myths; 
thus myth building is a term used by Sheridan-Rabideau (2001) in connection with 
feminist studies about myth building as a social action. “If everyone had equal 
opportunities and equal access to material resources or if patriarchy were dismantled, the 
world would look quite different [without societal myths]” (p. 446). The same can be said 
of what is currently labeled today’s wave of market environmentalism (DeLuca, 2001). 

How has the Ruess myth evolved to meet the needs of market environmentalism? 
Has the use of Ruess as a wilderness icon been an effective tool of wilderness 
campaigns? What outlets have had the most impact on Ruess-influenced attitudes about 
wilderness? Is the Ruess myth an effective tool of persuasion when promoting wilderness 
experience? How do SUWA leaders and other wilderness experts view the Ruess myth? 
What are the prevailing themes generated in press coverage mentioning Ruess? 
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To answer these and other research questions, the Elaboration Likelihood Model 
(ELM) of persuasion (Petty & Cacioppo, 1981) can be used to analyze the persuasiveness 
of the Everett Ruess story when it is tied to topics related to wilderness. 


Persuasion Theory and ELM 


The Elaboration Likelihood Model (ELM) of persuasion is a general framework 
used to understand the processes responsible for attitude change (Petty, Priester, & 
Brinol, 2002). Consequently, ELM is one of the most researched models of attitude 
change (Stephenson, Benoit, & Tschida, 2001). ELM addresses conditions under which 
attitudes and behavior are influenced by central and peripheral processing by a message 
recipient. Petty and Cacioppo (1981) argue that receivers of a message: 1) must be aware 
of the message, 2) grasp the content, 3) evaluate the message, and 4) change their 
attitude. Persuasion can be accounted for through a matrix of communication outputs that 
include: exposure, attention, interest, comprehension, acquisition, yielding, memory, 
retrieval, decision, action, reinforcement, and consolidation (McGuire, 1989). Outputs in 
this matrix are influenced by inputs such as source, message, recipient, channel, and 
context. Each of the inputs can have an impact on the outputs (Petty, Priester, & Brinol, 
2002). For instance, reading certain characteristics may generate cognitive responses 
elicited through careful consideration of a message (Bright & Manfried, 1997). Cognitive 
responses are idiosyncratic thoughts that message recipients generate when receiving a 
message (Eagly & Chaiken, 1993). “Cognitive response theory was developed explicitly 
to address key issues unaddressed by the communication/persuasion matrix” (Petty, 
Priester, & Brinol, 2002, p. 163). 

ELM specifies cognitive response modeling by portraying receivers of 
communication as active participants in the persuasion process (Chaiken, 1980; Petty & 
Cacioppo 1981, 1986a, 1986b, 1988; see also Haugtvedt, & Smith, 1995). In general, 
favorable thoughts lead to more persuasion and less favorable thoughts do not. 
Cognitions are found by looking at the origins of a thought, its target and self-relevance, 
and so forth (see Petty & Cacioppo, 1981). The ELM model also accounts for self- 
validation theory and the relationship between thoughts and attitudes in relationship to 
confidence or doubt about one’s own thoughts and other communication variables (Petty, 
Priester, & Brinol, 2002). However, persuasion does not simply occur when someone is 
actively thinking about a message. To account for inactive cognition, ELM holds that 


there are two routes to persuasion and attitude change: 
Elaboration refers to the extent to which a person thinks about the message and evaluates the 
information content and arguments. An individual's elaboration likelihood determines the route of 
processing he or she will take on an issue. People high in elaboration likelihood take the more 
difficult central, or cognitive, route to attitude change. Those who are low in elaboration 
likelihood take a peripheral route that requires less cognitive effort. (Frederick, 1996) 


Central Route 

The central route describes when persuasion comes from thinking about an issue 
or argument to be considered. The central route of persuasion has been extensively 
researched (see McGuire, 1989; Wright, 1980; Hovland, Janis, & Kelly, 1953; Brock 
1967; Petty, Ostrom, & Brock, 1981; Anderson, 1971; Fisherbein & Ajzen, 1975). 
Central processing means carefully scrutinizing all or most of the information relevant to 
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determine the merits of a position that is advocated (Petty, Priester, & Brinol, 2002). This 
occurs when people are motivated to consider the message and willing to invest the effort 
required for critical understanding. The dimensions of the message that are perceived as 
the most important will often receive the most scrutiny, but will be the most lasting (Petty 
& Wegener, 1998). The final step of the central route is integration into a person’s overall 
cognitive structure (Petty, Priester, & Brinol, 2002). 

Peripheral Route 

The peripheral route defines when persuasion comes from non-issue-relevant 
concern, or cues, such as impression management, the attractiveness of the message's 
source, or one's social role (Park, Lyon, & Cameron, 2000). This route recognizes that it 
is neither adaptive nor possible for people to exert significant mental effort to think about 
all media communications (Petty, Priester, & Brinol, 2002). To this end, various 
communications such as pleasant scenery and a credible message source can trigger 
positive attitudes about a message. The peripheral route also accounts for the “band 
wagon” effect studied as early as 1939 by Lee and Lee. 

The peripheral route is most powerful in the short term (Petty & Cacioppo, 1981). 
For this reason peripheral cues are especially effective in advertising. Several studies 
have found consumers’ attitudes toward advertising are formed via the peripheral route 
(see MacKenzie, Lutz, & Belch 1986; Droge, 1989; Brown & Stayman, 1992). Research 
by Petty, Priester, and Brinol (2002) has also assessed the effects of involvement on the 
effectiveness of an ad’s influence to purchase an advertised product. 

The general frameworks of peripheral and central cues are categorized to 
understand the basic processes that underlie the effectiveness of persuasive 
communications. Petty and Cacioppo (1986a) organized ELM applications into seven 
postulates: 1) people seek correct attitudes, 2) people experience effects from issue- 
related elaboration and evaluation of a message, 3) variables affect the amount and 
direction of attitude change by serving as central or peripheral cues, 4) motivation and 
ability effect objectivity, 5) peripheral cues are more relative when motivation and ability 
are low or vice-versa, 6) relevant messages bias elaboration in favor of persuasion, and 7) 
recall and influence is greater when a message is processed through the central route. The 
most important determinant of interest and motivation is personal relevance to the 
communication. However, source trustworthiness is also an important element (Petty, 
Priester, & Brinol, 2002), as well as repetition and length of the argument and other 
factors such as the receiver’s mood (Petty & Cacioppo, 1986a). As elaboration likelihood 
decreases, peripheral cues become more important in determining attitude change (Petty, 
Priester, & Brinol, 2002). 

ELM has been criticized for its theoretical misgivings. The scholarly banter 
provides insight into the conceptualization of the ELM and “offer[s] considerable 
advancement in how this model is understood” (Stephenson, Benoit, & Tchida, 2001, p. 
325; see also Petty, Kasmer, Haugtvedt, & Cacioppo, 1987; Petty, Cacioppo, Kasmer, & 
Haugtvedt, 1987; Petty, Wegener, Fabrigar, Priester, & Cacioppo, 1993; and Hamilton, 
Hunter, & Boster, 1993). 


The criticisms focus on multiple theoretical, conceptual, and methodological issues, including 
single versus dual processing, the imprecision of central and peripheral routes of processing, the 
interpretation of empirical tests, and the falsifiability of the theory, among others. The ELM has 
been questioned in other domains as well, largely regarding the influence of involvement on low 
quality messages. (Stephenson, Benoit, & Tchida, 2001, p. 325) 
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In sum, Petty, Priester, and Brinol (2002) argue that the three most important parts 
of ELM are: first, while attitudes are based on effortful reasoning (central cues), other 
attitudes result from simple cues in a persuasive environment (peripheral cues). Second, 
any one variable, such as source expertise or mood, can induce persuasion by the central 
or peripheral route in different situations by serving in roles like affecting motivation, 
bias, thought confidence, or serving as an argument. Lastly, these route processes don’t 
account for the manner of attitude change for more thoughtful versus less thoughtful 
ones. Even apparently simple variables, such as source likeability, can produce 
persuasion by very different processes in different situations. 

To address research questions posed by this study, organization reputation is 
defined as the set of attributes, inferred from an organization’s past actions and ascribed 
to an organization (see Park, Lyon, & Cameron, 2000). Judgments about past information 
are used to form beliefs in predicting future actions (Weigelt & Camerer, 1988). 
Organization image is like a picture in a person’s mind about the organization’s character 
and personality (Hammond & Slocum, 1996). A study by MacKenzie, Lutz, and Belch 
(1986) found that attitude toward an ad is a peripheral process on the part of their subjects 
when manipulation such as celebrity endorsement is considered an influence of product 
attitude. However, only those subjects with little involvement show positive attitudes 
toward ads with a celebrity endorsement (Miniard, Dickson, & Lord, 1988). 

Specifically, this study defines organization reputation advertising as a message 
that largely utilizes peripheral cues to promote organization character and personality. On 
the other hand, messages heavy in central cues such as statistics, logic and science are 
defined as the brand or product promoted to potential and current supporters. 

ELM has also been used to assess environmental persuasion. Bright and Manfried 
(1997) used ELM to show that balanced information in natural resource issues influenced 
the extremity of both positive and negative attitudes. Senecah (1992) used ELM to 
explain how David Brower advertised and persuaded Americans to protect the Grand 
Canyon from dam building. She found that Brower “overcame tremendous rhetorical 
obstacles, exploited the visual and verbal elements of advertising for advocacy purposes 
not common in the 1960s, and used the sacred iconicity of the Grand Canyon to 'double 
bind' the dominant ideology that had created it.” (p.1). Senecah’s study and Meijnders’ 
(1998) study on attitudes about attitude toward climate change are the only two 
environmental related studies found in a ProQuest’s digital dissertation data base of 182 
dissertations using an ELM study design to inform their research. 


Measures of Environmental Attitudes 


Major (1993) uses Grunig's (1983) situational theory to analyze public relations 
campaigns to increase environmental awareness. She found that campaigns should 
concentrate first on increasing public knowledge rather than a directly persuasive 
strategy. Message framing research found that appeals based on losses faced by current 
generations were the most persuasive while activity framing had no discernible influence 
on framing environmental behavior (Davis, 1995). The information campaigns of 
environmental groups and the timber industry have been studied to show that competing 
forces match rhetorical strategies that deal with necessity and constraint (Lange, 1993). 
Van Liere and Dunlap (1980) reported that existing knowledge regarding the social 
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biases of environmental quality depend on demographic and social variables. Nitz (2000) 
argued that organizations should be aware of how news media frame issues because 
framing influences how organizations prioritize and communicate a particular issue. 


Justification of Research: Ruess as a Peripheral cue 


An ELM study design informed the exploration of how Ruess could be used as a 
peripheral cue to persuasion on college campuses. Studying Ruess as a peripheral cue 
used to persuade college age students examines an aspect of environmental campaigning 
that is largely unstudied. 

The initial research proposal called for a study of subscribers to SUWA’s e-mail 
alert list. SUWA declined the request to study this population because they did not want 
to offend people who wish to have their email addresses only for activism (see Appendix 
D). However, the literature review of Ruess-related SUWA materials was facilitated by 
organization leadership granting access to newsletters, board meeting minutes, and 
interviews with select individuals associated with SUWA. 

Informal interviews with the SUWA and/or Ruess experts, the literature review of 
ELM, and review of SUWA resources benefited preliminary analysis and formation of 
the overall research question about SUWA’s effectiveness in using Ruess as a cue to 
persuasion. As review of the SUWA resources and literature search ensued, a triangulated 
methodology of content analysis, experimental message testing, and semi-structured in- 
depth interviews emerged to research questions evaluating Ruess’ association with 
SUWA and environmental issues: 


RQ1: Where and how has Ruess appeared in newspaper coverage? 


RQ2: What messages have the greatest impact on college student intentions to 
participate in wilderness preservation activities? 


RQ3: How do environmental activists and experts associated with SUWA and 
Ruess view the Ruess story in terms of effective persuasion? 


To answer RQ] a hypothesis related to news coverage mentioning Ruess is 
included for content analysis: 


H1: Ruess has been mentioned more as a peripheral cue in newspaper coverage 
than as the central cue. 


Message testing was used to answer RQ2 and was inspired by SUWA’s efforts to 
promote an “America’s Redrock Wilderness National Day of Action” held October 21, 
2002 on various college campuses. 

RQ? is analyzed by adapting a press release from SUWA to college newspapers 
announcing the Wilderness Day of Action. The press release was manipulated from its 
original form to construct three confederate messages in support of a Wilderness Day of 
Action. The first message was drafted to include Ruess as a peripheral cue to persuasion, 
the second message utilized central or more logical cues, and the third message was 
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drafted to be a control message, relatively cue or content neutral. A study by Park, Lyon, 
and Cameron’s (2000) study about brand versus corporate advertising and research by 
Stephenson, Benoit, and Tchida (2001) informed hypotheses that predict how students 
will react to the three messages promoting a Wilderness Day of Action: 


H2: Quality of a central cue message will be greater under high attitude 
conditions and high involvement. 


H3: Quality of a peripheral cue message will be greater under high attitude 
conditions and low involvement. 


H4: Source credibility of a central cue message will be greater under high attitude 
conditions and high involvement. 


H5: Source credibility of a peripheral cue message will be greater under high 
attitude conditions and low involvement. 


H6: Intention to act will be greater for a central cue message under high attitude 
conditions and high involvement. 


H7: Intention to act will be greater for a peripheral cue message under high 
attitude conditions and low involvement. 


H8: Perceived message quality will be positively correlated with intention to act. 


Hypotheses 2 through 8 are answered through factorial analysis and comparing 
means of the factors among experimental groups. The measures used in this study were 
validated by Stephenson, Benoit, and Tchida (2001) and are used to assess the effect of 
message quality, attitude toward the environment, involvement, and source credibility. A 
measure of intention to act was informed by Park, Lyon, and Cameron (2000) who 
argued that advertisements consistently signify direct impact on intention for specific 
kinds of ads. Semi-structured interviews were used to answer RQ3 and provided a 
qualitative exploration interaction with and thoughts and attitudes about the use of Ruess 
myth to further SUWA’s mission to designate public land in Utah as wilderness. 
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CHAPTER II 


METHODOLOGY 


“The land that moved Everett the most deeply now lies 
under Lake Powell... it’s like a gorgeous cemetery.” 
-Narration from Lost Forever: Everett Ruess 

(Orr, 2001) 


This thesis utilized a triangulation of research methods to test ELM informed 
hypotheses and research questions assessing the persuasiveness of Everett Ruess as a 
wilderness icon. Social scientists attempting to give a more complete understanding of 
human phenomena will often use a triangulation of methods (Lincoln & Guba, 1985). 
The three methods used in this study are content analysis, factorial-design experimental 
message testing, and semi-structured interviews. Preliminary research included 
developing a media history of reporting on Ruess, and building a rapport with SUWA 
staff, and reviewing SUWA literature, including board meeting minutes and newsletters. 


Section I: Content Analysis 


Content analysis of Ruess related news coverage evaluates how the Ruess myth 
has been used as a central or peripheral cue to persuasion and addresses RQ1: Where and 
how has Ruess appeared in news coverage? Hypothesis | states that Ruess will be used 
more as a peripheral cue than as a central cue in newspapers. Content analysis is the 
systematic identification of specific issues and items pertaining to a topic of interest. An 
advantage of content analysis is that it is an objective and efficient way to count and 
categorize specific information occurring in media such as newspaper coverage of Ruess. 
The analysis also helped answer demands of historic research to avoid over present 
mindedness, the error of evaluating history out of context (Sloan, 2002). The content 
analysis in this study used a variety of major U.S. newspaper articles obtained through 
Lexis-Nexis, ProQuest, and online archives for the Deseret News and Salt Lake Tribune. 
The literature review also served as a secondary source of understanding, locating, 
extrapolating, and explaining sources of information gleaned from other methods 
employed in this study (see Sloan, 2002). However, this analysis is more contemporary in 
its application because it focused only on Ruess newspaper coverage from 1987 to 2003, 
and is considered to be a sample of all articles from electronic sources (n = 121) from this 
time period. The aforementioned resources provide a sample that is representative of a 
variety of U.S. news markets. It should be noted that the major search services (Lexis- 
Nexis and Pro Quest) were available only from 1987 to the present. Deseret News 
archives are available from 1988 to present and Salt Lake Tribune archives are available 
from 1990. The researcher chose to analyze news coverage of Ruess from online sources 
because of convenience. 

The use of ELM answered the suggestion by Riffe, Lacy, and Fico (1998) that 
quantitative content analysis uses theoretically informed hypotheses that focus on a time 
frame. Longitudinal studies that look at a time period can help explain trends in the media 
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as well as provide a foundation for other research. The Deseret News and Lexis-Nexis 
online news services produced articles from 1987, a time when SUWA had 1,681 
members and Ruess prints accounted for fifteen percent of SUWA’s income (see 
Appendix A). However, the majority of the articles in this study were written from 1990 
to 2002, found using “Everett Ruess” as the key word search. Despite online archive 
limitations, the literature search indicated that Ruess media occurred primarily after 
Vagabond for Beauty (Rusho, 1983) was published in 1983 and later reprinted in 1985, 
the year Ruess was adopted as the SUWA logo. 

Content analysis did not assess agenda setting by editors or journalists that may 
have framed Ruess in particular regard to wilderness issues. Rather, the ELM model and 
Analyzing Media Content (Riffe, Lacy, & Fico 1998) informed coding that identified 
categories assessing predominant themes of: 1) calendared events, 2) National 
Geographic Adventurer, 3) book reviews, 4) Ruess film/documentary, 5) Everett Ruess, 
6) nature or outdoor recreation, 7) missing person stories, or 8) other articles that mention 
Ruess. Themes were established by placing the dominant importance of article content 
from the headline and the first three paragraphs. Placement, or section in which the article 
appeared, was also important for establishing categories (news, book reviews, film, 
calendared event, etc.). Each article was then evaluated for Ruess references in the 
articles as either a central or peripheral cue. Coding further analyzed: 1) first person 
quotes from Ruess, 2) theories explaining his disappearance, 3) sub-categories of 
prevalent themes such as Ruess readings, reviews, environmentalism, art shows, film, or 
other related topics, and 4) information regarding article source, placement, and by-line 
(see Appendix E) to provide descriptive data about the content of the news articles. 
Limitations for the content analysis are discussed in Chapter IV. 


Pretest and Intercoder Reliability 


A pretest was conducted using 15 random articles from the sample. The pretest 
articles were scrutinized by the researcher to ensure representative articles would 
promote diverse coding situations, including articles that contained more difficult coding 
decisions. A communication graduate student participated as the second coder. To 
establish intercoder reliability a coder training session was held. Coders were instructed 
to read the coding sheet, which contained instructions and examples of how to code for 
each category, and encouraged to ask questions about any items that were difficult to 
understand. After clarifying any misconceptions both coders independently coded the 15 
pretest articles. The Holsti (1969) method was used to establish 94.8 percent intercoder 
reliability for a total of 58 coding decisions. Clarification was made for articles that were 
coded in the “calendar” theme to be coded as cue or persuasion neutral, rather than as 
peripheral. “Nemo” was clarified as a quote by Ruess. 


Section II: Message Testing 
Since college campuses are a common setting for promoting environmental 
issues, message testing addressed RQ2: What messages have the greatest impact on 


college student intentions to participate in wilderness preservation activities? A factorial- 
experimental design measured seven hypotheses (H2 through H8) to measure message 
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quality, intention to act, and source credibility in relationship to attitude and involvement. 
Based on a college recruitment philosophy, participants for message testing in this study 
included students enrolled in two introductory mass media courses at Brigham Young 
University (n = 248). 

Students were chosen as the target audience for message testing after an Oct. 21, 
2002 activity in which SUWA targeted college campuses throughout the U.S., including 
BYU, to promote “America’s National Redrock Wilderness Day of Action” (personal 
correspondence, Hoffman, October 21, 2002). While each outreach activity differed from 
campus to campus, the event held in Provo, Utah consisted of students from the campus 
environmental club, Eco-Response, setting up an information booth in a high traffic area 
of the campus student center. Club members distributed information about SUWA’s 
Redrock Wilderness Bill and encouraged any passers-by to use a cellular phone to call 
Senator John McCain, R-Arizona, and urge his support of wilderness designation and 
environmental protection. 

Rather than duplicate the exact message advocated by Eco-Response and SUWA, 
this study tested a one-page quasi-newsletter piece adapted by the researcher from 
SUWA materials in order to vary the studied constructs. Each participant was randomly 
assigned one of three messages that encouraged students to attend an informational 
meeting about wilderness held on the BYU campus. Each message utilized either: 1) 
central cues to persuasion (manipulation group), 2) peripheral cues to persuasion 
(manipulation group), or 3) information considered to be content neutral in regard to an 
event to learn more about wilderness designation in southern Utah (the control group). 
Messages did not mention SUWA’s association with the Redrock Wilderness Bill. 
Rather, a fictional group derived by the researcher, the Utah Land Federation, was used 
as the source of the message and sponsor of a pro-wilderness event (see Appendices F, G, 
and H). 

Message testing, informed by ELM, examined central and peripheral route 
processing of messages by measuring student attitudes toward one of the three messages. 
A questionnaire measured the variables of intention (Park, Lyon, & Cameron, 2000), 
attitude toward the topic, source credibility, message quality, and involvement 
(Stephenson, Benoit, & Tchida, 2001). This experimental design followed a 3 (peripheral 
cues, central cue, cue neutral) X 2 (high attitude, low attitude) X 2 (high involvement, 
low involvement) factorial design and was analyzed using SPSS 11.5 for Windows. The 
participants were randomly assigned to one of three message conditions: control group (n 
= 84); central condition group (n = 86); and peripheral condition group (n = 78). 


Pretest I: Message Construction 


The peripheral cues and central cues in each message in this study were validated 
by a message construction pretest given to mass communication graduate students (n = 
10) and a graduate faculty member (see Appendix I, Section 1). The participants ranked 
all three messages for: 1) relevance to the message topic, 2) least relevance to the topic, 
3) neutrality, 4) most logic in support of the topic, 5) most verbal imagery in support of 
the topic, 6) appeals to feelings, i.e. loyalty, love, or other sentiments in support of the 
topic, 7) enduring impact on the recipient’s opinion of the topic, 8) level of cognition, and 
9) appeal. (See Appendix I, Section 2 for results of message construct pretest) 
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The message construct pretest indicated that Ruess was not considered a logical 
reason for protecting wilderness and coincides with the explanation of peripheral cue 
processing by Park, Lyon, and Cameron’s (2000): 

The peripheral route is taken when persuasion comes from non-issue-relevant concern, or cues, 

such as impression management, the attractiveness of the message’s source, or one’s social role... 

Consumers who are not motivated and able to think about the persuasive message are likely to be 

persuaded by the peripheral route. (p. 3) 


The pretesting also indicated that the central based message fit the criteria for central cues 
in the persuasion model: 
The central route involves effortful cognitive activity whereby the person draws on prior 
experience and knowledge in order to carefully scrutinize all of the information relevant to 
determining the central merits of the position advocated. (Petty, Priester, & Brinol, 2002, p. 165) 


The central based message was validated because the central based message used facts 
about conserving resources, economics, endangered species, statistics and other more 
effortful reasoning cues in support of wilderness designation as the source of persuasion 
to attend an informational meeting about wilderness. 


Testing Measures 


A seven-point (1 to 7) strongly agree/strongly disagree Likert scale was employed 
to evaluate the differentiation of measures informed by Stephenson, Benoit, and 
Tschida’s (2001) study that assessed: 1) attitude toward the topic, 2) involvement, 3) 
perceived argument quality, and 4) source credibility. A fifth measure of intention to act 
was adapted from a measures use by Park, Lyon, and Cameron (2000). 

Stephenson, Benoit, and Tschida (2001) assessed attitude toward the topic with 
four items and were adapted to apply to wilderness and environmental issues: 1) It is a - 
good idea to participate in the event mentioned. 2) I support the idea of learning about 
efforts to protect land located in southern Utah. 3) I am opposed to protecting wilderness. 
4) I am concerned with the environment. Personal involvement measures were adapted 
for this study as well, and assessed with four items: 1) This message is about a topic that 
affects me personally. 2) This message is about a topic that is not relevant to me. 3) 
Protecting the environment is not important to me. 4) Wilderness protection is a topic that 
really matters to me. 

Perceived argument quality, also adapted from Stephenson, Benoit, and Tschida, 
was measured with four items: 1) Regardless of whether I agree with this message, the 
arguments in this message were strong. 2) Regardless of whether I agreed with the 
message, it used weak reasons. 3) Regardless of whether I agreed with the message, the 
points it made were powerful. 4) Regardless of whether I agreed with the message, the 
ideas in it were poorly-thought out. And finally, the researcher measured source 
credibility with four items: 1) The source of this message was not competent to discuss 
southern Utah. 2) The source of this message is an expert on wilderness. 3) The source of 
this message was poorly qualified to speak on this issue. 4) The source of this message is 
an authority on this topic. 

Intention to attend the informational meeting about wilderness was assessed by an 
adaptation of one intention measure: I have intentions to attend the informational meeting 
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mentioned in the message (see Park, Lyon, & Cameron 2000). Because this is a one item 
measure findings are limited to correlational analysis. 

Stephenson, Benoit, and Tchida (2001) measured cognitive responses to the 
message, but rather than ask participants to write down and rate his or her thoughts about 
the message and message source, the researcher in this study sought two alternate 
measures of cognition. The participants were instructed to: 1) List any environmental 
leaders and heroes you are aware of, and 2) List any environmental groups you are aware 
of. The participants were also provided a list of outdoor activities and asked to circle all 
the activities in which he or she participated in over the previous year. Participants also 
listed completed college level courses that discussed environmental issues or nature (See 
Appendix J). 


Pretest IT; The Message Testing Instrument 


The finalized message-testing instrument for the three group comparison was 
assessed for reliability and validity—1.e. credibility, transferability, dependability, and 
confirmability (Leybourne, Crawford, Arnott & Benson, 1999). Construct validation of 
the research measures was attempted by a pretest of the instrument on 40 junior level 
communication students. Factor analysis and correlation tests of the pretest results 
indicated that the research measures factored as predicted by ELM and the survey 
instrument. However, reliability could not be established without a larger population. 
Some minor changes were made to the instrument after pretest respondent feedback 
indicated a need for some clearer wording on some items and ordering of questions. 

Three different test booklets were prepared and randomly assigned to the 
participants. The first booklet contained the newsletter piece with central cues to 
persuasion. The second contained the Ruess-based peripheral cues to persuasion and the 
third booklet contained the cue neutral or control message. Basic demographic 
information was sought as well. The respondents were asked to: a) sign a research 
consent form, b) read the message, and 3) fill out the research instrument. The survey was 
given the first fifteen minutes of two communication 101 courses at BYU. The finalized 
questionnaire acquired 248 usable responses. 

Manipulation checks were conducted on attitude, source credibility, involvement 
and intention to act using SPSS 11.5 for Windows to perform factor analysis, T-tests, and 
ANOVA to establish validity and reliability of the test instrument. Factor analysis 
attempts to identify underlying variables, or factors, that explain the pattern of 
correlations within a set of observed variables. Factor analysis is often used in data 
reduction to identify a small number of factors that explain most of the variance observed 
in a much larger number of manifest variables. 


Section III: Semi-Structured interviews 


Semi-structured interviews were used to answer RQ3: How do environmental 
activists and experts associated with SUWA and Everett Ruess view the Ruess story in 
terms of effective persuasion? Specifically, this research focused on key individuals 
associated with Ruess and SUWA and sought to explain how he or she felt about using 
Ruess to promote wilderness protection. The interviews also sought to explain parts of 
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the Ruess history, information-gaps left unanswered in content analysis, message testing, 
and research garnered from SUWA materials and literature search for Ruess-related 
media. 


Interviewee Criteria 


Interviewees included individuals acknowledged in SUWA minutes, literature, 
input from staff, or other non-SUWA related media for his or her and relationship to 
Ruess. To keep the research sample focused on the Ruess connection to SUWA, the 
nature of each individual’s involvement or ties to Ruess and SUWA activities were 
assessed as part of the selection process. Additional conditions for interviewee selection 
were influenced by SUWA’s request that all names associated with SUWA be approved 
by Larry Young, SUWA’s current executive director. Further criteria for selecting 
interviewees included decisions by the researcher and thesis committee members. 
Participant selection was primarily based on both an individual’s connection to Ruess and 
to SUWA. About 30 people qualified for interview selection for his or her involvement 
with Ruess, but only 15 of those individuals met the additional criteria of having a direct 
association with SUWA. 


Interviewee Selection 


Fifteen individuals were identified for the study and twelve agreed to participate. 
Prior to asking the interview questions, each subject was informed about his and her 
rights regarding consent for the research project. When interviewed in person, permission 
for the interview was given in writing; and when interviewed by telephone, verbal 
permission was granted. The interviewees were also asked if his or her input should be 
kept confidential. All participants agreed to have his or name attributed with the findings. 

The interviewees were contacted by phone, email, or letter to schedule an 
interview. In some cases the interviewees were notified of the request by SUWA prior to 
contact with from researcher. All but four of the fifteen identified interviewees 
participated in the study. Interviews occurred, in chronological order, with: 1) George 
Handley (pretest interview), environmental scholar and thesis committee member; 2) 
Glen Richards, art curator; 3) Dave Pacheco, 2003 SUWA outreach director identified as 
an opponent to dropping Ruess logo; 4) Bruce Berger, 2003 SUWA advisory committee 
member and author who has used the Ruess story in his work; 5) Roderick Nash, 2003 
SUWA advisory committee and wilderness scholar, 6) Ken Sanders, former SUWA 
board member and bookseller of rare Ruess literature and artwork, 7) W.L. “Bud” Rusho, 
editor of Vagabond for Beauty; 8) Gibbs Smith, publisher of seminal Ruess works and 
former SUWA board member, 9) Larry Young, SUWA executive director; 10) Clive 
Kincaid, SUWA founder and 2003 board member, also person responsible for restoring 
original Ruess block prints; 11) Diane Orr, filmmaker who gives proceeds from Ruess 
film sales to SUWA; 12) Ken Sleight, 2003 SUWA advisory committee member and 
frequent news source about the Ruess mystery; 13) Terry Tempest Williams, SUWA 
board member and author. All interviews were taped and transcribed for analysis. 
However the interview with Young could not be fully reported because of audio 
recording equipment failure. The researcher contacted Young for a follow-up interview 
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when the recording error was discovered but Young could not do a second interview 
because of time constraints. Any findings attributed to Young were gleaned from the 
researcher’s notes. 

Those not interviewed, and his or her reason for not participating in the study, 
include: 1) Robert Weed, former SUWA founder, who could not be located during this 
study time frame; 2) Amy Irvine, who was contacted, but she politely declined because 
she is on sabbatical from SUWA to research a book; 3) Bureau of Land Management 
employees at the Grand Staircase National Monument. (Five BLM individuals were 
contacted, but a qualifying candidate could not be found); and 4) Robert Redford, 
filmmaker and activist, who replied with a letter and politely declined because of time 
constraints due to a busy filming schedule. 

In person interviews were conducted with Richards, Sanders, Rusho, Smith, 
Young, and Orr; all others (n = 6) were conducted by telephone. The interviews took 
place in no particular order and were scheduled according to the availability of the 
interviewees. As mentioned, the interviews were taped to establish emergent themes, 
phenomenology for categorization, and to establish trustworthiness and credibility 
(Glaser & Strauss, 1967; see also Charmaz, 1983; Lincoln & Guba, 1985). Interview 
criteria also focused on: range, specificity, depth, and personal connection to SUWA and 
Ruess (see Merton, Kendall, & Fisk, 1990). Specifically the interviews identified 
involvement (Petty & Cacioppo, 1986) with SUWA and Ruess, as well as cognitions 
(Stephenson, Benoit, & Tschida, 2001) and elaborations about Ruess. Opinions about the 
Ruess myth and lore were also sought, including the interviewee’s explanation of Ruess’ 
disappearance. 

The semi-structured interview was pretested on thesis committee member George 
Handley for relevance, flow, and applicability to the research question. Interviews lasted 
from 30 to 120 minutes, but averaged about 45 minutes. Interviews were conducted from 
November 2002 to February 2003. All participants (n = 12) have been members of the 
Southern Utah Wilderness Alliance at one time or another. 


Grouping Categories 
The interviews were scripted and structured to categorize responses into eight 


categories; an additional two categories emerged. The ten categories used to group the 
findings include: 


1. Involvement with SUWA 6. Criticism of Ruess 
2. Involvement with Ruess a. General Criticisms 
3. Reaction to Ruess Prior to b. Criticism of Ruess Film 
SUWA’s Use c. Commercialization of Ruess 
4. Reaction to Ruess’ Connection to 7. Waldo Ruess 
SUWA 8. Demographic Appeal 
5. Ruess’ Wilderness v. SUWA’s 9. The Ruess Plaque 
Wilderness 10. Theories Explaining the Ruess 
Mystery 
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The Script 


Involvement with SUWA was assessed by six questions: 1) What is your 
background and involvement with environmental issues? 2) How did you first become 
involved with environment protection/management? 3) How familiar (involved) are you 
with SUWA? 4) How important is SUWA’s work to you? 6) In what ways have you been 
involved in any of the issues SUWA is working on? As research ensued, it became 
apparent these six questions about involvement with SUWA were often extraneous and 
time consuming and produced redundant data. In later interviews these questions were 
sometimes collapsed by asking the interviewees to give a general narrative about their 
involvement about his or her background as it related to SUWA. The narrative provided 
answers that allowed the researcher to compile a response in which the initial six 
questions discussed were incorporated. 

Involvement with Ruess was assessed from responses to the question: Where did 
you first learn about Ruess? Follow up questions probed for details to provide more 
specific and in-depth reaction to Ruess prior to the interviewee’s involvement with 
SUWA. Understanding of interviewees’ reaction to Ruess was also specifically assessed 
with the question: How did you feel about Ruess prior to learning about his involvement 
with SUWA? Reaction to Ruess’ connection to SUWA included interviewees’ 
explanation and response to two general questions: How familiar are you with SUWA’s 
use of the Everett Ruess story? Why do you think it is appropriate for SUWA to align 
itself with the story of Everett Ruess? 

Ruess’ definition of wilderness versus SUWA’s definition of wilderness was 
explored by asking: Based on what you know of Ruess, in what ways do you think his 
experience and sentiments reflect or don’t reflect SUWA’s definition of wilderness? Are 
those ideas powerful enough for continued use of the Ruess story in the promotion of 
wilderness? Do you think Ruess would support SUWA? 

Criticism of Ruess was a category that emerged and was split into three sub- 
categories: a) general criticisms, b) criticism of Ruess films, and c) commercialization of 
Ruess. The question, “What do you think about criticism that Ruess is an inappropriate 
and possibly unethical icon for wilderness protection?” helped to generate responses that 
were grouped into this category. Some of the answers to this question also provided 
further insight into how the interviewees felt about Ruess’ versus SUWA’s definition of 
wilderness preservation. 

The Waldo Ruess category emerged as the researcher asked subjects about 
Everett Ruess. The interviewees would occasionally express sentiments about Everett 
Ruess’ brother Waldo Ruess. Questions were not specifically asked to probe about Waldo 
Ruess. 

Opinion about the demographic appeal of Ruess was sought: What demographic 
do you think benefits most from the use of Ruess as a wilderness icon? Interviews also 
asked about the Ruess plaque in southern Utah. The plaque is a bronze plate with a 
replica of Ruess’ “self-portrait” and contained a brief inscription discussing the 
significance of Everett Ruess to southern Utah. The researcher posed a question to the 
participants that asked: So have you seen the plaque? If the researcher knew a particular 
subject was involved in the events surrounding the plaque, he would simply ask those 
individuals to talk about the history behind two plaques mounted in Davis Gulch and at 
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Dance Hall Rock, near Hole-in-the-Rock Road. And finally, those interviewed were 
asked about theories explaining the Ruess mystery: So what do you think happened to 
Ruess? 
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CHAPTER III 


FINDINGS 


“The pilgrim engaged in movement, when approaching the boundary of the known, senses peripherality in 
the experience of communitas, an ‘unmediated communication, even communion between definite and 
determinate entities.’” 


-John P. O’Grady”” 


Section I: Content Analysis 


The purpose of this section is to describe how the Ruess myth has been used in 
newspapers through a quantitative content analysis. A sample of 121 newspaper articles 
that mentioned Everett Ruess was gathered from Nexis-Lexis, Pro-Quest, Deseret News, 
and the Salt Lake Tribune online archives and content analyzed to answer RQ3: Where 
and how has Ruess appeared in newspaper coverage? The question was analyzed against 
an ELM informed hypothesis: 


H1: Ruess has been mentioned more as a peripheral cue in newspapers than as the 
central message. 


Of the 121 articles analyzed, 47 were articles announcing a Ruess related event 
(39%), the bulk of which appeared in the calendar section of the Deseret News (n =12) 
and Salt Lake Tribune (n = 32). Calendared events included book readings, film 
showings, art exhibits, and other events such as a slide show or theatrical production. 
Twelve percent of the articles were about the film Lost Forever (Orr, 2001) and 
nature/outdoor recreation stories. Book reviews (n = 13) accounted for 11% of the 
sample. A Ruess-only theme (n = 10) occurred for eight percent of the sample. Five 
percent of the articles were newspaper stories about Ruess’ coverage in the first issue of 
National Geographic Adventurer (n = 6). Missing person stories drew on the Ruess 
mystery four times (3%) and the remaining 13 articles were categorized as “other” (11%) 
because they could not reflect any particular theme. (See Figure 1.) Peripheral cues were 
defined as references to Ruess that support emotions and sentiments that reflect the 
dominant theme of the article. Ruess as a central cue was defined as his story being the 
dominant characteristic that logically supports the theme of the article. A cue neutral 
article assessed Ruess for having neither peripheral or central cues about his story as a 
dominant part of the article. 


'? O’Grady (1993) said that Everett Ruess was no anti-social hermit and that his pilgrimage was a search 
for community. In some ways, Ruess found a community when SUWA found his story. 


28 


Figure 1 


Overall Theme of Newspapers 
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50 
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Overall Theme 


Findings support H1. The Ruess myth was coded in the sample (n = 121) 52 times 
as a peripheral message cue (43%) and 21 times as the central message cue (17%). Forty- 
eight articles (40%) were considered to be persuasion or cue neutral. By eliminating 
calendared themes—articles that announce an event related to Ruess—from the analysis, 
H1 is still supported. Peripheral cues (n = 46) accounted for 62% of the articles that 
mentioned Ruess and 24% of the sample used Ruess as a central cue (n = 18), see Figure 
2. 


Figure2 


Peripheral v. Central Cues 


Non-calendared themes 


Frequency 


peripheral central neutral 


CUES 


Of the Salt Lake Tribune non-calendared themes, 26 are categorized into: book 
reviews (n = 4); film (n = 3); Ruess (n = 2); nature/outdoor recreation (n = 7); missing 
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persons (n = 3); and other articles that cannot be 
grouped (n = 7). Table 1 indicates that non- 
calendared Deseret News articles (n = 17) with 
references to Ruess include: National 
Geographic Adventurer (n = 3); book reviews 
(n = 2); film (n = 4); nature (n = 3); Ruess (n = 
2); and other (n =3). Non-calendared themes in 
national news coverage (n = 31) exceeded 
individual news coverage in the Salt Lake 
Tribune (n =26) and Deseret News (n = 17), see 
Figure 3. 


Table 1 
Major Themes 

Tribune DesNews 
Calendar 32 12 
Nature, etc. 7 4 
Other 7 3 
Book review, etc. 4 3 
Film/documentary 3 3 
Missing persons 3 2 
Everett Ruess 2 2 
Total 58 29 


Figure 3 Figure 4 
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Figure 4 indicates that the sample of 121 articles spanned from 1987 to 2002. The 
years with the most coverage in electronic sources in descending order are: 1997 (20%), 
1999 (14%), 1996 (9.1%), 1993 and 2000 (8.3%), 2002 (5.8%), 1995 (5%), 1990 (4%), 
and the remaining years in the sample, less than four percent of the content analyzed 


article. However by eliminating calendared events, the years with the most news 


coverage about Ruess are 1999 and 2001, see Figure 5. 
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Figure 5 


Non-calendared articles per year 


(n = 74) 


Frequency 
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YEAR 


Published theories explaining Ruess’ disappearance were coded. Twenty-five 
articles (21%) include some explanation or theory about Ruess’ disappearance. As would 
be expected, Table 2 indicates that none of the 47 articles categorized into the calendar 
theme present a theory. The prevailing theories are that Ruess disappeared by choice (n = 
15), was murdered specifically by cattle rustlers (n = 13), was 


murdered by someone other than cattle rustlers (n = 15), fell mane 


off a cliff (n = 11), chose to live with Navajo people in eee 
Arizona (n = 9), died from “natural” causes including Disappearance 
starvation, exposure, thirst, or a vitamin deficiency (n = 9). No theory 

The theory that he may have committed suicide was Disappeared by choice 
mentioned six times and other explanations appeared three Murder: other 

times. Murder: rustlers 


The themes of calendared events, book reviews, film, Living with Navajos 
and nature were analyzed for secondary or supporting sub- Feltrom9 clk 
themes. Calendared events were coded for: 1) Ruess art Poe ee 
exhibits (n = 16), 2) reading and/or signing of Taylor’s (1997) ies 

: oe Drowned 
book Sandstone Sunsets (n = 15), 3) readings and/or signings ae 
of Rusho’s (1983) Vagabond for Beauty (n = 6), and 4) 
showings of Orr’s (2001) Lost Forever (n = 6). The remaining 
articles in the calendar theme consisted of one announcement for a play about Ruess, two 
“other” art shows, and five events that were not categorized. 

The film theme (n = 14) was divided into three categories: 1) fundraising (n = 2), 
2) environmental advocacy (n = 5), and 3) neither fundraising nor environmentalism (n = 
7). Of the articles about nature and outdoor recreation themes (n = 14), half mentioned 
Ruess as part of the lore of Utah and Arizona public lands (n = 7). The remaining seven 
articles in the nature theme refered to Ruess in the article as inspiration (n = 5), 
philanthropy (n = 1), or other (n = 1). 

Book reviews included 13 articles on six books: 1) Pilgrims to the Wild (n =1), in 
the Salt Lake Tribune; 2) Into the Wild (n= 5), in the Salt Lake Tribune, Seattle Post- 


Depression 
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Intelligencer, Anchorage Daily News, Los Angeles Times, Deseret News; 3) The Telling 
Distance (n = 2), in the Los Angeles Times and New York Times; 4) Everett Ruess: 
Vagabond for Beauty (n= 1), Salt Lake Tribune; 5) The Wilderness Journals of Everett 
Ruess (n = 3), in Palm Beach Post, Albuquerque Journal, Deseret News; and 6) 


Sandstone Sunsets (n =1), in the Salt Lake Tribune. 

Table 3 indicates that by limiting analysis of 
newspaper coverage to articles other than calendared 
events, Ruess related articles appeared 26 times in the 
Salt Lake Tribune, 17 times in the Deseret News, five 
in the Los Angeles Times, four in the Sante Fe New 
Mexican, three in the Arizona Republic, and two in the 
Denver Post. (The Associated Press article by Hannah 
Wolfson is counted in the totals for the Los Angeles 
Times, Dubuque Telegraph Herald, Seattle Times, 
Sante Fe Mexican, and Detroit News.) Fifteen other 
newspapers mentioned Ruess at least once: the 
Albuquerque Tribune, Albuquerque Journal, 
Anchorage Daily News, Baltimore Sun, Boston Globe, 
Chicago Sun-Times, Hartford Courant, LA Weekly, 
New York Times, Orange County Register, Palm 
Beach Post, Patriot Ledger, San Francisco Chronicle, 
Seattle Post-Intelligencer, Telegraph Herald, and the 
Washington Post. 

Twenty-five journalists/columnists quoted 
Ruess’ writing at least once. Within those 25 articles, 
53 different quotes were identified for a total of 95 
Ruess citations. The most frequently used quote was 
“NEMO” and/or “NEMO 1934” (n = 16, 11 and 5 
respectively). 

Nearly all of the most frequently used quotes 
from Ruess’ writing appeared in newspapers that 
printed Hannah Wolfson’s review of Lost Forever 


Table 3 
National Coverage of Ruess 
(non-calendared articles) 


Source n 
Salt Lake Tribune 26 
Deseret News 1 


Los Angeles Times 
Santa Fe New Mexican 
Arizona Republic 
Associated Press 
Denver Post 
Albuquerque Tribune 
Albuquerque Journal 
Anchorage Daily news 
Baltimore Sun 

Boston Globe 

Chicago Sun-Times 
Detroit News 

Hartford Courant 

LA Weekly 

New York Times 
Orange County Register 
Palm Beach Post 

Patriot Ledger 

San Francisco Chronicle 
Seattle Post-Intelligencer 
Seattle Times 

Dubuque Telegraph Herald 
Washington Post 
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(Orr, 2001) for the Associated Press. As mentioned earlier her article appeared in five 


papers. The quotes used by Wolfson (July 8, 2001): 


As to when I shall visit civilization, it will not be soon I think. I have not tired of the wilderness; 
rather I enjoy its beauty and the vagrant life I lead, more keenly all the time. I prefer the saddle to 
the streetcar and star-sprinkled sky to a roof, the obscure and difficult trail, leading into the 
unknown, to any paved highway, and the deep peace of the wild to the discontent bred by cities. 


(p. B8)"° 


This quote is also repeated in the Los Angeles Times by Ann Japenga (March, 15, 1987). 
The Wolfson (July 8, 2001) article also quoted a portion of a letter from Ruess to a 
friend: “What magnificent country I've seen... Tremendous wastelands, canyons hundreds 
of feet deep. This time in my wanderings I have had more reckless self confidence than 
ever before. I have gone my way regardless of everything but beauty” (p. B8).'* Wolfson 


' See also Rusho (1983) p. 178 and same article in other major newspapers. 


'4 See also Rusho (1983) p. 157. 
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also recounted Ruess’ comments about his return from California to the Utah desert, 


Ruess wrote, “...it was like coming home” (p. B8).'° 


Columnist James Bishop, Jr. (Jan. 7, 1990, p. C5; see also Dec. 23, 1990; Dec. 21, 
1991) recycled the same article three times in the Arizona Republic. Bishop began his 


column with a poem by Ruess: 
Say that I starved; that I was lost and weary; 
That I was burned and blinded by the desert sun; 
Footsore, thirsty, sick with strange diseases; 
Lonely and wet and cold, but that I kept my dream!'® 


Bishop also included two quotes: “I’ve seen almost more beauty than I can bear. Such 


utter and overpowering beauty as nearly kills by it piercing glory. 


excerpt quoted by Bishop is a reference from Ruess about 
his love for adventure and nature: “I require it to sustain 
life... nature’s impact sometimes is so far beyond my 
powers to convey that it almost makes me despair.” 
Bishop also quoted from Everett’s last letter to his brother: 
“Often as I wander, there are dreamlike tinges when life 
seems impossibly strange an unreal. I think it is, too, only 
most people have so dulled their senses, they don’t realize 
it.” From a letter to a friend Ruess is quoted as writing: 
“The end of the horizon desert is glorious now, with 
marking clouds in the blue sky and cool winds blowing. 
The smell of sage is sweet in my nostrils and the luring 
trail leads onward.”"” 

The Ruess quote, “I have been flirting pretty 
heavily with death, the old clown,” is reported by Boston 
Globe correspondent Leo Banks (in his own) newspaper as 
well as twice in the Denver Post). This quote appeared in 
the Los Angeles Times (Japenga, March 15, 1987). Bishop 


17 
””"" The second Ruess 


Table 4 


associated with Ruess lore 
Author 
No author 
Griggs 
Christensen 
Wolfson 
Banks 
Bishop 
Boren 
Bowman 
Spangler 
Barker 
Means 
Vice 
Wharton 
Marshall 


me 
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(Jan. 7, 1990, p. B8) used the “old clown” quote, but referenced Ruess in a larger context: 
I have loved the red rocks, the twisted trees, the red sand blowing in the wind, the slow sunny 
clouds crossing the sky, the shafts of moonlight on my bed at night... I have really lived... I have 


been flirting with death, the old clown.” 


Every myth needs a storyteller. Table 4 indicates the most frequent promoters of 
the Ruess story are journalists who compile events such as book readings, art exhibits or 
other events. Of calendared sections, Brandon Griggs of the Salt Lake Tribune (n = 12) 


> See also Rusho (1983) p. 179. 


” See also Rusho (1983) p. 151. 
°° See also Rusho (1983) p. 180. 
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° Excerpt from the poem “Wilderness Song” by Everett Ruess, printed in Rusho (1983) p. 181. 

’ The later part of this quote “I’ve seen almost more beauty than I can bear” appears on page 142 of 
Vagabond for Beauty (Rusho, 1983). “Such utter and overpowering beauty as nearly kills by its piercing 
glory” appears in different passage even thought its tide together by Bishop (July 7, 1990). 

* Bishop said this quote is from a letter to Everett’s brother Waldo Ruess. However, the former part of this 
quote actually occurs in a letter to “Cornel [Tengel” in Rusho (1983) on page 89. The latter part of the 
quote cannot be attributed from any letters written by Ruess in 1932 and published in Vagabond for Beauty. 


and Richard Christensen of the Deseret News (n= 5) compiled most of the events. The 
journalists with three or more articles that report on Ruess are: Hannah Wolfson, 
Associated Press (n= 5); Leo Banks, Boston Globe (n = 3), Tom Bishop, Jr., Arizona 
Republic (n = 3),; and Jerry Spangler, Deseret News (n= 3). 

In sum, the content analysis described how the Ruess story has mostly been framed as a 
peripheral cue or secondary element of newspaper articles that mention his name. The 
analysis also describes the frequency and nature of events that have focused on the Ruess 
story within Utah and Salt Lake City. However, the analysis only provided descriptive 
data that is foundational for correlating Ruess’ ties to specific phenomenon. To better 
understand how the Ruess message may be interpreted by an audience, message testing 
assessed the persuasiveness of the Ruess myth in the context of persuasive message 
targeted at college students at Brigham Young University. 


Section II: Message Testing 


Data cleaning produced a sample of 248 valid responses (5 surveys were not used 
because of missing demographic information) from the message testing questionnaires 
used to measure the persuasiveness of the Ruess story when couched in a persuasive 
message. Data were entered and analyzed in SPSS 11.5 for Windows. More than half 
(56%, n = 140) of the participants were female. The sample was divided into three groups 
based on one of three experimental conditions: control message group (n = 84), central 
message group (n = 86), and a peripheral message group (n = 78). The groups were 
analyzed against seven hypotheses to answer RQ2: What messages have the greatest 
impact on college student intention to participate in wilderness preservation activities? 


H2: Quality of a central cue message will be greater under high attitude 
conditions and high involvement. 


H3: Quality of a peripheral cue message will be greater under high attitude 
conditions and low involvement. 


H4: Source credibility of a central cue message will be greater under high attitude 
conditions and high involvement. 


H5: Source credibility of a peripheral cue message will be greater under high 
attitude conditions and low involvement. 


H6: Intention to act will be greater for a central cue message under high attitude 
conditions and high involvement. 


H7: Intention to act will be greater for a peripheral cue message under high 
attitude conditions and low involvement. 


H8: Perceived message quality will be positively correlated with intention to act. 
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Items derived from earlier research being replicated in this study were submitted 
to a factor analysis. Table 5 presents the factor loadings for a four-factor solution with a 
varimax rotation. Negative statements were reversed for factor loading. 


Table 5 
Factor Analysis of Persuasion Measures 
Factor Loading 
Factor 
Message quality 
The arguments in the message were strong 
Regardless of whether I agreed with the 
message, it used weak reasons 
Regardless of whether I agreed with the 
message, the points it made were powerful 
Regardless of whether I agreed with the 
message, the ideas in it were poorly- 
thought out 


Attitude 


I support the idea of learning about efforts 
to protect land located in southern Utah 

I am opposed to protecting wilderness I am 
concerned with the environment 

Protecting the environment is not important 


to me 

I am concerned about the environment 
Wilderness protection is a topic that really 
matters to me 


Source Credibility 

The source of this message is an expert on 
wilderness 

The source of this message is an authority 
on this topic 


Involvement 

This message is about a topic that affects 
me personally 

This message is about a topic that is not 
relevant to me 


Principal factoring, varimax rotation 

Percent of variance explained 19.3 20.1 
Eigenvalue 4.5 2.7 
Standardized alpha 0.82 0.81 


To test the research hypotheses the attitude (M = 26.5) and involvement (M = 7.9) 
factors were median split for separation into high and low measures for analysis in a 3 
(peripheral cue, central cue, cue neutral) X 2 (high involvement, low involvement) X 2 
(high attitude, low attitude) factorial design. The low attitude group included 126 
responses (51%), and high attitude group 122 responses (49%). High involvement 
respondents (n = 107, 43%) were outnumbered by low involvement respondents (n = 141, 
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57%). The high attitude/high involvement group (n = 67) was larger than the high 
attitude/low involvement group (n = 55). 

Table 6 indicates that H2, quality of a 
central cue message will be greater under 
high attitude conditions and high 
involvement, is supported. Under high 
involvement and high attitude conditions, 
using a one-way Analysis of Variance 
(ANOVA) among the experimental 
messages, the message quality is significant 
(F264) = 9.02, p< .001). A Scheffe post hoc 
test showed that the mean for the central cue 
message (M = 20.0, n = 25) was significantly 
higher (md = 5.2, p < .05) than the mean for 
the peripheral (M = 18.4, n= 17) was 
significantly higher than the control group (M = 14.8, n = 25). 

Table 7 indicates that H3, quality of a peripheral cue message will be greater 
under high attitude conditions and low involvement, is not supported. Under high attitude 
and low involvement conditions, an 
ANOVA indicated that message quality was 


Table 6 
Comparison of Means 
Experimental conditions and attitude toward 
the message under high attitude/high 
involvement conditions 


Control 
Peripheral 
Control 


Central 


Peripheral 
md- Mean Difference 


*Scheffe post hoc test show mean difference is 
significant at .05 level. 


Table 7 


significantly different among the 
experimental conditions (F = (2,52) 13.2, p< 
.001). However, a Scheffe post hoc test 
showed that the central cue message (M = 


19.5, n = 22) was significantly higher (md = 


5.64, p< .05) than it was for the peripheral 
cue message (M = 13.8, n = 16), or control 


Comparison of Means 
Experimental conditions and attitude toward 
the message under high attitude/low 
involvement conditions 


Control 
Peripheral 
Control 


Central 


Peripheral 


cue message (M = 12.6, n= 17). 
md- Mean Difference 

Table 8 indicates that H4, source 
credibility for the central cue message will 
be greater under high attitude conditions and 
high involvement, is not supported. An 
ANOVA indicated that there was a 
significant difference among the means 
F264) = 6.7, p < .002), but the Scheffe post 
hoc test was significantly higher (md = 2.5, p 
< .05) for the peripheral cue message (M = 
7.3, n = 17) than it is was the central cue (M 
= 6.8, n = 25) and control cue message (M = 
4.9,n=25). 

Table 9 indicates H5, source 
credibility of the peripheral cue message will 
be greater under high attitude conditions and 
low involvement, is not supported. An 
ANOVA showed no significant differences 


Scheffe post hoc test show mean difference is 
significant at .05 level. 


Table 8 
Comparison of Means 
Experimental conditions and source credibility 
under high attitude/high involvement 
conditions 


Control 
Peripheral 
Control 


Central 


Peripheral 


md- Mean Difference 


Scheffe post hoc test show a mean difference 
1.88 or more is significant at .05 level. 
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Table 9 
Comparison of Means 

in the means of the experimental groups. Experimental conditions and source credibility 

H6, intention to act will be greater Bader nigtabatids low anvelygnent 
for the central cue message under high conditions 
attitude conditions and high involvement, is 
not supported. An ANOVA showed a Pevipheral 
significant difference (F(2,64= 5.15, p < .008) | peripheral Congel 
between the groups, but a Scheffe post hoc 
test showed that the mean for the peripheral md- Mean Difference 
cue message (M = 3.6, n= 17) is 
significantly higher (M = 1.44, p < .05) than Scheffe post hoc test showed no significant mean 
the control cue messages (M = 2.2, n = 25). difference at .05 level. 
(See Table 10.) 

H7, intention to act will be greater for the peripheral cue message under high 


Central Control 


attitude conditions and low involvement, is Table 10 
not supported. Intention to act is highest for Comparison of Means 
the control cue message (M = 2.35, n= 17) Experimental conditions and intention to act 


under high attitude/high involvement 


and lower for peripheral cue message (M = Se acihene 


2.1, n = 16) and central cue message (M = 
1.8,n= 22). ANOVA and a Scheffe post hoc | Gartral ee 
test show so no significance for the message Pevpherl 
cues. eat ; Peripheral Control 

Table 11 indicates that H8, perceived 
message quality will be positively correlated | md- Mean Difference 
with intention to act, is weakly supported: 
Message quality and intention to act have a *Scheffe post hoc test show mean difference is 
weak positive relationship (r = .201, p < signitigantat05:level: 


Table 11 
Correlations Between Test Measures 


EC ATT INV INT SC AM 
Experimental 
Conditions 
High/Low 
Attitude -0.06 
High/Low 
Involvement -0.01 0.23 
Intention to Act 0.11 0.25 0.30 
Source 
Credibility 0.14 0.00 0.03 0.16 
Attitude Toward 
Message 0.13 0.16 0.11 0.20 0.50 


EC-Experimental Conditions; ATT-High/Low Attitude; INV-High/Low Involvement; 
INT-Intention to Act; SC-Source Credibility; AM-Attitude Toward Message 


Correlation coefficients of .13 or more significant at .05 level. 
Correlation coefficients of .23 or more significant at .01 level. 


3/ 


.038). Correlations were not used to answer hypotheses two through seven but indicated 
that a relationship exists between the test measures. Only message and source had a 
significant moderate relationship (r = .499, p < .000). There is a weak relationship 
between attitude and involvement (r = .234, p < .000), and message quality and attitude 
also correlate weakly (r = .156, p < .014). Message quality and experimental conditions 
show a weak relationship (r = .132, p < .038). Experimental conditions and source 
credibility have a weak relationship (r = .136, p < .032). Intention to act and attitude 
toward the message correlated weakly (r = .255, p < .000), and intention and involvement 
also have a weak relationship (r = .296, p < .000). 


Descriptive Measures 


In addition to testing the hypotheses the experimental instrument produced some 
other interesting results. Of the 248 respondents, 151 (61%) did not list an environmental 
leader, hero, or icon. Fifty-five participants (22%) named at least one leader, hero, or 
icon, 30 participants (12%) named two, and 11 respondents (4%) could name three names 
related to environmental advocacy. One respondent named four leaders. The most named 
leaders, heroes, or icons include: Smokey the Bear (n = 37), Captain Planet (n = 26), 
Ralph Nader (n = 16), Teddy Roosevelt (n = 13), Robert Redford (n = 8), Al Gore (n = 
9), Maurice Hinchey (n = 6), Richard Durbin (n = 6), Rachel Carson (n = 5), Bill Clinton 
(n = 4), and John Muir (n = 3). Ruess was mentioned two times as an environmental 
leader, hero, or icon. Other names receiving two mentions or less were Drew Barrymore, 
Butterfly, John Denver, Rocky Anderson, Dave Matthews, Mother Teresa, Crocodile 
Hunter, “Don’t Waste Utah Guy,” Woody Harrelson, Hillary Clinton, Lewis and Clark, 
Sting, and Woodsy the Owl. (See Figure 6.) 


Figure 6 


Frequently mentioned environmental leaders, heros, 
or icons 
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Figure 7 


Frequently Mentioned Groups 
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Figure 7 indicates participants’ responses to a question asking them to list any 
environmental groups or organizations they were aware of. One hundred ten respondents 
(44%) did not list a known group. Ninety two respondents (37%) listed one group, 24 
(10%) named two groups, and four respondents (2%) listed 4 groups. The most 
frequently listed groups include: Greenpeace (n = 81), the U.S. Environmental Protection 
Agency (EPA) (n = 23), Sierra Club (n = 19), the fictitious Utah Land Federation (n = 
16), World Wildlife Fund (n = 16), and the Green Party (n = 16). Groups with mention of 
six or less included People for the Ethical Treatment of Animals (PETA), Surfrider 
Foundation, the U.S. Forest Service, and the Democratic Party. The Southern Utah 
Wilderness Alliance was mentioned twice. 

The alternative involvement measure not utilized in the experimental design 
measured level of outdoor recreation activity and the number of classes a respondent took 
that deal with environmental issues. The mean for the sample was 5.2 outdoor activities 
per year. Activities listed included hiking, birding, camping, driving/R Ving, fishing, 
hunting, horseback riding, wildlife viewing, AT Ving/off-roading, snorkeling/scuba 
diving, mountain biking, rock climbing, spelunking (caving), skiing/snowsports, 
backpacking, and canoeing or river rafting. One hundred forty participants (47%) 
reported taking at least one college level class that discussed the environment; 105 
participants (43%) reported that they haven’t had a class that dealt with an environmental 
issue at some point. Ninety-eight participants (40%) reported that they took one class that 
discussed the environment. The remaining 45 participants (60%) had two or more classes 
that referenced the environment. 

Overall, the message testing showed that findings were somewhat reversed for the 
ELM model predictions. Under high involvement and high attitude conditions college age 
students at BYU reacted somewhat favorably to the peripheral cue message. In some 
instances the control message had more impact on the recipients. Since the Ruess myth 
has established persuasion among high involvement and high attitude groups how do 
those people with the greatest amount of involvement and attitude toward the 
environment see Ruess as an environmental icon? This question lead to the third findings 
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of this triangulated analysis of the power of the Ruess myth in changing attitudes about 
the environment. 
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Section III: Semi-Structured Interviews 


Semi-structured interviews garnered an in-depth understanding of specific 
individual’s involvement with the Southern Utah Wilderness Alliance and the role Ruess 
has played in this relationship. Specifically, interviews answered the research question: 


RQ3: How do environmental activists and experts associated with SUWA and 
Everett Ruess view the Ruess story as a source of persuasion? 


Ten categories were explored: 1) Involvement with SUWA; 2) Involvement with Ruess; 
3) Reaction to Ruess Prior to SUWA’s Use; 4) Reaction to Ruess’ Connection to SUWA; 
5) Ruess’ Wilderness v. SUWA’s Wilderness; 6) Criticism of Ruess, with sub-categories 
of (a) General Criticisms, (b) Commercialization of Ruess, and (c) Criticism of Ruess 
Films; 7) Waldo Ruess; 8) Demographic Appeal; 9), The Ruess Plaque; 10) Theories 
Explaining the Ruess Mystery. Findings from the interviews are reported by category. 


Involvement with SUWA 


Clive Kincaid is SUWA’s founder. He said he became familiar with issues 
surrounding wilderness while he was working for the Bureau of Land Management. 
Through his work on wilderness inventories of BLM land, Kincaid said he found the way 
the BLM land had been classified was “egregious” and that the wilderness inventory 
process in Utah “was a concerted, orchestrated effort on the part of the BLM from top to 
bottom across the state [of Utah], was one of subterfuge to eliminate clear roadless areas, 
that were qualifying during the inventory.” Eventually Kincaid resigned from his post 
with the BLM and became an activist. 

I was introduced to most of the people who were working in the state of Utah [on conservation 

issues]. And they, in fact, were in the middle of challenging the BLM inventory. And the 

principle leader in that effort was a fellow named Dick Carter from Utah Wilderness Association. 

And Dick asked me...to go to work for him. And I politely declined because I was already 

working for the [Sierra] Club and the [Wilderness] Society. 


However, as Kincaid’s involvement in the Utah conservation movement increased, he 

found that the leaders of the movement were not satisfactorily considering Kincaid or his 

input. 
In any case, during that process of learning, I got to know all the players if you will, in the state of 
Utah. And found out that the wilderness or conservation movement in Utah was in a fractious 
state, a real state of disarray. There were a lot of a people that were really interested in doing 
something, but they were being lead by very powerful charismatic personalities... The only 
problem is that they [the various leaders in Utah’s conservation movement] were controlled by 
this one entity, or one organization, trying to take the lead. 


As aresult, Kincaid dropped out of the conservation movement “just after I concluded 
my work for the Club and Society, and concluded that the conservation movement in the 
state of Utah was a crock, and that nothing would ever come of it,” Kincaid recalled. He 
dropped from activism circles for a time. However, Kincaid returned after wilderness 
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opponents worked to eliminate Box Death Hollow Wilderness Area from a wilderness 


proposal. 
That battle became the catalyst for SUWA. We had to call ourselves something and ... three of us 
put our names down as the founders of the Southern Utah Wilderness Alliance. 


The other founding members were Robert Weed and Grant Johnson. “It was an 
interesting episode [founding SUWA], it was a pretty lonely situation,” he recalled. 

Glen Richards, a curator for the Utah Arts Council’s traveling exhibits, explained 
that his involvement with SUWA and environmental issues came through Clive Kincaid 
during actions related to the paving of a road in southern Utah. 

I met Clive [Kincaid] many years ago ... when the Burr Trail issue was getting heated up. And he 

invited me back to his place, and I went. And we sat and talked for oh, probably about the better 

part of a whole day... And so I stayed there and left the next day after we had spent quite a bit of 
time talking. And he got me pretty interested in SUWA, and that’s when they were very 
fledgling... and so, he was looking for people that had expertise in certain areas, and I was able to 
do some writing for him, some illustration work for him, and help him put together their mailings. 


Richards’ involvement also included, “a lot of the writing” and “‘a lot of the 
illustrations [which] were cartoons,” but he “did some technical drawings for [SUWA], 
too.” He said his involvement waned and is now limited to participation through SUWA 
activism alerts and reading the organizations newsletter. 

Dave Pacheco started to work for SUWA as a door-to-door canvasser. After 
setting up a formal field canvass for SUWA, Pacheco turned the operation over to be 
managed by an outside organization and became SUWA’s National Outreach 
Coordinator. He has also traveled with a slide show used to garner support for the group. 
“But now we are going to be moving back to [canvassing] the old way... and I will be 
leading the canvass again come early March. That’s pretty much what I do for SUWA,” 
he explained. 

Bruce Berger is a SUWA advisory committee member and an author who has 


published an essay about Everett Ruess. 
I joined SUWA a number of years ago. Bert Fingerhut, who’s on the board and was president for a 
while ... introduced me to SUWA and got me to join up as an associate board member. And over 
the years, I’ve gone to SUWA events and I usually participate by just writing letters at home and 
writing a lot of them to defend the area. So I’ve done that more than walking the terrain to scout 
wilderness areas and that sort of thing. 


As an advisory committee member, Berger explained, “I lend a certain prominence” to 
SUWA. However, he admitted that his role as an advisory committee member would be a 
better question for Larry Young, “because we [the advisory board] don’t really get 
together and do anything useful, and I think it’s the debate about whether it’s advisable to 
have an advisory board.” When asked if his name lends credibility to SUWA for 


celebrity status because of his work as an author, he laughed: 
Well, that’s maybe too large a word [celebrity]. But maybe a name known to a few people who 
check these lists that appear on the sides of stationary. Anyways, as far as anything connected 
with Everett Ruess is more or less my participation. 


Roderick Nash is an emeritus history professor and also serves as an advisory 
committee member for SUWA. He explained that his involvement with SUWA is mostly 
peripheral to the organization. Nash is most well known for his 1967 doctoral 
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dissertation, published as Wilderness and the American Mind, an influential book about 
wilderness philosophy and the conservation movement. The fourth edition was printed in 


2001. 
I don’t do very much with them [SUWA] now, frankly. I’m on the advisory board and they 
occasionally ask me this or that...and send me some sort of insider reports and I talk to them once 
in a while, but I wouldn’t say I was very active in that. 


Nash was a board member in the 1980s prior to his status as an advisory committee 
member. He explained that he does respond to SUWA action alerts and writes letters on 
issues when they come up. 

Ken Sanders, is a rare bookseller in Salt Lake City and has had a lengthy but 
checkered history with Utah’s conservation movement. From a bourgeoning friendship 
with Edward Abbey and early ties to the founders of Earth First! to serving as one of 
SUWA’s first board members, Sander’s explained that he was thrust into involvement 
with SUWA by Clive Kincaid. “He never bothered to ask me first. He just did it so I was 
always pissed off at him about that,” explained Sanders, saying that the whole mix of 
groups—.e. Earthfirst!, Wilderness Society, Sierra Club, SUWA, Utah Wilderness 
Association, etc.—made for an acrimonious first two years on SUWA’s board. Sanders 


tried to play peacemaker between groups. 
To bring the whole SUWA thing full circle, I may have been on the original board of directors, but 
I never really had any kind of hands on role with SUWA. And partly that was because I was 
always in conflict with them over, you know, that parallel role I had as the sixth Earthfirster! from 
‘81 to ‘85. And also being a Dick Carter”' supporter, and trying to be a peacemaker. And that 
never worked. And also being annoyed with Kincaid...Any outsider that thinks that they can move 
to a small southern Utah town and start telling the locals what to do is sadly mistaken and I 
think...Escalante, Utah may well be the meanest town in Utah, and to go down there, I mean 
you’ve got to have some kind of death wish. 


Sanders addressed the situation between SUWA and the Utah Wilderness Association by 
saying, “I think Clive Kincaid and Dick Carter just hated each others’ guts and they were 
just out to get each other no matter what, and I think that didn’t serve anyone well... it 
created a lot of friction.” 

However, Sanders’ said he has also played the role of agitator. “Gibb’s was on the 
board of directors of SUWA and I got him kicked off’ because of an in-holding deal that 
would have allowed Smith to develop inside Utah wilderness areas near the Burr Trail, he 
explained. “I made such a stink about it that SUWA kicked him off their board of 
directors.” 

I wrote to whoever was the head of [SUWA] a nasty letter saying, ‘I really think this is 

incompatible, it doesn’t look good for your cause to have someone who is doing massive 

wilderness development inside Utah wilderness areas on your board of directors. I’m certainly not 


going to give you any more damn money if he stays on.’... And sure enough they kicked him off. 
And Gibbs was quite wounded, he called me up very upset. 


W.L. “Bud” Rusho edited and organized the Ruess’ letters for publication of 
Everett Ruess: Vagbond for Beauty. He explained that Gibbs Smith facilitated any 
involvement he has had with SUWA, which is minimal. However, Rusho has participated 


*! Dick Carter was the head of the Utah Wilderness Association during the time SUWA was organized. 
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in events that SUWA was involved in, such as hanging plaques that commemorated the 
disappearance of Ruess. 

Gibbs Smith published Vagabond for Beauty in 1983 and The Wilderness 
Journals of Everett Ruess in 1999. He also served as one SUWA’s founding board of 
directors. 

I was the chairman [of the Sierra Club’s Utah chapter] for five years and during that period I also 

met the people who wanted to form SUWA. And so they asked me if I would serve on their first 

board of directors, which I did for several years. And I had a hard time understanding why 
everyone couldn’t just join the Sierra Club, why they’d need another organization. But I finally 
figured it out — many voices are good and also it’s great to have an organization totally focused on 

Utah. That’s what SUWA has accomplished. And I think it’s proved to be a marvelous thing to 

have that focus and that overall attention. 


Smith said he is still “‘a member and I still support [SUWA]... When they send an action 
alert, I write letters. I try to help.” 

Larry Young is a former sociology professor who currently works as SUWA’s 
executive director. Prior to becoming the director of SUWA in the Spring of 2000, Young 
worked as the Washington Director for SUWA and served as co-chair of the Utah 
Wilderness Coalition. 

Before starting a career as a filmmaker, Diane Orr was the news director for CBS 


affiliate, KUTV-Channel 2 in Salt Lake City for a time. 
I am a member of SUWA; that doesn’t mean I agree with them on all of their policies, but I think 
there’s an important role for that strong of an organization. I was a news director for a number of 
years... [As the news director] I did documentary filmmaking. I worked in the media, Channel 2. 
And during that period, I was not an active member of a lot of groups, because I was doing a lot of 
environmental research. 


Orr’s awareness of SUWA continued and she became familiar with Kincaid’s politics as 


well, she recalled: 
[Kincaid] and I talked and I strongly disagreed with SUWA’s initial attitude toward the ranchers 
and the residents of Escalante. That’s something that [has created] long term differing views with 
them. That was a big issue in the early days. I have found most other people far more 
approachable, and I think some of SUWA’s early problems were being from out of state, and was 
from a very critical attitude toward Mormons and the culture and a lot of things that they didn’t 
understand... We just have differing views. 


Despite her criticism of SUWA, the organization ties to Ruess attracted Orr and she 
approached SUWA at one point to solicit help for producing the film Lost Forever. “I 
went to SUWA when I was trying to raise money for the movie... And at that point they 
weren’t comfortable with it.” Even though SUWA did not help produce the film, Orr 
maintained a relationship and marketed the movie in SUWA newsletters. Proceeds from 
video sales through SUWA are given to the organization.” 

Ken Sleight runs a guest ranch in Moab, Utah. He served as a founding board 
member of SUWA and currently serves on its advisory board. “I helped them organize 
way back when,” recalled Sleight. “I’m on their advisory board right now and of course 
I’ve been a member of them for quite some years, ever since they started.” Sleight was a 


*? Tost Forever was scheduled to be shown March 28, 2003 at SUWA’s twentieth anniversary in 
conjunction with Ruess’ 89" birthday. 
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friend of the famous environmental writer Edward Abbey who also had ties to SUWA, he 
explained. 

Terry Tempest Williams is an award-winning author who served on the advisory 
boards of the National Parks and Conservation Association, The Nature Conservancy, 
and SUWA. Williams has testified before the United States Congress regarding women's 
health and environmental links associated with cancer. One of her most well known 


platforms is advocating for SUWA’s America’s Redrock Wilderness Act. 
I’ve been involved with SUWA for 10 or 15 years. I support their vision and their activism on 
preserving and protecting America’s Redrock Wilderness. I am in full support of the bill before 
Congress right now... I think if you love southern Utah and care about issues of wilderness. 
SUWA is a wonderful clearinghouse for these ideas, alerts and legislative actions. 


Involvement with Ruess 


Richards said he found out about Ruess through art. “I had actually seen some of 
[Everett’s] block prints,” recalled Richards, from “being in the art business... [Then] 
somebody gave me a copy of the Vagabond for Beauty, which I still consider one of my 
favorite books, and have also in turn, given the book to quite a few people.” 

Pacheco said he learned about Ruess through SUWA materials and former 
executive director Brant Calkin, who introduced Pacheco to Ruess’ letters. 

I read about Ruess first, when I came to SUWA. I guess I had read about him and the logo in the 

newsletter — just a little bit about him — but I never really became interested until I started working 

for SUWA in about 1994. But I think that was mainly because I started to see things around the 
office about him and I had read a little about him and then shortly after that, [Brant Calkin] turned 
me on to Vagabond for Beauty. 


Berger explained that the folk singer Katie Lee introduced him to the Ruess myth. 
Katie Lee is currently an activist for the Glen Canyon Institute, a group devoted to 
draining Lake Powell, he said. 
I discovered the territory where Everett Ruess went... when I went through Glen Canyon with 
Katie Lee and some others in 1962... But of course, the dam flooded all that, and I got to see it 
just before it was flooded. And then later I went backpacking quite a bit in the Escalante country. 
And I got to see the country that Everett Ruess talked about. And I first discovered Everett Ruess 
and got to know his writings through the early Desert Magazine version, a collection of his writing 
that Katie Lee lent me. 


Wilderness scholar Nash found out about Ruess while researching his book, 
Wilderness and the American Mind. He explained that Ruess is of second tier importance 


as far as wilderness scholars and philosophers are concerned. 
In the quest for people who had a recreational and spiritual and not an economic relationship to 
wilderness, I was attracted to people like John Muir, Robert Marshall, Aldo Leopold, and also 
people who went into the southwestern deserts. Some of the early waves of intellectuals who went 
to Santa Fe and painted and wrote and I think befriended Ruess, at times, and so I guess his name 
just came to my attention from that connection in thinking about people like Georgia O’ Keefe or 
Mary Austin... people like that. 


Nash explained that his research was focused mainly “on big picture stuff... I didn’t think 
he was in the first tier of importance in terms of wilderness philosophers, thinkers, 
original thinkers, he was just a kid obviously. What was he? Twenty-one [20], wasn’t he 
when he died?” Nash summed up his feelings about Ruess: 
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He was obviously passionately in love with the beauty of the southwest, but I didn’t think his 
journals or his art was significant enough to discuss along with the work of people like Leopold, 
Thomas Cole, Ansel Adams, and so on. So I just sort of noted him in passing... I’ve backpacked 
the Escalante, and as a river guide I’ve sort of had a peripheral interest in that, apart from a 
scholarly interest. 


During the process to set up an interview, Nash wrote in an email, “Ruess did not figure 
much in my relationship to SUWA.” 

Sanders was the only interviewee to say that he learned about Ruess through 
Abbey’s writing in Slickrock. 

Ruess came about [through] my readings... [of] Wallace Stegner, through Mormon Country... 


[Then] probably in the early ‘70s... Edward Abbey actually wrote about Ruess in Slickrock. That 
was published in 1971. 


Sanders pointed out that Slickrock wasn’t as well known, but that it contained some of 
Abbey’s best writing. 
A lot of people don’t know [about Slickrock]...Ed rightly said, “All you guy’s goddamn picture 
books, no one ever reads the words.” And he was right. Ed’s got some of his best writing in it, 
outside of...Desert Solitaire. 


[In Slickrock, Abbey] talks about his search for essences, he thought there was no heart of one 
canyon, or heart of the Colorado. He decided that he was wrong and that Glen Canyon was the 
heart of the Colorado River system. 


When I first knew about Everett Ruess he was this really really obscure figure [and told]...mostly 
as stories around the campfire, you know, on backpacking trips and especially on river trips... 
This was long before... On Desert Trails [in] 1940, but nobody knew of that book’s existence in 
those days. 


He recalled finding the 1940 and 1950 editions of On Desert Trails in the 1970s. 


I was, you know, looking for information on [Ruess], I was fascinated from the bits and pieces 
...at some point during those years I found my first copy of On Desert Trails. I was just...like 
most people who run into his trail. I was instantly hooked. About that time...I first met Ken 
Sleight [on a river trip]. 


Some of the most fascinating findings from the Sanders interview were his 


recollections of Ruess materials that have been found and kept from the public eye. 
I got a call one day from a bookseller in Santa Fe. And he said this guy had come in his store and 
wanted to sell... this box full of Everett Ruess materials. He wanted to sell it...and he was going 
to come back and pick it up and get it checked. The [bookseller] called me ‘cause he knew that I 
was interested in Everett Ruess. The guy [selling the box] was Larry Kelner...He is somebody that 
had gotten bit by the Everett Ruess bug back in the 1950s and he had done this massive search for 
Ruess. 

Ken Sleight and he had planned all these trips down in the Escalante area. None of them 
ever happened. I mean he had correspondence with anybody and everybody... he would go back 
and track missing person cases from the 1930s. He became an intimate of the Ruess family and 
either borrowed, was given, or lent original materials...[The box had] 20 years of his own 
obsessive search for Ruess... 

Sleight had been looking for him for decades, he had just vanished off the face of the 
earth, just like Everett Ruess, no one knew what happened to Larry Kelner, he just disappeared. 

And [one day Kelner] walked into a bookstore in Santa Fe and the [bookseller] called me 
up, I had no idea of what I was doing, I said, ‘Let me call you back.’ I called Sleight, I said, 
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‘Ken... what do I do... you know this Kelner’s shown up with this Ruess stuff, I don’t really know 
that he owns it, but you know he has been missing for ten years, if I don’t buy this stuff he’s going 
to walk out of that bookstore and he is going to disappear again for ever.’ And Ken in his usual 
manner, “Buy it! Buy it! Get it! Get it, you’ve got to get it!’ So I called the guy back...it’s not a lot 
of money now, but I think it pretty much wiped out my credit card limit, because I had to pay for it 
right there on the spot, so I just gave the bookseller my credit card... and it maxed out my credit 
card, and I had no idea what I was buying. I was buying a box of Everett Ruess [materials], that’s 
all I knew, for a lot of money. And it came a few days later... 


Sanders said the bill came to $600. “He wanted fifteen hundred but I beat him 
down... You have to understand... that was a hell of a lot of money. You could buy an 
awful rare book for $600 in the 1970s,” he explained. 

It was a silver box with a folding-hinged lid on it... I took it home that night and I started 
reading and | literally stayed up all night long...[it contained] original letters from Everett Ruess 
written to various friends, original wood block prints...that Everett had made himself, voluminous 
correspondence between all these people.... All this incredible [stuff] on Sleight himself, when he 
was at Wonderland Expedition’s in Bountiful Utah, and talking about, ‘Well the waters up to such 
and such a place in the Escalante, if we are going to get down there and search for Ruess, this is 
the last spring.’ 

So it’s like this living account of the waters coming up, you know, in the early ‘60s, and 
the flooding into Glen Canyon. See there was all these collateral treasures. There’s like these 
classic letters from J. Edgar Hoover, saying absolutely nothing, ‘Oh I cannot confirm or deny 
weather this person is or is not Everett Ruess.’ It was classic FBI-esque, and there are so many 
side trails to this correspondence, and there was a set of the [On Desert Trails] books in there.... 

It’s in a private collection now... I sold it off in the 80’s, when I was really, really broke. 
I wouldn’t do it now, but ... it’s ina good home and at some point going to get donated to an 
institution and be preserved... I stayed up all night long just reading it all, just because of this 
curious side trail. 


Sanders refused to divulge the name of the person he sold the box too, but said he lives in 
the Midwest. 

W.L. Rusho first learned about Ruess in 1967 when he was researching a book 
about Lee’s Ferry, a vacated community in Glen Canyon caused by the creation of Lake 
Powell. 

Have you ever heard of Greg Sanchez? He was the principle researcher on the Glen and so we 

became friends and I furthered my research into Glen Canyon and wrote a book about Lee’s Ferry 

and then one day Greg asked if I had ever heard of Everett Ruess. He said a gentleman named 

Waldo Ruess had written him and asked, ‘If during his investigation of Glen Canyon, he had run 

onto any evidence of Everett Ruess?’... Greg didn’t know much about it either. He’d heard of it, 

but he didn’t know much about it. And he had to write back. ‘No he didn’t know anything really.’ 

But that kind of peaked my curiosity and I obtained a copy of On Desert Trails, the book written 

in 1940. 


Rusho said he didn’t really pursue Ruess’ story much further until Gibbs Smith “asked 
me if I would like to edit the revised copy of Everett Ruess’s letters. I said ‘sure I 
would.’” 
So Gibbs and I did some research, we went down to Davis Gulch and looked around there. We 
even camped out down in there. We made a trip to Mexico to see a gentleman who had known 
Everett very briefly, Pat Jenks. He was in Mexico in Alamos, Mexico. His testimony ended up as a 
footnote in the book. It wasn’t very important, but he had actually met Ruess (Everett) when they 
were both very young. 


AT 


So anyway, then I followed up and got the journals, as much as Waldo would give us. I’m not sure 
he gave us everything. I got those and that became the Vagabond for Beauty book that Gibbs put 
out in ’83. I guess it’s continued in print ever since. 


The Ruess journals were edited by Rusho and published by Smith in 1998. Vagabond and 
the Wilderness Journals were combined into a complete set in 2001. 
Gibbs Smith explained that he first learned about Everett Ruess through Edward 
Abbey. 
One day I was having lunch or dinner with [Abbey] in Tucson where he had lived and he said, 
“You ought to really get interested in Everett Ruess.’ And it dawned on me, I hadn’t even thought 
of Everett Ruess... reading Desert Solitaire, there’s a line or two in there where he comments on 
Ruess. He didn’t know a lot about Ruess except that he thought he had a lot of potential, and he 
thought I ought to find out about him and publicize him. And I said, ‘Well, I don’t know how to 
start.’ And he said, ‘I think he might have some relatives in California.’ 


Smith used Abbey’s lead to locate the family and obtained the letters from Waldo Ruess 
in 1981 or 1982, but could not recall the exact year. 

Larry Young learned about Ruess through SUWA. He said the he hadn’t actually 
much Ruess writing, but noted that Diane Orr’s film Lost Forever was scheduled to be 
shown at SUWA’s 20" anniversary celebration held the same day as Ruess birthday 
March 28, 2003. 

Clive Kincaid learned about Ruess through Smith. Eventually Kincaid helped 
work to restore and bring to light Ruess’ original block prints. Prior to restoring the actual 
blocks, Kincaid had made his own replica of a Ruess print. 

I sat down in 1983 at Christmas time and I cut a linoleum block to match the one that Ruess had 

drawn or cut that said ‘Happy Journeys’ on it with his two burros. And I made a really good 

facsimile of that, and I hand pressed a hundred or hundred and fifty cards at home and then hand 
wrote in them ‘Merry Christmas’ to the first SUWA members... And enough came about [from] 
that, [that] people asked me, ‘Gosh where’s this from and who is it and what the story was?’ 


However, Kincaid said Gibbs Smith prompted his first interest in Ruess. 
Gibbs called me up and he said, ‘We have had a bronze plaque made, commemorating Everett 
Ruess’s travels in southern Utah and I’d like to get some idea from you where a good place might 
be to put it.’ 


... [told him, ‘You need to take it down the Escalante canyons and mount it somewhere there.’ He 
said, ‘Well where would you think of doing it?’ and I said, “Let me go out and do a field trip and 
come back and tell ya.’ 

So we went down Davis Gulch and found a slot in Davis Gulch and I called up Gibbs and 
said that I found the perfect place. So on one weekend... we met on Hole-in-the-Rock road, about 
twenty people. And we had built a rope ladder to get down into Davis Gulch because a number of 
people weren’t... able to get down the slot. And Waldo Ruess was there and Gibbs Smith and 
Rusho and a host of other people I can’t remember, including myself and Robert [Weed], I don’t 
remember if Grant [Johnson] was there or not. And anyway we climbed down into Davis Gulch. 
Waldo was in his seventies at the time and he stayed up on top. So did Gibbs and then we mounted 
this brass plaque in the slot. And then it was shortly after that, since I had met Waldo that I called 
him up [when] I was in Santa Barbara [visiting my mother for Christmas] and said, ‘Gee I’m right 
down the street from you I’d like to come over and chat.’ 


...I was at his house and inquired about Everett’s linoleum block prints and cuts and whatnots. He 
brought out a couple of folders of watercolors and other things Everett had done. And also that his 
mother had done. But I really pressured him as to ‘where were the blocks?’ 
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We hunted around that house for about two hours, high and low — attics, closets, 
everywhere — every nook and cranny and finally a little light went off in his head and he said, 
‘Let’s go outside in the yard.’ 

This is a big house with a huge garden around it, probably on a couple of acres and we 
went out to a little sort of a greenhouse that was off detached from the house. And inside of it were 
stacks and stacks of potted clay pots with soil and dead plants, obviously a place that hadn’t been 
used for a while. And there undermeath incredible mounds of junk we found a couple of cardboard 
boxes with these linoleum blocks in it. 


My heart just skipped a beat. .... They were in just terrible condition, all but destroyed... I had an 
inkling that maybe they could be restored. So Waldo was very generous. He let me walk right out 
the door with some of them, and I approached a couple of people that were SUWA members in 
Santa Barbara at the university and one was a professor of art, I think, and the other was a banjo 
maker. I showed them a sample of a couple blocks... I think he said, ‘I really need this [banjo 
maker] to come and, he’s got such adept hands, to come and see if he can rework these.’ And what 
they did is they had to triage the blocks. Some of them were reparable just by filling in cracks and 
flattening the surfaces. And others were so badly damaged that what they did is they... invented a 
process, where they took some prints that were of these blocks that were proofs Waldo had and 
they did a reverse process where they took a print and they made an image on a block and they 
were able to somehow take away the polymer resin and end up with the right image and so on. I 
don’t know exactly how they did it. 


He [Waldo] gave me lots of stuff. In fact, he gave me a lot of family heirlooms, books that his 
mom had printed and printed with Everett. Stella Knight Ruess was her name. 


Kincaid clarified that Thomas Carlyle was the SUWA member and banjo maker who 
went to Stew Steinhardt, a friend and graphic arts professor. “I remember it that way. ... 
It took at least a year to reconstruct and print the block prints and put them on sale,” he 
recalled, adding that Waldo Ruess sent him a 1950 edition of On Desert Trails signed 
April 16, 1986. 

Dianne Orr recalled learning about Ruess through the publication of Vagabond 
for Beauty. She remembers wanting to film the story about Ruess from the moment she 
read Rusho’s book. 

I just happened to pick up Vagabond to read when it first came out in 83. I was living in San 

Francisco at the time. I read it, and instantly thought it was a story I wanted to work with. I started 

a relationship with Gibbs Smith [to work out the] complicated legal rights around that — 

unnecessarily complicated. 

Fairly early on, we met Waldo Ruess, and went and stayed in Waldo’s home in Santa 

Barbara. I tracked him down ... in Santa Barbara, phoned him and went down there. I probably 

visited Waldo many times in the ‘80s. I probably stayed in his home maybe six or seven times. I 

really am fond of Waldo Ruess. 


Orr’s film went from an idea to a work in progress in the mid 1980s. She teamed up with 
the filmmaker Larry Roberts, but his early death related to AIDS in 1988 and the work of 
securing financial backing put the project on the back burner. 
You know there are these projects you love and you just keep trying to fuel them ... We were 
going to make it a drama; it wasn’t going to be a documentary. We got funding, [but]...over and 
over again half the funding came in and it was a typical minute-to-minute situation... At one 
point, a Norwegian company was going to make the movie and then [at] one point Ian Cummings 
and Sterling Van Wagenen [a Utah based filmmaker] ... [were] going to finance it. 


An obituary for Roberts was among the articles coded in this study. It mentioned that 
Roberts was working on the Ruess film prior to his death. During the early stages of 
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producing the film, actors who went on to establish Hollywood careers had been attracted 
to it. Orr pointed out that “Crispin Glover was going to play Everett and came and out 
and worked with me for weeks,” and “Kevin Costner was the first one who was going to 
come play Everett... Kevin Costner just loved it... at that point he was just baby like, 
[the right] age for Everett.” 

When asked whether Robert Redford had the movie rights, Orr said she did not 
know for sure, but that his group at Sundance helped sort out some of the rights to the 
story. She said Redford reacted favorably to the film, but: 

I think his reaction to my movie was that it’s just too difficult, you know, it was too difficult for 


me to pick the drama thing [up right] out the gate. You know? But I think he’s always liked the 
story, but I don’t know that he’s ever going to make a dramatic movie film. 


Orr said Gibbs Smith was the executive producer of Lost Forever, and that others helped 
produce the final cut, a 90-minute version of the film opened at the 2000 Taos Film 
Festival and shown later that year at the Ticket to Telluride Mountain Festival. When 
asked if Lost Forever appeared on television, Orr said it is hard to market because “it’s 
too much a true cross” between documentary and drama. 
I pushed it at a few festivals, and we really hit good ones, but people would tell us that it wasn’t a 
documentary. And we just couldn’t find a niche for it... [But] I really didn’t want the drama to be 
a reenactment. I hate documentaries that do these historical reenactments and the narrator talks the 
whole time... I really wanted you to get a sense that you were moving like this documentary into 
Ruess and then finally... into the myth of Ruess. It’s an experiment in cinema. But, so far, I’m not 
sure that a broadcast would show this. I know it has an audience because I’ve had a lot interest just 
selling it on my little website, without marketing... 


Sleight’s interest in Ruess piqued the moment he learned about Ruess while 
running the Colorado River down Glen Canyon. Sleight said he met Harry Aleson, a 
professional river guide who took Stella Ruess down the Glen in 1948. Sleight said he 
took Everett’s brother Waldo down Glen Canyon after that. “Here at Pack Creek we talk 
about Ruess all the time; he is one of my best stories,” Sleight explained. 

Williams said she noticed the Ruess story from “his name existing on the lips of 
the old-timers in Southern Utah.” 

There has always been the mythology of Everett Ruess circulating in canyon 

country in Southern Utah. So, I think I heard it from a lot of the old-timers when you would go 

down to Escalante, while I was working at the Museum of Natural History in the late ‘70s and 


early ‘80s. Then Gibbs Smith published a book on Everett Ruess and I think that was really the 
first time that I read about his story. 


The interviewees’ opinion and involvement with Ruess varied. However, those 
individuals who used Ruess as a promotional tool elaborated more and had a deeper 
relationship with Ruess lore and expressed a depth and breadth of knowledge. Many of 
the interviewees were also connected to each other. For instance, Sanders went on boat 
trips with Sleight and Smith asked for Kincaid’s help locating a place to hang the Ruess 
plaques. Orr had early connections to Kincaid through her work as a news director. 
Richards was connected to Kincaid. While SUWA was a strong tie for some, the 
association to Ruess seemed to be a common thread that brings this group of people 
together. It was surprising to see how intimately some interviews knew each other based 
on his or her interest in Ruess. Young is the only interviewee who, on one hand said he 
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respected what Ruess wrote, but didn’t feel as passionately about the Ruess story as the 
other interviewees. 


Reaction to Ruess Prior to SUWA’s Use 


Richards revered Ruess as a sort of prophet in the wilderness. “He’s my favorite 
subject,” Richards explained, adding that he gives out copies of Vagabond for Beauty like 
Mormons give out copies of the Book of Mormon. However, later in the interview, 
Richards elaborated that his appreciation for Ruess intensified when he traveled with the 


Ruess art exhibit. 
Reading his book was a big eye opener, and I thought he was an exceptional fellow, but from 
traveling the exhibit, it gave me a deeper meaning. Maybe this is one of your other questions, but 
I heard stories all the way up and down the state. You know, it would be in an exhibit, like it was 
in an exhibit in Monticello, the Edge of the Cedars Museum. Not everywhere I went, but in many 
places, particularly in areas that he was known to wander around, there were old people who 
would come in that would have stories about this guy, that had met him, that had seen him, things 
that [Rusho] didn’t get in his book, that were very interesting about this guy, that made it even 
more quirky. Which I really liked, I mean the guy was kind of a kook, let’s face it. 


Richards’ experiences on the road with the Ruess art exhibit influenced his recollection 


of the Ruess myth. Speaking of one story on the road, Richards said: 
The one I remember the most was the show in Monticello...at Edge of the Cedars, an old cowboy 
came in, and I actually was able to talk with him. They brought him in ... and he told the story of 
riding range back in the ‘30s when Ruess disappeared. 

He remembered finding a very deep canyon, a crack, just a crack, and he didn’t have any 
ropes with him, so he went back and got some ropes. He came back and went down into the 
canyon, and as he was exploring around. He found a skeleton. And he knew it was a white person 
because it had a belt buckle that was not Navajo. Around it was a store of artifacts, pots and 
different things like that, which Everett was always known to... find and hide, because he didn’t 
want people to capitalize on them. He didn’t want to buy and sell, so he would hide ‘em. He 
would take ‘em out of the kivas and the cliff dwellings and hiding places so, this guy didn’t think 
anything of it. I mean, he didn’t think, well maybe this was Ruess’s... 

He decided at one point he was going to go back and get some of the artifacts, and he 
couldn’t find the place again, he was having a hard time. But as he started learning more about 
who Everett was, and he had vanished down there, he said, “I'll bet this was the guy.” 


Under Richards’ direction, the Ruess art exhibit traveled throughout Utah until 1989. 


...89 was the last year it traveled... it’s probably one of the exhibits I do that I enjoy talking 
about the most because there is so much to talk about. I did get interviewed by the [Sa/t Lake] 
Tribune when [the art exhibit] first came out... They misquoted me and I really blew a gasket. I 
think she [the reporter] was able to get the retraction before, but she misquoted me. I said that we 
probably wouldn’t have known him from the body of work he did, so if it wasn’t for his status—as 
you know, a folk hero. She misquoted me and she said that I thought that his art wasn’t very good. 
And that’s not what I said. I think the artwork is very good. And I also think that if he had lived 
and continued to do artwork he would have been a noted artist. Definitely. 


Pacheco, like Young, ties his knowledge of Ruess directly to SUWA: 

The thing that I found the most interesting was that there was actually a buzz about him. There 
was this undiscovered person, this unknown story — what happened to this person — who in many 
ways, reflected the values of a lot of the people who loved Southern Utah really deeply. With a 
beauty for the land, a stark harsh land that had its own inner beauty, I think that he is held out 
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there as the symbol of somebody who put themselves into words. And put what was in his heart 
into words a long time ago. In particular, I think he really was instrumental to a lot of people’s 
understanding of southern Utah because he did discover it as a youth, and did understand it... I 
don’t think that sort of thing develops until later on in life. Here was a young person who was 
really seeing clearly, what everyone else believed. That’s just one of his bigger draws. 


Berger’s love for Ruess piqued as he began to research Ruess’ story for his book 
The Telling Distance (1990). 


I got involved in the whole romantic notion of Everett Ruess and that wonderful and mysterious 
life that he led. And then, I wrote an essay about it, which was then included; it was the first essay 
in my book The Telling Distance. 


I wrote part of that right in the Escalante in the county where he was including around the area of 
Davis Canyon and so forth. I suppose that’s a romantic notion that any spirit of him would be 
lingering there, but I liked the idea of it. 


In 1993, Berger’s essay on Ruess “Genius of the Canyons” appeared as a special insert in 
SUWA’s fall newsletter along with promotional ads for The Telling Distance. 

Most of Nash’s first impressions of Ruess came in 1967 while researching for 
Wilderness and the American Mind. In email correspondence prior to the interview, Nash 


(personal correspondence, January 2, 2003) wrote. 
What was more important here was my own long association with the canyonlands and ownership 
of a small ranch in the La Sals on Wilson Mesa... I became aware of Ruess as I did research for 
Wilderness And The American Mind. A number of early wilderness advocates seemed to regard 
him as a primitivistic hero, someone who really went "back to nature," who walked the wilderness 
talk a lot more than even Thoreau did. Muir would be an antecedent. What interests me in the 
Ruess story is that the canyonlands were and to some extent still are, so wild that a person could 
just go off the screen, into thin air. It is hard to imagine this happening in Switzerland or Japan. I 
don't regard [Everett Ruess] as a profound wilderness philosopher (maybe he would have become 
one), but as an articulate enthusiast. 


When Abbey told Smith that he should publicize Ruess, Smith had no idea that 
suggestion would evolve into a publishing venture. Smith recalled that his relationship 


with Waldo helped facilitate access to the Ruess letters and journals. 
I did a little research, and figured out where the old Ruess home was in L.A. And we had an 
employee here who lived in L.A., he was going home for Christmas and I said, “Here’s the 
address, go by and see what you can find out about this place.” And so he did, and he found his 
old house and he talked to a neighbor who actually remembered the Ruess family living there, 
next door. And he said, ‘I think he’s got a brother in Santa Barbara.’ So I called him up in Santa 
Barbara and there he was, Waldo Ruess. 

I immediately went down to see Waldo, his brother, and he had all of Everett’s letters — 
everything. We started a relationship with Waldo, and he just gave me a little box of letters ina 
trundle. It had been rained on and ... I had them by my bed for about two years, and I’d wake up 
every morning and read these and try to sort ‘em out and make some sense of it. Since I was so 
busy working on our company, I just couldn’t do it all alone; so, I got my friend Bud Rusho to 
help do it. I did a rough sort and he did the rest of it. 


The Ruess letters continued to impress Smith as the work with Rusho continued 
toward the publishing of Vagabond for Beauty (1983). Eventually, personal interest in 
Ruess blossomed into a suggestion to promote Ruess as a symbol of SUWA’s mission. 

I remember at one of the SUWA board meetings raising the symbol of Ruess and 

his donkey as something we ought to consider using as a logo... I think I mentioned to Clive that 

it would be a thing to do, to help Ruess get a little more well known. And it would also help 
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SUWA by getting it a legitimate symbol. I was the one who told Clive about Ruess,... He got 
interested in going down and talking to Waldo, so he saw the block prints... he was the one who 
decided that it would be good to get those reproduced. He actually went to Santa Barbara... and 
worked on the restoration of the blocks. 


Smith explained why he proposed Ruess as a symbol for wilderness by comparing him to 
Joe Hill, a 20" century labor organizer who was martyred in Utah. Smith wrote about Hill 
for a dissertation. 
In my view, [Ruess] was the first aesthetic appreciator of Southern Utah... Everyone else, 
historically, has seen Southern Utah as this really rough place to be a rancher or to raise cows... 
So they haven’t looked at the landscape in terms of its emotional impact or its spiritual impact. 
But, Ruess was the first person in the 1930s to write those marvelous letters and say, ‘This land 
has power, emotionally.’ 


...To me [Ruess’] disappearance is like how Joe Hill got executed. But that’s not the most 
important thing about Joe Hill, it’s what he symbolized. And what Ruess represents is the first 
modern wave to look at that landscape, modern meaning from a modern urban standpoint. 


By ‘modern,’ I mean that [Ruess] was from L.A... He was young, but he was just a dissipated 
mind. He was an urban person. Today, mostly urban people go there, and they’re just blown away 
by the spiritual and aesthetic quality. The rock... he was the first guy who could put that into 
words. He was a pioneer, in terms of expression. Nobody has ever done it better. 


Smith further explained that Ruess garnered credibility because of his connection 
to great photographers and artists. “The fact that [Maynard Dixon and Dorothea Lange] 
paid attention to him... means a lot to me, because they were serious artists who 
embraced Everett Ruess,” he said. Smith also shared a personal insight about Ruess’ 


association with Ansel Adams 
When I was studying photography with Ansel, I asked him if he remembered [trading a 
photograph with Ruess for a print] and he said, ‘No, I don’t remember.’ His wife, Virginia, 
happened to be in the room and she said, ‘Come here.’ And she took me into the bedroom, and 
there it was, Everett’s print in the bedroom. He had the print on his wall. It would be great to find 
the print that Ansel gave Everett. 


After acquiring the blocks and making prints, SUWA used the images as a logo 
and for raising money for the organization. However, the use of the prints was a bit 
premature, Kincaid said. 

[Getting permission to use the block prints] was after the fact so I had to actually go hat-in-hand to 

Waldo and kind of apologize and say, ‘Gee I hope you don’t mind... we a sort of took this for 

ourselves.’ And he was actually quite gentlemanly about it. He always was a little bit troubled 

about, well the way to really put it is... he didn’t have much money. And he had a gorgeous house 
in a wonderful part of town and had clearly bought into it when his income could of sustained it. 

But, as you get older and inflation takes its course, and what you earned 30 or 40 years before, you 

no longer can come close to getting something comparable. So he a had a little trouble making 

ends meet and he had married somebody who was 30 years younger than him, and as a 

consequence had a very young family when he was in his ‘70s. All of his three or four children 

were just beginning college and a so he felt pinched. So, whenever the subject of money or 
proprietorship came up, he had this sort of dual or mixed feeling. On the one hand, he was very 
proud that his brother Everett was getting recognition and that he had a chance to do something 
here on the behalf of the environment. He thought that was very much in keeping in what Everett’s 
desires would have been. 
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Kincaid explained that he felt SUWA had used Ruess with pure intentions, but at some 
point the motives, or the understanding of Kincaid’s motives, for utilizing Ruess were 


misconstrued by other environmental organizations. 
I was smitten with him is all and I thought... very much that his expression, his personal 
expressions of the beauty and the wonderment of that country, very closely paralleled my feelings 
and perceptions. And so, I felt very much a kindred spirit... on a lot of different levels with him. 
So I felt very comfortable that we [SUWA] were sort of a modern, new persona of his spirit and I 
felt very comfortable with that.... 

Other people... came along and promoted the money aspect of selling Everett Ruess’s 
prints... I had a slap on the back by a few important people [that] said, “Boy did you pull off an 
incredible economic coup here on behalf of SUWA.’ ‘Cause you know it generated probably a 
hundred thousand dollars... You have to remember I almost fell out of my chair [in those days] if 
we got a fifty-dollar check. 


According to SUWA financial reports found in board meeting minutes, Ruess prints 
grossed $88,214 and netted $58,982 from 1987 to 1998. Berger (1990) reported that at 
the unveiling of the Ruess logo, SUWA took in $25,000. 

From the get-go, Dianne Orr explained that she was always interested in making 


the Ruess story into a film. 
I was much more interested in getting into his head and getting to his land.... That seemed kind of 
like how Joseph Campbell writes about the hero... Everett’s certainly become a myth. He’s been 
mythized, folkized or something, and I think it’s because you have this wonderful... fool who’s 
totally romantic and really uninformed—he goes out, he’s about to trip on his shoes, he’s insulting 
to the Navajo, he’s arrogant, he thinks he’s going to be this marvelous world painter—and he’s out 
there like a miner, he’s just going to exploit the landscape for its beauty... You know, gather 
paintings [and then] go back to the city and become famous. 

And he goes through this wonderful transformation. The land is a character. You know 
the land is the woman. And he falls madly in love and it becomes more important than anything. 
And he’s given all kinds of warnings, not to go further, not to go deeper, you know, just like the 
warnings the hero is given but he goes for the light. And in the traditional heroic tale, the hero 
grabs the light and goes back to civilization to illuminate it. Everett did that with his journals. But 
he’s lost. He can’t bring the light. It’s kind of a tragic drama if you look at [his life]. I’m really 
fascinated by people who go too far for their passion. I think a lot of the movies are about that. 
That’s why the story drew me, that’s what [Lost Forever] is about. 


Much of Ruess’ early writing came from his trips to the Sierra Mountains and northern 
coasts of California. Nevertheless, for Orr those experiences were secondary to Ruess’ 
story. 
So that’s why I don’t care about California, it’s kind of how to tell the story. And I wanted the 
desert because I wanted that land to be the character.... You could have made the Sierras the 
character, but it’s really the desert that brought him back, that called him and held him. 


Like Orr, Sleight has been one of Ruess most enduring fans. In his earliest 
attempts to unravel the Ruess mystery, Sleight looked at the books Ruess said were 
influential. Sleight looked at Ruess’ own writing in comparison with the books he said 


influenced him. 
Even though he waxed strong at times playing captain Nemo... ‘I can leave no trace’... you can 
go back to the Nemo stories and find some of the same type of talking, of writing... I done that, I 
took Jules Verne and put that down ... next to Ruess’ writing and it’s very similar. 
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You can understand the background of his thought patterns. Just go back and read some of those 
[books mentioned by Ruess]. I’ve got notes somewhere of quotes [from Ruess] side by side of 
some of those works that he had read and they coincide very closely with the books. 


Williams’ work with the Utah’s Natural History Museum at the University of 
Utah became an essential influence on her impression of Ruess, because of the questions 
that came up. 

I think it was the question, ‘Is he still alive? Who was this young man that was so passionate about 

the red rocks? Where are his remains?’ It’s the mystery. I think every landscape has its folklore 

and Everett Ruess just hit right at the center of ours. 


Reaction to Ruess’ Connection to SUWA 


Most of the interviewees treasured Ruess as an ethical and applicable icon for 
protecting wilderness. Richards recalled that the first use by SUWA of Ruess included 
using the “self-portrait” block print as well as publishing some of his poetry in early 
SUWA newsletters.”* Richards also mentioned how the Ruess art exhibit worked to 
SUWA’s favor, and as a source of trepidation. 

From [Ruess’] show [SUWA] would [get publicity], cause they get top billing on it...It’s made me 

nervous in a few places, like Kanab, and some other places where I’ve taken a show up... You 

never know how people are going to respond. You know? Whether they’re going to get upset and 
vandalize. But I’ve never had a problem, and as far as I know, it’s never created a controversy in 
any community that it’s been... I think, because the images themselves are so nice, and so well 
done, that the people look at the content of the art, and might look on that and go, ‘Hmm, well at 
least SUWA’s doin’ something we approve of.’ [Laughs] At least I hope that’s what they’re 
thinking when they see it. But as far as I know, it hasn’t created any controversy. I know that one 
thing [the artwork] did do, was help launch SUWA ... I mean it ended up being a big boom for 
them. 


Richards added that using Ruess to build a membership of large individual donors was a 

tangential benefit to the organization. “I think in the long run, it’s done a lot more than it 

might show on paper,” suggested Richards. 
You know, [finding an artist to promote a specific organization] hasn’t ever really been done 
before. And you know, John Muir... [is] really identifiable with wilderness... [and] more 
identifiable with the Sierra Club. And they definitely wanted to make sure people knew that 
[SUWA] was not the Sierra Club, that they were a different organization. There are many 
fundamental differences between the Sierra Club [and SUWA]... It’s just coming up with [its] 
own unique identity. Which I also think helped them an awful lot. 


Richards also entertained the idea that Ruess may have started SUWA. “In a way he kind 
of did, posthumously. With his philosophies and writings it gave people something to 
look at and reference to.” 

Pacheco explained that Ruess “really put an identity to the organization. I think it 
allowed supporters to ask about that logo, ‘What is that? Is that a miner?’” Explaining the 
logo meant taking the time to tell the story and talking about Ruess along with the 
passion that goes with it. 


*> The Winter 1997 SUWA newsletter is the only newsletter that contains the complete text of Ruess 
poetry. The poem printed that year is “Wilderness Song” (see also Rusho, 1983, pp. 180-181). 
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People were really confused, and when we were able to talk about the Everett Ruess story and 
convey that message to him, it really became interesting to them. It was a way for us to connect 
with people in ways that we didn’t know about prior, but already had the mutual connection with 
the local land. People could connect to us through the logo, through Everett Ruess and his story. 


Pacheco further expounded the importance of Ruess to SUWA’s mission. He said it 


attracted the “very committed.” 
He is a discoverer of wilderness, a lover of the desert, and that’s the mutual connection that people 
who have similar values can really connect to an organization that is working for those sorts of 
values that Everett put on the land... It attracted people who have the same sorts of values that we 
do... I think what it did, is it allowed us to find those—I guess you could call the “very- 
committed,” the cowboy-clan, the die-hards, the desert-rats. Those kind of people who had been 
out there, who already knew about Everett Ruess before SUWA came around... I think it really 
allowed us to connect with those kinds of people from the get-go, and really express that we have 
the same values that they do. 


Pacheco said, “Phasing out the logo didn’t really change my opinion, personally about 
my interest level in Everett.” 
Whenever I hear something new about Everett, I still kind of perk up my ears and listen and 
compare that to things I’ve learned in the past. My interest is still up there; in fact, every time I go 
hiking, there’s always a crack about, “maybe we’re going to find Everett on this hike. Maybe he’s 
out in this slot canyon.” I think that people know about him, and know of the association with 
SUWA. I regularly have talks about him, so I don’t think it’s changed a bit. 


Berger argued that Ruess is a “wonderful, romantic figure for [SUWA’s] sort of 
cause.” Berger described the young adventurer’s association with SUWA as that of a 
“presiding spirit,” “minor deity,” or a “legend.” 

I think it made an attractive image for them. Everybody loves the story and, of course, the 

mystery of it is very much a part of it... And I think that coincides with the mystery of the canyon, 

all the secret places in it, all the shadows and the deepness. I think that very much evokes the kind 
of spirit, the kind of life that Everett Ruess was... I think he’s become more legendary because he 
died young and mysteriously. 

And all of his life really represents that enthusiasm of adolescence. And I think [that] for 

a young organization full of young enthusiastic people, that also was a very nice fit. And the 

psychological identification, so it seemed like a natural to me. Obviously, a lot of organizations 

don’t have that kind of figure. But then a lot of places don’t have a life that was dedicated to it, 
that produced all these legends and, perhaps, fantasies. 


Other figures like Edward Abbey are romantic, explained Berger, but not in the same way 
as Ruess. “Edward Abbey had a much more mixed and checkered career... And Everett 
Ruess didn’t live long enough to complicate his own legend with the reality of growing 
up and having a sort of contradictory life, like we all have.” 

Nash thinks that Ruess meshed with SUWA because of Ruess’ association with 
the canyonlands of Utah. “And that’s of course, where he was, right in there, in 
[SUWA’s] main area of emphasis. And as they looked around to find a compelling figure 
who articulated something, there he was.” 

Sanders admitted to the appropriateness of the symbol for wilderness protection, 
but used the opportunity to throw a jab at SUWA. 


Well it was a perfect symbol for them to adopt, because, you know, Ruess’s passion for southern 
Utah... They wanted to symbolize southern Utah... to in part thumb their nose at Carter... 

But I certainly think Ruess was a perfect symbol for them because he really epitomized 
everything about the canyon country, for them, and you know the original wood block prints series 
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that the two guys in Santa Barbra made for them are highly desirable and collectable today, in 
their own right. 


Rusho’s relationship to SUWA is peripheral to his involvement with Ruess. As a 
result, he said his opinion of the myth hasn’t changed because of SUWA’s use. Rusho 
explained that he was minimally aware of how SUWA used the Ruess story other than 
through the sale of the block prints and use of Ruess in the logo. When asked if he 
thought SUWA was an “authority” on Ruess, Rusho said, “I don’t know why they would 
be. Some of the members in the organization would certainly be pretty knowledgeable. 
But as an organization I don’t know why they would be.” 

However, Rusho thought Ruess would have been a member of SUWA because 
their vision reflected how Ruess envisioned Utah’s canyon country. “He certainly wanted 
to preserve nature as it was and not put dams in it and things like that,” Rusho 


commented. 
... [suppose [SUWA used Ruess] because of the mystery of Everett Ruess for one thing. And the 
fact that he disappeared and has never been found and he was young; and I think particularly 
because of his very lyrical descriptions of the canyon country that he probably described it 
probably as well or better than anybody ever has. So his writing probably attracted SUWA more 
than anything did. 


Rusho concluded, “His artwork was sort of, he liked to think of himself as an artist but he 
wasn’t really well trained.” 

Gibbs Smith agreed with Rusho’s point of view about Ruess’ art, and argued that 
Vagabond for Beauty—a book that has never really been advertised—is a book that 
speaks for itself. Smith explained that, “people pass the book around... it’s the greatest 
kind of book because it’s [by] word of mouth, “You gotta read this,’ people say.” A 
certain identity comes in reading the Vagabond for Beauty, explained Smith, because 
“it’s something that people can share because it’s from the heart.” Smith explained that, 
while there are other works about Ruess, “[Vagabond] is the heart of [Ruess’] work... It 
says something about you if you give someone an Everett Ruess book.” He added that the 
potential of Ruess as an artist weren’t realized because Ruess “didn’t live long enough to 
realize those possibilities.” 

Kincaid first used the Ruess story when he recreated the “self portrait” block print 
of Ruess and his two burros to write members of SUWA. “T still think inasmuch as 
SUWA and people like SUWA do good, that they reasonably represent him... It really is 
that way in my mind anyway. It’s really [SUWA] representing Everett Ruess [rather] 
than Everett Ruess representing us,” said Kincaid. “TI at least felt like I was true to his 
writing.” 

Orr said she sold a couple thousand copies of Lost Forever, but “not too many” 
through SUWA. It may be because, in her telling of the Ruess story, Orr did not mention 
SUWA. The movie was more about the mystery of Everett Ruess than it was his 


relationship to the land. 
I think Everett’s passion has certainly been attractive to [SUWA]. It’s a youthful passion. It’s an 
unmeasured exuberance that just makes you feel alive, and I think that’s what hooks people. And I 
think a lot of people in SUWA feel or long to feel that... [But] Everett wasn’t a spokesman for 
environmentalism. 


I think he would have liked a good fight... I think he would have been for the Great Park, because 
you know [that] sometimes parks draw people... You know there was a lot of talk about the Great 
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Park when Everett was out there...the time the Great Park was alive and that was the whole 
southern half of Utah... Everett didn’t talk much about politics going on at the time. 


To some extent, Ruess did consider various political philosophies. He wrote about 
communism to his friends. “Yeah, he was aware of that [communism],” said Orr, “And 
he was aware of that in the city. But he really didn’t connect much with the culture or 
social situation he was in.” 

Orr compared Ruess to an onion and saw him for his multiple layers. SUWA has 
merely used the layers that appeal to them, explained Orr, even though, she said, Ruess 
did not write very well about place. 

I guess the passion gets people hooked... He’s writing about an inner feeling and he’s polishing it. 

He develops a vocabulary for his inner feelings and it’s a feeling he gets in the wilderness. If you 

read his letters you never know where he is... it’s a feeling he’s writing about — that tremendous 

excitement, passion, exuberance, love. I think that’s appropriate for what drives the members of 

SUWA. You know in that way I think they are linking to the key draw. Now the other side of him 

was that there was a real despondent side. 


Ken Sleight, has been said to be the inspiration for the character “Seldom Seen 
Smith” in Abbey’s Monkey Wrench Gang. He felt that in some ways Ruess has been 


sensationalized by SUWA. 
If you talk about the guy and his spirit and all this stuff,...they are capitalizing in the letterhead 
and others are capitalizing on the spirit of Everett Ruess, they are capitalizing on the kid. So 
whether it’s sensationalizing the story or not, it’s gonna be... 


However, when asked if Sleight’s opinion of Ruess has changed because of SUWA, he 
quipped: 
No, I just see a lot of this putting Ruess on a pedestal and capitalizing on him for your cause, your 
special interest... Make heroes out of him, I suppose that’s legitimate, but out of it comes lots of 
things that’s not right, that’s not true at all. Every time a reporter gets a hold of it, somebody 
writes about him, out comes [his or her] thoughts and ‘oh my God, I’d never heard that.’ 


Sleight compared Ruess to some of the ways Abbey’s life is used. 
Well it’s like this: there are some people who talk about Abbey. There’s a lot of this that comes up 
that never happened. People twist things around as if it happened. You can’t refute everything... 
Abbey couldn’t refute everything. Because a story grows on its own, you know? 


When asked what those things about Abbey were, Sleight cut the question short by 
saying: 
Well I don’t know if I’m going to get into that. There again, how [SUWA, writers and journalists, 
etc.] use him, how we put him on a pedestal and the Thoreau’s and the Abbey’s of the world and 
make use of ‘em. We’ve used Abbey unmercifully to promote our causes, you know? And we still 
are puttin’ him on a pedestal saying, ‘This is our hero.’ And that’s legitimate I guess, but out of it 
comes a lot of untruths. 


As both an artist and activist, Williams explained that she separates Ruess from 


SUWA on certain levels. 
My relationship to SUWA, my perception of SUWA, is not hand-in-hand thinking about Everett. 
Certainly, the logo was about Everett. Certainly, the similar missions, love and affection of 
SUWA and Everett Ruess are parallel ones that I bow to and appreciate. But in terms of my own 
relationship to SUWA, I think of it more as a grass-roots advocacy group. My relationship with 
Everett Ruess is more as an artist and a writer. 
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I don’t think you can separate [Ruess from his writing and art]. I think this is a very talented, 
curious, hungry human being that fell in love with a particular landscape, and who tried his best to 
come to know that landscape. I have enormous respect for his intimacy, for his passion—that’s a 
word I keep using with Everett Ruess—but you have the sense that he had this insatiable desire to 
penetrate this landscape. He did it through his words and his art, and his wandering. 


Williams’ connection to Ruess produced a religious metaphor. 
I think you’re right to make these parallels. All of us who love this country of redrock—those of 
us who try one way or another to translate its beauty to a larger audience—take Ruess as our 
patron saint. 


She also expressed a desire to know more about how Ruess was influenced. “I would 
have loved to follow [Everett] around the artistic circles that he frequented. He must have 
just had an enormous curiosity and hunger,” Williams said. 
I love [Everett’s print] of the juniper tree. It almost looks like a woman pointing west. That’s one 
of my favorites. I also think his images of Northern California are exquisite... This was a man 
who had a real artistic eye, as well as an ecological heart. 


Ruess’ Wilderness v. SUWA’s Wilderness 


Richards did not discuss SUWA’s definition of wilderness outright, but he 
thought that Ruess was an appropriate icon because “he was in the four corners 
area...describing the areas that SUWA is passionate about saving.” And besides, said 
Richards, “He’s a character, I mean let’s face it, he was an interesting guy.” 

Pacheco had no qualms saying that SUWA and Ruess have the same definition of 


wilderness. In fact, Pacheco said he thought Ruess would be a member of SUWA. 
I think that we have the same values. I think that he saw in the Utah wilderness a beauty that a lot 
of people looked at as an ugliness. I think he was one of the first to verbalize, to write and to 
create artwork — these images that really show off the beauty of southern Utah. It’s a harsh 
environment, but there’s beauty in harshness. We convey the same message to people we’re trying 
to get to be supporters and activists - members of our movement. His family supports us, so... I 
think he would be one of the many artists that support SUWA, and donating things like photos, 
watercolors, [and] sculptures. I think that there’s a big movement of art in Utah wilderness and 
they connect very well; he would have fit right in that crowd. 


So did all of Ruess’ sentiments reflect SUWA’s idea of wilderness? Pacheco replied: 


I think that’s a hard question to answer. Nobody really knows...judging by the writings, I think 
that there’s a lot of the same values between him and us, but it’s kind of hard to say what was 
going on in his head. He certainly exhibited a lot on paper and in his artwork... Which is the best 
thing we have to judge from. 


Times have changed. In 1934, there was [probably much less than half] the number of people 
around. Since then, times have changed, increases of population pressures, and of course, the 
recreation pressures have forced us to look at our values and reevaluate... That we should let the 
rattlesnakes lie because there’s not so many of them out there? Things like that: values about 
wildlife, values about humans and their interactions with the natural environment, values like not 
throwing our trash out the window. I think that times have changed, and I don’t know if that was 
anything in particular to him... I’m going to guess that his values would have changed with 
society. 
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Berger believes that even though Ruess was apolitical, he would have supported 
the goals of SUWA. “Whether he’d be an organization person?” asked Berger, “I don’t 


know. 
But then SUWA has a lot of people who are pretty much loners and they go out in the wilderness, 
but they also help SUWA. You know, I would have to say possibly, he would support the goals, 
definitely. 


When probed for Ruess’ definition of wilderness, Berger explained that: 


Well he was a product of his time...there were already national parks and so forth. [Yosemite and 
Yellowstone] preceded him by a long time... So he would have gotten the notions of 
wilderness... Some of it may have been just that celebratory feeling, that excitement he had in the 
wilderness, which you certainly find in Rupert Brooks who’s very much romantic, and also in 
Thoreau... I mentioned this in my piece [that Ruess] reminds me of the Rupert Brooks poem, 
“The Great Lover.” And Brooks was a romantic poet, and Englishman, who also died young, died 
in WWI, and I think maybe died in his early 20’s. I don’t think there’s any evidence that Ruess 
actually read this poem, but I suspect that he did... read all of this romantic nature literature... 
[Writing about wilderness] was a way that the individual could become larger and maybe identify 
with these places. There was a nature mysticism in these writers, and I think that there’s a large 
streak of that mystical feeling of nature in Ruess’s writing, in his letters. The ecstatic response to 
slickrock country and then also to other places, the Navajo lands, and so forth. 


Nash felt that Ruess was “a person of simple tastes who would be sympathetic to 
hardworking environmentalists working for little money, working to keep land wild.” 
While it may not have occurred to Ruess as much as did someone like Aldo Leopold or 
Bob Marshall, explained Nash, 1935 was “just the beginning of what you might call 
‘activism’ specifically on behalf of wilderness.” 

Had he lived on, I think, he would have been in the thick of things,... helping out using his talents 

in the way that, say, [like] Ansel Adams did and Elliot Porter did and Wallace Stegner did and 

Abbey later on... Defending places like Dinosaur National Park. So I think it’s fine that SUWA 

picked up on that and is using him as a figure of importance. 


Nash explained that the awareness that “people who were lovers and friends of 


wilderness, could become the problem” has developed over time. 
Even as my experience as a Grand Canyon river guide starting in the 1960s, people just went out 
and took a poop behind the nearest tamarisk. And for a while there, only a few hundred people a 
year ran the river and that wasn’t a problem. And then as it became more and more popular, and 
more and more people come down there, we began to change our ideas about it. I probably 
pooped behind a number of tamarisks myself. And later we began to realize ‘man, we’ve got to 
carry this stuff out and start to try to ‘leave no trace.”’ 


But that stuff really only came in, I would think, in the last 20 years. So most of your great 
appreciators of the world... I’m sure these people left tin cans under the trees. But when you’re 
one person in ten thousand square miles, and there wasn’t any compelling ethic at the time that 
there was any ‘bad behavior.’ 

But as far as thinking, ‘Is dumping 0.k.? What do you do with garbage?’ Well, you dig a 
pit. And put the garbage in the pit. And that was the way it was, and these were the cutting edge of 
‘outdoorsmen,’ as they might be called. 


Sanders didn’t want to say whether Ruess would support SUWA. “That sort of 
thing is impossible to know,” he explained. 
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He [Ruess] was a dreamer and an idealist ...and certainly in the 1930s... obviously he sought out 
wilderness areas, there is no question about that, that was not that common of a thing to be done in 
that era because we’re still coming off Manifest Destiny and you know getting from point ‘a’ to 
point “b” and still conquering the wilderness mold. 

So by the twentieth century that’s over, I think... it gets easy to lose sight of the 1930s. 
We still had a fledgling highway system in this country and other than the old federal highways... 
You were going off the ends of the earth to go to a place like Escalante. You know that was just an 
arduous long long journey on dirt roads that would wash out, flash flood and it wasn’t the idea of 
getting in a car, and driving to Salt Lake from Escalante in a few hours like it is today. 

I mean it was an adventure just to do that...and it’s easy to loose sight of how difficult 
travel relatively was in those days...Outside of Alaska, [the Colorado Plateau] has always been the 
ends of the earth. You know the last named river, the last named canyons and mountain ranges 
you know. Ask the Spanish, they had a hard time with it. Terra incognita. 


However, Sanders admitted that his zeal for Ruess has waned. “[At] this point in time I’m 
somewhat bored with Everett Ruess,” he explained. “It’s something that I’ve lived with 
for, you know, 25 years.” Nevertheless, Sanders said he has developed, like other early 
Ruess fans, a sense of “proprietorship.” 
‘As to when I shall revisit civilization it will not be soon I think’... ‘I have not yet tired of the 
wilderness.’ You know some great one-liners I used him for years as an author in my Ed Abby 
western wilderness calendar. I did as much as anybody probably to... expose him ... long before 
Gibbs was publishing the books or Krakauer was writing or SUWA was adopting him... I was 
using him in my calendar, you know as an author. 


Rusho said Orr’s film focused too much on southern Utah. ‘The Sierras are a big 
part of the story,” he said, “and San Francisco, too. And it didn’t all center in southern 
Utah.” However, Rusho suspected the film would receive support from SUWA members. 
“The movie as far as SUWA is concerned is probably quite good because they don’t care 
about the Sierras in California. That’s not their mission.” He also said, “A lot of people 
heard about Ruess first and then got interested in SUWA, but I’m sure a lot of people did 
it the other way too.” 

Nonplussed by criticisms of Ruess’ definition of wilderness, Smith stated that 
regardless of how people view the ways in which Ruess is used and how Ruess defined 


wilderness is the fact that Ruess provided the first lyrical accounts of southern Utah. 
My view is that the disappearance, the mystery, are paths to the mythical, but it isn’t the main 
thing. The main thing is what he actually contributed. And that was modern eyes looking at 
redrock wilderness, and to me communicating a spiritual and aesthetic wilderness. That is 
beautiful, [and] that is his work. 


People need a place that they can resonate with. Some people live in a true landscape ... I do, you 
do, Everett did. A lot of people do. So, that’s good to know. I don’t need everything to be socially 
justified. 


Kincaid commented that organizational changes SUWA has made over the years 
are expected even though he feels like it isn’t the same organization he started in 1983. 
Organizations should evolve, he said. But would Ruess be a member today? Kincaid 
argued: 


I think Everett Ruess was a very much an isolate. I think he would kind of wish us well and 
laugh... he’d certainly laugh at all these people with cell phones stuck in their ears. 


The sacrifices that we have to make on a personal level in order to try and counter, if you want to 
call them ‘those terrible forces of evil that exist out there,’ ... and how much that takes us away 
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from the very vital and necessary aspects of the wild...Everett used his very short life to celebrate, 
period. And so it’s hard to know what he would say... I have a very difficult time seeing how I 
could do something like that [protecting wilderness and never experiencing the landscape] and if I 
did, I would do it very differently. And I think Everett Ruess would do it very differently, if he 
was out there. 


Some people say that [Ruess] was sort of over reaching, that his aesthetics were strained and 
overwrought. I don’t believe that in the slightest. I think that he quite appropriately and accurately 
described many many images, and that he would have developed and flowered if he had lived. 
And he probably would have been a significant presence in American literature. There is a very 
good chance of that. He had what it took. But that required a very isolate nature and someone who 
is beholden to no one. And I think that’s what he was. And so he wouldn’t really be a part, if you 
will, of all of this. But he might have written some extraordinary things. It might have moved a lot 
of people that might have had engendered a lot of force under the right circumstances. I do believe 
that. 


Kincaid concluded, joking that, “Who knows maybe he’d have been the founder of 
SUWA?” 

Orr pointed out that SUWA doesn’t discuss the darker sides of Ruess like the 
possibilities that Ruess committed suicide or was homosexual. 


But that’s certainly not why they would have picked him... I mean if you read his journals, if you 
read what draws people to them it’s this up side. It just feels so high. You just want a bite of it. 


On the other hand, argued Orr, people can be critical of that upside. 


I mean a lot of people, when they actually read his journals, a lot of people don’t like Everett. 
They think he’s arrogant and detached and selfish. Uncaring and you know, if they really get into 
him beyond the surface, there’s a lot of people that think he isn’t worthy of attention. Haven’t you 
found that? ... ’ve got that response a lot. And I thought, ‘Boy am I as selfish, that I’m so attracted 
to him?’ 


However, Orr discounts some of the criticism because of Ruess’ age. 
It’s a more self-centered age, just face it. | mean just his age. And it’s almost charming at his age. 
Now had he been forty, I might have had different feelings. He hadn’t matured at all and we’re 
still issuing this stuff. I think we’d all have different feelings... I had three boys so I know those 
ages. 


Despite the appropriateness of using Ruess to promote wilderness, Orr said, “I don’t 
think he’d be a member of any group... I don’t think membership was his way.” 
Sleight was not very keen on the idea that Ruess may have defined wilderness 
differently than SUWA. 
Yeah he liked the outdoors and didn’t want it to change. Look at how much dislike he had for the 
cities. So he was out searching for the wilderness. There is no doubt about that. I think that is why 
SUWA latched onto it. And there is [sic] a lot of high school and college age kids that also enjoy 
that same thing. It was very prevalent a number of years ago, getting back to the land, the hippy 
movement... It all went awry, but we were all trying to escape, trying to find the outdoors. 
...Ruess was a forerunner, of course so were Thoreau and others... he was just running along the 
same line. 


So was Ruess’ definition of wilderness different than SUWA’s? Sleight argued against 
that notion. 
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Well, I have to disagree... The term wilderness was there a long time ago. Jesus went out in the 
wilderness. Thousands of people went out and knocked down all the trees and so forth coming west... We 
tamed the wilderness. And so it was certainly a well used term. All we are doing now, SUWA and the rest 
of us, are calling all this wilderness when it’s not wilderness... we have no more wilderness. There is no 
wilderness at all, but we’re calling it wilderness and ... when I was young I felt like I could find some 
wilderness. I can’t find it anymore, it’s all gone. 


When pressed for what wilderness really is, Sleight defended his responses by saying that 
wilderness is “what Everett was feeling. It was fast going.” Wilderness, explained 
Sleight, is a state of mind that requires “a much slower pace.” Sleight eventually 
concluded that Ruess “wanted wilderness on his own terms.” 

Williams acknowledge that times were different for Ruess and so yes, he would 


have a different definition of wilderness. 
It was a very different definition because he was in a very different world. We’re in the middle of 
the 21“ century... We’re seeing so much fragmentation, and were seeing these small pockets and 
islands of wilderness carved daily by oil and gas exploration, by roads, by development. I think 
Everett Ruess would weep if he saw southern Utah as we see it now. So I would think his 
definition of ‘wildness’ would be a very different one than ours. 


I don’t know [what his definition of wilderness would be]. That’s why I think we read him, that’s 
why we look at his art. I think Everett Ruess represents the ideal. More than wilderness, to me, 
Everett Ruess represents time in wilderness—perceiving wild places, bedding down in open 
spaces where wilderness becomes a reservoir of our experience. 


Criticism of Ruess 


Preliminary research found that published criticism of Ruess’ link to 
environmental causes is limited. The researcher mentioned in the interviews that Ruess 
had been called an “ersatz desert rat’ for conservationists using Ruess’ ties to the Navajo 
culture as a means to promote environmental protection. None of the subjects had ever 
heard that criticism and rarely met criticism in general about Ruess. On occasion the 
interviewees mentioned that Ruess’ writing and art were overrated. Others criticized 
journalists and filmmakers for their “spin” on Ruess. This section of the findings presents 
responses to criticism and reports the criticism doled out from the respondents. The 
responses are categorized into three sub-categories: 1) general criticisms of the Ruess 
icon, 2) criticism of Ruess films, and 3) commercialization of Ruess. 


General Criticism of the Ruess Icon 


Richards thought Ruess may have started SUWA if here were alive, or at least 


“get the ball rolling, as passionate as he was.” But was Ruess a selfish “ersatz desert rat?” 
Absolutely. He was a very selfish young kid. He expected his family to buy him new burros when 
his died. And the whole idea of him walking into a Hogan and expecting a meal... you know 
that’s a little self-centered, a little selfish. On the same level though, when you read his writing he 
is a very humble person, extremely humble. I mean he...turned himself into NEMO, nothing. 
‘Tm nothing’ ... In the long run he’s made a bigger impact than most people ever will, in his short 
little life. 
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Do Ruess or ill-defined definitions of wilderness promote class conflict? Richards 
confounded this criticism, “I think that is something the anti-environmentalist community 
has made up. I don’t think for one minute there is a class [conflict]... I mean all you need 
is a pair of shoes to enjoy wilderness.” 

Pacheco felt that any criticism of Ruess for his ties to the Navajo culture “is 


baseless.” 
The wilderness movement hasn’t ever used Ruess in that way. There are plenty of communication 
difficulties between Navajos, or Native Americans in general, and environmental movements in 
general. I think that there are enough things out there that are... not only in Native American 
culture, but in the dominant culture. ..there are so many barriers already because of what happened 
over 150 years ago. There are so many hurdles to overcome already that we’re working from a 
very difficult position. If 1 was a Native American, I wouldn’t trust white people either. 


Berger never encountered criticism of Ruess when he researched the Ruess story 
for The Telling Distance. Berger refuted the criticism of Ruess’ ties to the Navajo culture: 


“T’ve never seen him used in that regard.” 
He very much identified with them [the Navajo]... And spent a lot of time in hogans watching the 
sun fall through the hole and go across the floor. That was an interesting thing. I love all that 
stuff. But I’ve never seen Ruess used for that [promoting environmental protection]. I mean, 
there’s so many Native Americans ...representing themselves. They don’t need to use an Anglo 
for that. 


There’s a lot of idealized treatment of Native Americans. So they’re capable of exploiting as well 
as we are. But I’ve never seen Everett Ruess used in that context. So it kind of surprises me. 


Sanders brushed off the desert rat comment by saying, “Sounds like it’s a typical 
prank. I don’t think there’s any merit to that. People can try and make Ruess into 
anything they want I guess, but we don’t know what his opinion would have been.” 

Gibbs Smith felt that “Ruess didn’t really respond to the Indians. He was critical 
of the Navajos. He could respect their way of life...” And yet, Smith goes onto say that, 


Ruess wasn’t always respectful of the Navajo people. 
He was just naive, dumb. He moved into the hogans. He wasn’t sensitive to Indian culture, even 
though, I think he liked it and that he knew it. He wasn’t really mature when he was messing 
around with stuff that he didn’t understand. 


When Clive Kincaid heard that a critic of Ruess had dubbed the boy an “ersatz 


desert rat,” he let out a bellowing laugh. 
In other words if he had been on his mule with his pickaxe and couple of sacks of ore in his bags, 
he’d been a real desert rat. (More laughter) ...but because he sought something other than gold, 
[he’s an ersatz desert rat]. 


The ersatz title was clarified to describe Bahti’s criticism of Ruess’ ties to the Navajo 
culture; Kincaid felt the criticism was said with good reason. “But I don’t think it’s 
wrong and I don’t think it’s inaccurate,” explained Kincaid. “There are certain criticisms 
that can be stated about [exploiting Native American culture], but in the long haul, the 
larger picture, I don’t think it’s inaccurate at all.” 
So is [Ruess] an appropriate and fair image? Is it a fair image to utilize? I don’t know. But in the 
larger picture, I can tell you that it’s an accurate image. If you want to get a microscope out, 


maybe you can draw some other conclusions. But the ones who are bringing this planet to its 
knees, I can guarantee you, are [not] the Navajo Indians... 
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Would Kincaid ever curb future use of Ruess to promote the environment? 
Let’s hypothesize. If I was the executive director of SUWA, I would feel entirely comfortable 
standing on the street comer if you will, and expounding on behalf of wilderness, and in the name 
of Everett Ruess—using much of the beautiful lyrical language that he wrote—to express it. You 
know I would feel very comfortable doing that. 


Dianne Orr didn’t address Bahti’s criticism of Ruess, but guessed that Steve Lacy, 
who grew up in Blanding and has a special connection to Ruess, would have said, “[The 
Navajo] thought Everett was very bad for the land.” On the other hand, while Orr was 
shooting her film in Escalante, where Ruess was last seen, she met some skepticism of 
her work because of SUWA. She explained that residents were afraid to talk in large part 


because some people in Escalante perceived that Ruess was a “SUWA-boy.” 
You know when I first went down to Escalante, I asked around a little bit about Everett Ruess and 
Thad ...that feeling you wanna’ leave town [when you start talking about Ruess] in Escalante. I 
went to the senior citizens center and found out that they met on the 24" of July and asked if I 
could be one of their speakers. I asked them if they had all their speakers and they didn’t. And I 
said, ‘Could I be a speaker at the senior citizen 24" of July meeting?’ 

So they were really nice and they said ‘yes.’ And I said, ‘Great.’ So you know I went 
back down and basically went into this meeting with all these folks and basically talked to ‘em 
about why I think they should talk to me about Everett, why they should do this movie, why they 
should join me. Basically, what I was saying is that he was out of his time, he didn’t belong. He 
was anything but the spirit of the depression and would go out and get money and a job here in the 
county. And he loved the same country and they knew him. And they had their feelings for him. 
And how they turned against him because of SUWA’s attachment to him. And I said, ‘You’re the 
people who knew him. I just want to know what you really felt. He’s not necessarily a SUWA 
boy.’ So they really responded to that. 


... The man who carved [the Escalante city logo] works in the Forest Service... Earl Porter is a 
really nice man, a good man. And he works in wood and he did that, but the guys in Escalante felt 
tricked after, because it was all of a sudden a SUWA logo. 


Yeah, so they felt like they had kind of been had. But they have a hard time claiming their 
ownership of Everett. You know? I mean that town spent more time looking for him; there isn’t an 
older man... [in] one generation, every man in town went out looking for him a good deal. It was 
the depression, nobody had jobs, you got paid a little bit, at least your grub if you went out and did 
it... And they spent a lot of time with Stella when she came and Waldo when he came.... One 
thing that impressed me is everyone who had met him, really remembered him, had stories to 
tell... 

In a way they felt [Ruess had] been taken away from them... I don’t get into that in the 
movie, but I think you know from talking to them that they liked him. You know they had a close 
feeling for him. And so, it’s kind of strange to me that SUWA is at such odds with them. And he’s 
really as much their guy as he is ‘SUWA’s guy.’ He represents something really important to 
them... I almost see that as ‘Why can’t that be a bridge?’ 

They’ ve had conflicts on land use and such giant conflicts on ranching, I don’t think 
[SUWA] feels the love these guys have for this land, and they do. And believe me, the kind of 
ranching they did was rough lonely work out there and they spent more time out there than any of 
us, or any SUWA member. I mean they really know that country and so I think there’s a bridge 
there that I.... tried to walk across... Because I know they love it. They have different ideas about 
it, and its use. And they feel like they did a really good job taking care of it, and they think that 20 
years under the National Park is gonna’ end up with the land more changed than the hundred years 
they monitored it or whatever... I’m not anti their kind of ranching; it’s coming to a natural end 
because nobody can stand it. 
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Sleight used criticism of Ruess to signify his own frustrations with opponents to 
his friendship with Edward Abbey. 

Just ‘cause I’m a friend with Abbey I’m criticized for being his friend. You identify with a 

historical figure and you’re criticized. And I guess it can work both ways. We use him in writing 

and ... well, did you ever play basketball and pray to win? Well, so is the other side and it doesn’t 

match up...The Mormons do this with the genealogy thing. 


Williams took the criticism in stride and found little or no merit in what critics 


may say about the use of Ruess as a wilderness icon. 
There are always those people who are going to harp on eccentrics, especially those eccentrics that 
have a pure vision — meaning, passion. It would be interesting to compare Everett Ruess and his 
love of place to Henry David Thoreau. There are those who say that — Thoreau, his affection for 
wilderness, was really a metaphorical one, that he went home every night and had dinner with his 
mother. I think that’s beside the point. The point is that these writers—artists—were individuals in 
the midst of a growing American culture that was moving towards greater technology, greater 
expansion. They were saying, wait a minute! There is something that is to be said for slowing 
down, breathing deeply, living more simply. Let’s not forget what makes us human. That beauty is 
not optional, but at the core of our very survival. I think Everett Ruess speaks to these essential 
ethics, and that’s why he is still relevant. That’s why he’s still a point of inspiration and I believe 
that’s why Everett has endured and will endure. 


But what about subsidizing him during a time when most would never dream of these 

experiences because of their financial situations? Williams continued: 
Again, those criticisms were waged against Henry David Thoreau and John Muir. I think these 
individuals were visionaries. How does that criticism compare with the criticism of SUWA that 
these people are selfish? I think love is always selfish, and I don’t think that’s such a bad thing. 
It’s the same logic where people say, “Not in my backyard.’ People are just protecting their 
backyards. If we cannot protect our backyards, then we cannot protect anywhere. I think Thoreau 
and Muir and Ruess show us is that we can extend the range of our affection. SUWA, to me, is 
saying the same thing, ‘these are public lands, these are America’s commons.’ You might even say 
that Everett Ruess, Henry David Thoreau, John Muir and Leopold, Amy Austin, Rachael Carson, 
Edward Abbey—we could go through the whole litany of writers who have written on behalf of 
wildness—are our ultimate patriots. I think SUWA falls into that category, as well. I think they are 
brave radical revolutionaries that are saying, ‘At what point do we exercise restraint in the name of 
wildness?’ 


Criticism of Ruess Films 


There have been two films made about Everett Ruess: Vanished!, a high- 
definition film made by Dyanna Taylor that aired on TBS and Lost Forever: Everett 
Ruess, the film made by Diane Orr and produced in part by Gibbs Smith. Of those who 
mentioned Vanished!, every single participant criticized the content of the film. Some 
mentioned that their criticism came in spite of the fact Taylor is Dorothea Lange’s great- 
granddaughter. Lost Forever, one the other hand, met mixed reviews. 

Richards wasn’t critical of Orr’s film, in fact, he explained that he almost 
“Jumped on the band wagon” and resurrected the Ruess art show when he heard about the 
film. He wanted to see “if it was going to make a big impact or if it was going to make a 
small impact.” Richards further explained that he didn’t bring out Ruess again because “‘it 
[Lost Forever] seems to be pretty small at this point.”” However, Richards said, he would 
like to run the show sometime in the future. 
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Berger said Taylor’s film was “a documentary about making a documentary... I 
thought it misfired as a piece of film.” At one point, recalled Berger, Taylor put him on 
the spot and asked him for his opinion of the film. 

I had to say, ‘Not much.’ Because it was about the problems of the film crew ... I guess they had 

to walk through the mud and so forth. And I said, ‘What’s this got to do with Everett Ruess?’ 

And she said, well, she didn’t get the rights to the stuff that she really needed, so she had to do that 

to make a film at all. But I thought that she didn’t have the stuff to make a film with. And so it 

misfired. And we managed to remain friends even though I told her what I thought of it. But 

she’s the one that sent me the David Roberts piece. But she would be worth talking to... She’s a 

granddaughter of Dorothea Lange, the photographer. She said some interesting things. 


Sanders liked Orr’s film enough to help sponsor the premier of Lost Forever at the 
Masonic Temple in Salt Lake City. 
The response was enormous, I mean we did an evening here [at the bookstore], that over a 
hundred people came to. And then the next night ... I rented the Masonic Temple and we had the 
premier of the movie there, and it was just insane because that theater holds a thousand people, we 
had, other than ... a handful of seats in the third balcony, the place was packed. We completely 
sold it out. It was insane. 


And yet, Sanders seemed ambivalent toward the popularity of Lost Forever and 
Vanished! 
... You know obviously... he’s still an obscure canyon country figure. But between Diane Orr’s 
film [and] the woman in Santa Fe that did some sort of half-assed film ...there’s 10,000 people 
that know about Ruess for every one person that used to know him. 


Rusho explained that he respects Orr’s knowledge of Everett Ruess, but that he 
felt some of the dramatizations were far-stretched and that it focused too much on Ruess’ 


time in southern Utah. 
She wanted to talk about his youth and how his father persecuted him and everything. And she did 
mention that in the movie too. You know the father snapped at him a couple of times and I don’t 
think that’s very true. I don’t think his father was mean to him at all. But his father was pushing 
him into a practical line of work that he could make some money at. Waldo did. Waldo had a nice 
job. But Everett was kind of a mother’s pet and she pushed him into artwork. But anyway, Diane’s 
movie it concentrated everything on southern Utah, which to me was only part of the story. The 
Sierras are a big of the story and San Francisco too. And it didn’t all center in southern Utah. 


Of Taylor’s film, Rusho had very few positive remarks. “It was terrible,” he said. 
Here they were hiking... and they never got to Davis Gulch. She said, ‘We’re here in the 
Escalante’ and here they were tromping down the stream, and she said, ‘Where can we find 
water?’ And then they get caught in the quicksand, that was the only good part of the film. They 
decided if they could wedge themselves in quicksand and so they got on this sand and started 
wiggling and two of them got buried up to the waist. And they couldn’t get ‘em out. They had one 
terrible time; they were digging for hours to get them outta there. 


Smith was the executive producer of Lost Forever and said he liked how the film 
turned out. “We tried our hardest to express it [Ruess’ story]. And I thought she [Orr] did 
a nice job, especially in his passion and his art.” Smith explained that he helped acquire 
the movie and documentary rights from the Ruess family and still has intentions to do a 
feature film in addition to the documentary/drama. 
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Orr commented on the film and said that she thinks men like the documentary 
shots and that some women prefer the drama. Either way, Orr said she made the film as a 


“self indulgence.” 
I did not make the film for environmental groups. I made it as a story. It was a total indulgence on 
my part. I had finished hundreds and hundreds of news shows and I just wanted to make 
something in the form the story seemed to ask for. About something that truly I felt, and it was a 
great indulgence, so I wasn’t thinking of catering to an audience or anything... it was my great 
indulgence. 


Orr said she intended the film as a piece of art, and that’s exactly how Sleight viewed it. 


Sleight said: 
Diane Orr’s [film] is a very artistic type of thing, except I think she got into areas that through her 
visualizing is about what she thought, how she perceived him. Someone else will perceive him 
different. I look at Diane’s work as a work of art rather than as a documentary. 


Commercialization of Ruess 


Not all the subjects were questioned about the commercialization of Ruess. Those 
who did comment on this part of the Ruess myth felt commercial use was justified as 
long as it was not pushed too hard. Those people who were most likely to benefit from 
Ruess’ popularity, i.e. artists, authors, activists etc., seemed to have a relaxed opinion of 
the commercialization of the Ruess myth. 

Richards said he is concerned with Ruess being promoted on a commercial level. 
However, he wasn’t sure what that point would be. “I think that using the Everett Ruess 
Society is bordering that... it just bothers me a little bit.” 

Berger felt that the Ruess story hasn’t been over used, but “you can run anything 
into the ground, and that could be done with Everett Ruess, too.” He said the problem 
with the Ruess story is that you “have to know the whole arc of it” and that it’s difficult 
to communicate the story to people who are “fresh to the slickrock country and SUWA.” 

Nash remarked that an Everett Ruess Society is a good idea because “any way 
that we can generate attention and resources for wilderness preservation and countering 
some of the bad things that are coming out of the administration in Washington, [would] 
be great.” 

Sanders pointed out that “it certainly seems like they’re milking [Ruess] for all 
it’s worth.” 

Is there something wrong with that? Well, as far as I know they are doing it with the blessing of 

the family so... I don’t know who else there is to object other than Gibbs Smith who thinks that he 

owns everything related to Everett Ruess. And you know frankly ...Everett Ruess is in the public 


domain... On Desert Trails is in the public domain... it was copyrighted originally, but the 
copyright expired. 


But if you printed the contents of On Desert Trails, explained Sanders, “Gibbs Smith 


would probably sue.” 
It’s no different than say The Book of Mormon, for crying out-loud. If someone wants to publish a 
private edition of The Book of Mormon they can, the copyright has expired on it. Now you can’t 
appropriate Gibbs Smith’s... design and type and unique contributions no more than you can 
appropriate the LDS church’s versions of The Book of Mormon. But you most assuredly can print 
your own versions of either book... [But] it doesn’t mean you wouldn’t get sued. 
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After learning about the Everett Ruess Society, Rusho said he felt like the story 
has been taken too far. "Well you know, like the Everett Ruess Society, I think that’s 
commercializing because they’re after money. That’s all they want out of his name. And 
that’s not acceptable.” He also felt that works such as Mark Taylor’s Sandstone Sunsets 
and “things like that are commercializing on it to a certain extent.” The reason for that, 
explained Rusho, is that “there isn’t anything you can learn that... isn’t in my books.” 
Anything more is fictionalizing the story, Rusho asserted. 

Rusho also felt that the use of Ruess by Jon Krakauer was extraneous to the story 


of Chris McCandless’ death in Alaska. 
You know who put Krakauer on to that it’s David Roberts. Roberts told me he got interested in 
Everett Ruess, and when Krakauer got this story on McCandless he mentioned to Krakauer that he 
ought to include a chapter on Ruess. He added Ruess as a comparison. 


Smith acknowledged the commercial appeal of the Ruess story and said that when 
Krakauer (1996) contacted him about including Ruess in Into the Wild, Smith said it was 
fine. “It gave Everett’s story a boost and people wanted to know more about him,” Smith 
explained. “It’s another layer... I think it’s absolutely great that more people pick up on 
him, use him in their own way. He’s truly entered the culture. And he won’t go away.” 

Sleight’s concern with the commercialization of Ruess is “spinning” the story. He 
said even SUWA is not immune to this. 

You understand where you do that, that’s what SUWA’s done; they’ve taken a lot of words out of 


context in a lot of ways. ‘Where I go I leave no trace’... well that sounds great, environmentally 
right, so grab it and run with it. 


For Williams the idea of commercializing an icon, presented an interesting idea, 
one that would be “a good question for Gibbs Smith.” However, the thought of 
commodifying an icon made Williams think of Elvis, “Maybe there’s the parallel story,” 
she said. “Maybe he’s the Elvis of Southern Utah,” Williams joked, adding that, “I’m 
laughing at the thought of Everett and Elvis. Southern Utah is Everett’s Graceland.” But 


on a more sentimental note, Williams wondered: 
Maybe he would have put down his pen altogether. We have the story we’ve been given and 
what’s wonderful that people such as yourself, each generation, make it their own. That’s the stuff 
of true mythology, and our spirits are hungry for those kinds of stories that propel us forward. 


Should SUWA continue to embrace his story? 
It’s wonderful reminders that, as organizations evolve and become larger, that we always be 
mindful of our elders, that we’re always mindful of our roots, and those touchstones that provided 
the initial impulse and inspiration. And you’ve done that for me. 

I think it is important that SUWA does remember Everett Ruess. That may be your gift, 
to take a mirror and have them look back into it, so that they can remember those humble 
beginnings. Everett Ruess, like Thoreau, reminds us, we cannot forget what our points of 
inspiration are... that when we get consumed by politics and regulations and lawsuits, that if we 
forget what inspires us, if we forget that sense of awe, even sacred, then we lose our soul. Perhaps, 
Everett Ruess’s greatest gift to us is that he constantly reminds us of the desert soul. 


** Krakauer’s (1996) Into the Wild was a huge success, as late as January 23, 2000, the book was still on the 
New York Times best selling non-fiction book list after 115 consecutive weeks, much of which was spent at 
the top of the list. 


69 


Waldo Ruess 


Research on the Everett Ruess myth found that members of the Ruess family, 
especially his brother Waldo Ruess, are an integral part of the history. Waldo Ruess 
cooperated on projects by Smith, Kincaid, Richards, and Orr. Through the process of 
acquiring the block prints and letters, and after the many trips to Santa Barbara to 
uncover Everett’s tale, bonds of friendship began to form. Waldo Ruess, like Everett 
Ruess, emerged in this study as an irrepressible person tied to the Everett Ruess story and 
added to the myth. Many of those who knew Waldo Ruess would ask if the researcher 
knew if Waldo was still alive. Yes, Waldo is alive. He is in his nineties, and with age 
came senility so the researcher focused on SUWA and those people on the periphery of 
SUWA’s use of the Everett Ruess myth. Waldo Ruess was not directly contacted for this 
study. 

Richards recalled that Waldo Ruess was self-educated and very intelligent. Waldo 
Ruess is “‘a very dynamic personality, kind of almost like Everett...a lot of fun to be 
around.” Richards didn’t know if Waldo Ruess was around or not, but recalled, “He was 
a cool guy.” 

Rusho became good friends with Waldo Ruess through his work on Vagabond. 
However, he discovered that Waldo Ruess remained protective of his brother’s 


reputation. 
I got into trouble once with Waldo, I said that perhaps he made the block prints and sent them to 
his mother who touched them up. Because she was very good at it. And Waldo got quite angry at 
me. He said, ‘No, no we didn’t do that.’ 


During all of the work Smith put into the books about Ruess, he always seemed to 
include Waldo Ruess. Smith said Waldo Ruess was present when the plaques 
commemorating Everett Ruess were mounted, and it was through Smith’s association 
with Waldo Ruess that Clive Kincaid met the Ruess family and eventually propelled 


Everett Ruess into the wilderness spotlight. Of Waldo Ruess, Kincaid said: 
He was expansive; he was wonderful and took me under his wing. I stayed there [at Waldo’s 
home] for probably eight or ten hours and then went back again with my wife the following day. 
He had this immense library, it was an incredible library and he was quite a personality in his own 
right. He had had some extraordinary adventures around the world. He worked for the U.S. Forest 
Service”’, both in Russia and China. And he had collected, he had amassed, an incredible library 
of adventure books from all over the world. 


Kincaid recalled that his relationship with Waldo Ruess always remained amicable, but 
as Waldo Ruess got older, his memory of events put some strain on the family’s 


relationship with SUWA. 
I had a close personal relationship with Waldo and I guess he actually accused SUWA of robbing 
him and threatened or started a lawsuit and it never went anywhere and it shouldn’t have ever 
come to that. I mean it was a total misunderstanding on a lot of people’s parts; it was probably as 
much as anything propelled by his mental deterioration. I’m sure it played a role. But during all 
the time I knew him he was actually quite excited by and quite proud of what we had done with 
Everett’s story and his images and so on. But I only saw him a couple of times up until the early 
1990s, 1990 to 1991, and not anytime after that. 


°° Correspondence with Michele Ruess in 2008 clarified that Waldo Ruess worked for the U.S. Foreign 
Service, this was transcribed incorrectly in the 2003 version of the my thesis. 
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During a discussion of some of the newer theories about Everett Ruess, such as the idea 
that he was homosexual, Kincaid also mentioned the gate-keeping role Waldo Ruess 
played in Everett’s story. 
Well I had always had the suspicion that Waldo didn’t want to talk too much about their early 
lives and the personal aspects of their lives. That was just a suspicion. That was just sort of a 
sense, a feeling. You know. It was hard to seek, it was hard to draw Waldo out because he was 
clearly the one person in the world who probably knew Everett better than anybody. They were 
what, two years apart? 


I got the impression there were things Waldo didn’t want to talk about, who knows what they 
were. I think that Waldo had a vested interest in sort of protecting the public image of Everett and 
didn’t want to tell any of that. But those are just suspicions. 


Kincaid also mentioned that Everett Ruess’ mother Stella Ruess was protective of her 
son’s image. “You can call it a family conspiracy. You can call it whatever you want,” 
concluded Kincaid. 

Orr also developed a special relationship with the Ruess family, Waldo Ruess in 
particular. She said that he was once very sharp, but the last time she saw Waldo, he 


could not immediately remember who Orr was. 
He’s living with a daughter as far as I know. He gave up his incredible home in Montecito, Santa 
Barbara, about a year and a half ago. We did a big showing of the Ruess movie down there. It was 
kind of one of the bigger events for him. He’s become a little more senile.”° 


Orr said the last time she saw him was in 2001. She expressed an admiration of Waldo 
Ruess saying that he is a “wonderful wonderful man.” She also felt that Waldo Ruess was 


very similar to Everett Ruess. 
I mean Waldo is such a source... his archives [are] incredible. I mean archives like no family has, 
every letter everyone in his family has ever written. A lot more on Everett than was in the 
book...Waldo lived in 57 countries... speaks like 11 languages. He left the same time Everett did, 
very similar patterns, but he went to China, and so Waldo’s life is fascinating. 


Orr said Waldo Ruess didn’t get married until he was 50, his wife was from Spain, and 
that “he had a late marriage and late fatherhood.” Orr also thinks that Everett Ruess 
confided in Waldo Ruess things, including homosexual tendencies that were not told to 


anyone else. “I think he told Waldo and almost said something,” Orr suggested. 
Waldo is a wonderful wonderful man but he doesn’t, how do I say this? Umm, I think Everett, I 
think [their father] Chris Ruess was a perfect way to destroy a young man’s self-confidence. I 
think Everett fought for a recovery. I think Waldo was more devastated and ... there is a turning 
when Everett goes back to the desert. I think on his last trip, that he suddenly recovers from Chris. 
Chris was very destructive that way, very destructive, and I think it deeply deeply wounded 
Waldo. I mean it wounded both of them. And I think they both had to get away. 


As noted earlier Rusho did not think Everett Ruess’ relationship with his father Chris 
Ruess was particularly acrimonious. 


6 Michele Ruess wrote me in e-mail July 27, 2008, stating that “I doubt that Clive or 
Diane were aware of the etiology of my father's cognitive decline. I think they just didn't 
want him to tell you his version of the events so told you he was senile and would be 
worthless as an interview subject.” 


val 


[Diane Orr] wanted to talk about his youth and how his father persecuted him and everything. And 
she did mention that in the movie too. You know the father snapped at him a couple of times and I 
don’t think that’s very true. I don’t think his father was mean to him at all. But his father was 
pushing him into a practical line of work that he could make some money at. Waldo did. Waldo 
had a nice job. But Everett was kind of a mother’s pet and she pushed him into artwork. 


Rusho said Waldo Ruess approved of the publication of Vagabond. “He liked it very 
much. As long as nobody accused Everett of being homosexual or anything like that,” 
Rusho asserted. 

Sleight said Waldo Ruess thinks Everett was murdered. Both Kincaid and Sleight 
said they received copies of On Desert Trails from Waldo. 


Demographic Appeal 


Ruess is marketed from a variety of angles. The researcher asked the interviewees 
to give their opinion of who the mostly like fans of the Ruess’ story would be. The 
interviewees cited his or her demographic as a possible outlet for the Ruess story. 

Richards thinks the Ruess story appeals to “‘all ages.” He said, “I think that if you 
can get someone to read the book a Vagabond for Beauty they are going to appreciate 
him.” 

Rusho answered the question about demographic appeal from his own experience 
and said the story is appealing to “probably the 20s and 30s and the outdoor type... Some 
of the older people like Gibbs, maybe 50 or so... Some who were involved in it like me.” 
He concluded his opinion with an experience in a bike shop. “When I put my name down 
this young guy says to me, ‘Rusho? You’re the guy that wrote that book.’ So maybe 
contact with the younger generation.” 

Orr said the demographic most attracted to Ruess is “older women, just like in his 
real life.” This spurned on a comment from Orr that Frances, the woman Ruess was 
supposedly in love with, was actually the young wife of one of Ruess’ father’s friends. 
The love letters, argued Orr, were merely a cover up for Everett Ruess’ sexuality. Orr felt 
that women were attracted to the Ruess story because of the romanticism of the myth and 
that “there’s a tolerance for his character that maybe men are harder on him.” Orr added 
that she did not cater to any particular audience when she made the film because it was a 
personal artistic indulgence. The film has been somewhat popular with the gay 
community, she said. This was due, she said, in part to the fact her associate Larry 
Roberts was homosexual. Orr also said she was pleasantly surprised that members of the 
environmental community liked it. “I didn’t really know if the environmental community 
would like the movie,” she explained. “You know because, it focuses... [on the] artistic 
and soulful, and it’s not hammering on those issues.” 


The Ruess Plaque 


One aspect of the Ruess myth that was elaborated on by this inner circle of Ruess 
aficionados was the Ruess plaques made by Gibbs Smith to commemorate the 50" 
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anniversary of Ruess disappearance.’ However, most of the interviewees were unaware 
of the plague’s existence. 
Rusho seemed surprised and proud of the fact the researcher knew about the 


plaque in Davis Gulch and brought out pictures he took at the event. 
I put it up with Gibbs. Have you seen it? Well you’d have a hard time finding it. There were two 
plaques made, one on Dance Hall Rock and I think that somebody swiped it. But the National 
Parks Service wouldn’t allow Gibbs to put one in the National Recreation area. So we hired, or 
Gibbs hired, this fellow out of Boulder who took us in there and used rope ladders and we climbed 
down in Davis Gulch and went up this narrow gulch and we were just clinging to the side. And 
with a star drill... and a little bit of concrete we put the plaque up. But it’s in the National 
Recreation Area... if you asked me to direct you to it I couldn’t find it. 


Well, Gibbs wanted to commemorate Everett and you know have a little publicity. We didn’t, or 
he didn’t publicize the one in Davis Gulch. He mentioned the one at Dance Hall rock because 
that’s on BLM land. 


Smith recalled the story behind the plaque with fondness and openly discussed its 


genesis. 
I made two plaques in my days. One was for Edward Abbey after he died and one was for Everett. 
I had my friend... Edward Fraughton [made] the plaques with inscriptions in them. And so, we got 
Waldo up here - he’d never been - and we camped out in southern Utah together, me and Waldo. 
And we put one plaque with the commission of the BLM on a rock at Dance Hall Rock, and 
somebody ripped that off. And we had another one and we took a hike, went down on a rope 
dangled over a cliff, and we thought, “Well, I’m sure no one will take this. No one will ever find 
that.” 


I’ve been back to Dance Hall Rock. We made three of each: One of Abbey’s was stolen, and the 
one at Dance Hall Rock was stolen. I have one of each still left though. The one for Abbey and 
one for Everett are still out there. Nobody will ever find them. 


When probed about the location of Abbey’s plaque, Smith simply said, “I will never 
say.” 

Orr seemed to have limited knowledge of the plaques, though she said she knew 
Smith made it, she wasn’t so sure it was something Ruess would approve of. “I don’t 
think Everett was the plaque type,” she argued, and suggested that Smith’s intent was 
good, but that it is a good question to explore, “How did Everett feel about all this?” 


Theories Explaining the Ruess Mystery 


This section does not begin to reflect the amount of information gathered about 
theories posited to explain Ruess’ mystery. Rather this section only provides a cursory 
glimpse into the predominant theory or stance each interviewee said they felt best fit the 
mystery. However, much of the lure of the Ruess myth is the mystery and subsequent 
discussion of the theories explaining Ruess’ disappearance. It is almost inevitable during 
a conversation with a Ruess aficionado that the topic “what happened to Everett Ruess?” 
will arise. 


*7 The only mention of the plaque found in the research was an article in SUWA’s July 1985 newsletter 
reporting on the event to mount them in a slot canyon near Davis Gulch and Dance Hall Rock. However, 
later reference was found after initial publication in a number of southern Utah guide books. 
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He died in an accident, argued Richards. “I personally think he fell off a cliff,” he 
said, then changed his mind. “I think he drowned... He was pretty close to the Colorado 
River. I think ... he was always going in places he probably shouldn’t be going.” 

Pacheco’s explanation of Ruess’ disappearance was similar to Richards’ in that 
Ruess was involved in an accident, but he wasn’t specific, and before giving his reply to 
the question, summarized some of the more predominant theories about the Ruess 


disappearance. 
I vary. I think that if he would have been on the Navajo reservation, there would have been more 
talk of it. I think that over the course of time, people would have heard about him... there would 
have been more legends about him in the Navajo communities. I don’t think he went that way... I 
think he died out there somewhere... It very well could have been that he slipped, had an accident. 
He might have fallen into the river. He might have fallen into a gulch and then there was a flash 
flood that took him away. I think it was an accident. I don’t think that... it’s hard to say... I think 
he died out there: that’s the thing. 


Did cattle rustlers kill him? Pacheco didn’t say and concluded, “I think he died out there 
then, in 1934. I don’t think he went on to live a life somewhere else. I think it was either 


an accident or he was shot.” 
Berger quipped that he had “no idea” what happened to Ruess, but then offered an 


opinion about the speculation surrounding Ruess. 
I’m happy to let it remain a mystery. I think my attitude differs only in that I don’t need to know 
as much as other people seem to. I just accept that he disappeared, and I’ve read all these theories, 
and it’s all interesting, and there was a lot of intrigue. And maybe some people around Escalante 
knew stuff, and they were interviewed just before they died. I don’t know how doubting they 
were. So it’s still very murky. I don’t think that he survived to take on some other identity or to 
become a Navajo or to, I don’t know, go live with Elvis in Argentina. I don’t think so. I think he 
died pretty much when he disappeared. That’s just my hunch. But I personally have no proof of 
anything. 


The influence of new media about Ruess influenced Nash’s explanation of Ruess’ 
mystery. 
Well, I think he was killed by rustlers. I know that that’s the standard view, but I was sort of 
impressed by that article in ... National Geographic. I was kind of impressed by that and I know 
that National Geographic has pretty high standards for what they put in there, I mean, they really 
check everything out. I thought they went about as far as you can go, short of trying to hunt 
around for DNA samples, and then, who would you compare it to? So, that’s what I think 
happened to him, [he was just] going up a canyon and met some guys going the other way and 
they didn’t want to be known, they didn’t want to be identified, and maybe there was some alcohol 
involved; maybe there was some Indians involved who were crazed in some manner. 

But...there’s always just in the very back of my mind, there’s always the thought that 
maybe he didn’t die. Maybe he had to hide... 

Now, you know, until we really get to the bottom of this thing, we can’t know for sure that Everett 
Ruess... maybe he did this. Maybe he decided he wanted to be a Navajo. He didn’t want to have 
to go back and confront Waldo and the farm lady. He just went in there, disappeared, came out, 
and maybe he lived until, let’s see, he’d be about a hundred years old right now... Maybe he’s 
living on a golf course in Sun City, Arizona. 

It’s interesting to history, given the science, there are some things we don’t know and we 
have to make educated guesses. So, I think most of the evidence is heavy... suggests that he was 
killed by someone in those canyons, maybe rustlers. I just think we have to allow a little bit of 
darkness in there, but we don’t know everything. 
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Sanders, who occasionally quoted Ruess during the interview, felt that Ruess’ 
impulsiveness led to the young man’s demise. “He was scrambling up and down in 
Moqui Hole’s, explained Sanders. “I’ve been flirting a lot with death lately that old 
clown,’” he said, quoting Ruess. “I think he just fell offa cliff and into a crack 
somewhere or into the river. Who knows?””® 

Rusho articulated the pernicious anemia theory in Vagabond for Beauty; however, 


in the interview Rusho felt that Ruess met his death from a fall in a narrow canyon. 
Well, I think more than anything he fell in a crevasse. And Gail Bailey of Escalante, the first 
searcher, he had a permit to graze in that area and Gail Bailey came in there, he told me he found 
the burros and took the burros, in their harnesses and everything like that and he said I didn’t 
really think anything else. But then he told Diane Orr, you know who made the movie, that he 
took everything. So it was still there and a Ken Sleight told me, he lived in Escalante for a while, 
Ken said that they didn’t do a very good search. They did a horse back search and you can’t get 
into a lot those narrow canyons with a horse. I think it’s most probable that fell in a crevasse and 
the body was washed away. 


Smith wasn’t as quick to ascribe a specific ending to Ruess’ life in the desert. “It 
could have been any of the theories: that rustlers, an accident, Rusho thinks that he had 
anemia,” explained Smith. “So, issues of anemia. I don’t really know.” But what about 
other theories, that he was struggling with his sexuality or that he committed suicide? 

I obviously have no knowledge if he could have had any of those problems. That myth keeps 

going on. I'll tell you one story. Edward Weston had this mistress —n_ his last mistress — was 

Charis Wilson. Her father was a writer — Harry Leon Wilson. She had a little brother. When 

Weston put Ruess up, her little brother became friends with Everett — they were close to the same 

age, and about maybe 20 years ago I was in Carmel and I visited Charis and we were talking about 

Everett and she said that her brother saw Everett in the San Francisco Opera after he disappeared. I 

mean, there’s all kinds of stories like that. ... that Everett Ruess is still hiding. I make the joke that 

he’s still alive up on Navajo Mountain, got a Navajo wife. Who knows? But that’s myth 
building... 


Kincaid on the other hand, was emphatic that he knows how Ruess’ life ended. 

We know he was murdered. We know the people in Escalante and Boulder, we know who the 
families are and how it’s been passed down from generation to generation. There is no big secrets 
in a little town like that in eastern Garfield County. So I mean I think that the guy, the closest that 
I’ve seen published that comes to the truth is some guy [David Roberts], and I don’t have the 
article anymore. 


And there were people as recently as 14 years ago in Boulder, Utah who were related to the, 
closely related to the probable perpetrators who took great pride in it. Having lived there for five 
years, I know what incredibly... Mafioso [the extended] family [is]... Nobody outside of that ring 
knows anything because its impenetrable. And that’s kind of the feeling you get in these little 
towns... You are so completely an outsider and they are so completely informed and unanimous in 
their knowledge and their opinions. And you realize that you will never ever break that ring. You 
will never in any shape or form be able to enter. But its sort of like that and I believe that there are 
dozens of people living that have pretty close to first hand, if not second hand knowledge, of what 
happened. 


*8 In the Hopi language the word "Moqui" means "dearly departed one" (www.rocksandminerals.com). 
Whether or not that was Sander’s intention is not known. 
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When asked about Ruess’ disappearance, there is a sense that this subject is a very 
familiar to Orr. What does she think happened to Ruess? She bristled with excitement 


and said: 
Okay, the romantic side of me, that made the story, and was drawn from the story for the reasons 
[I already mentioned]... I agree with Everett, it was his destiny to unfold. I believe that he wanted 
to be that character; he was creating a bigger than life character for himself and that was the 
inevitable end of that character. 

How it happened? I don’t know. But that it was going to happen, I agree with Everett. 

And that’s why I believe that partly going into the deep canyon and that his destiny is becoming 
clear to him, how fortunate or unfortunate. I really think he had determined for himself that he was 
going to go until something stopped him. And out there, something will stop you. In spite of all 
the talk about murder, I could convince myself equally of drowning after taking into [account what 
Ken Sleight believes]... because the San Juan was really rough that year while the Colorado was 
very low. And I did talk to a woman who walked across it about the time he might of... But you 
know with Dougeye [the Navajo tracker hired by the Salt Lake Tribune in 1935], you don’t get a 
lot of that interview. 


As mentioned earlier, these findings report only a fraction of what the interviewees think 

of each theory. However, Orr’s embrace of the drowning theory is included here to 

provide a picture of how researched and thought out some of the theories have become. 
I always think of my kids at that age. He’d walked what, a couple hundred miles to a loop and it’s 
gonna’ snow. Going back through Bryce at 8000 feet and all that would be really really tough. 
And he’d already just done that. You know the loop back the way he had come. Going down to 
Lee’s Ferry is almost impossible, along this route. But you know if you got people just across the 
stream and you figured it would be okay, and all you have to do is cross... You know the Indians 
are coming down to cross in a couple of days and that they swam across. At the exact point he 
was, where the sheepherders met him is where the Indians told him to get in the water. You know, 
are you going to walk back a couple of miles? Or are you going to give it a go? And you are 
eighteen, nineteen, or twenty? I know that young guys are mortal, and the notion of walking back 
and possibly having to go through snow... and he didn’t want to get stuck in town over the 
winter... could make a very convincing argument for drowning. 


Many of the theories explaining the Ruess disappearance were discussed with 
Sleight, especially the theory outlined by David Robert’s in National Geographic 
Adventurer (1999). Sleight didn’t approve of the article, “I think he spins a good tale.” So 
which theory has the most prominence? Sleight answered, 

I think my own. But I think that everybody likes a good murder thing... The search wasn’t done 

very well. They didn’t know the mechanics of searching for one thing... I could have gone down 

there right after and I know damn well I could have found him. 


Sleight wasn’t as interested in articulating his own theory as much as he was focused on 
discounting the murder theories. 
Terry Tempest Williams was sincerely candid about her opinion of the Ruess 


mystery. Ruess is still alive, she said. 
I have to tell you that every time I walk in the areas that he must have walked I keep an eye out for 
him. As I say that, I just get chills. I believe in Everett Ruess’s spirit. It still circulates in these 
canyons like the wind. 


Through furtherer inquiry, she shared that she, in a way, has covenanted to keep Ruess 


alive as an eternal spirit devoted to the wilds of southern Utah. 
I guess the affection I feel for Everett Ruess, lies in the mystery of Everett Ruess. That’s the great 
pleasure for me... I just don’t know [if he was murdered]. Like I said, in my mind, to me, he’s still 
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alive. I feel like there’s so many places to hide in this country and so many disguises one could 
take to keep one’s pleasure and anonymity alive, that I’ve sort of made a vow to Everett that he’s 
still around. 


Williams downplayed any other theory such as the theories that Ruess may have 


been homosexual or suicidal. 
I don’t believe those [theories]. Those are the dramas that biographers place upon their victims. I 
think that first and foremost, Everett was a wanderer. His hunger led him forward. I think our 
strengths are often are weaknesses. Perhaps it was that insatiable hunger where he met his demise. 


I don’t know. ..it’s that last step. I just don’t know. 
Summary 


The twelve interviewees varied in involvement with SUWA and Ruess, but each 
articulated his or her own sentiments about the passion and mystique of the Ruess story 
that captured his or her attention to him. Ruess was acknowledged, not as a wilderness 
philosopher, but as an aesthetic appreciator who has validated and magnified the 
interviewees’ love for landscapes and wilderness qualities. Most of the interviewees 
appeared to be more heavily involved with SUWA than Ruess, but seemed to enjoy the 
discussion about the Ruess myth in the context of wilderness advocacy and SUWA. As 
one interview explained, the key draw of the Ruess myth lies in Ruess’ writing, artwork, 
and passion for wilderness. Unlike the message testing, the content analysis and 
interviews teased out this element of the popularity and persuasiveness of Ruess. 
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CHAPTER IV 
CONCLUSIONS 


“T’ll never stop wandering. And when the time comes to die, 
I'll find the wildest, loneliest, most desolate spot there is.” 
-Everett Ruess (Rusho, 1983, p. 78) 


Discussion and Implications 
Research Summary 


The first chapter of this thesis recounts the historical and theoretical background 
for this study. An overview introduced how Ruess’ life as a wandering artist and writer 
became a myth and consequently used to promote wilderness. The history of the 
wilderness and environmental protection of Utah’s public lands was also discussed as an 
introduction to the founding of SUWA. The chapter also provided an overview of ELM 
processing routes employed in persuasive messages. The ELM model argues that in a low 
involvement setting peripheral cues are used to evaluate a message. When involvement is 
high, then a message recipient will evaluate central cues to persuasion. A review of the 
scholarly literature on leaders and heroes in the environmental movement found the 
media, in its many forms, have played an important role in creating and promoting the 
conservation ethic that exists today. 

Section I of Chapter Two outlined the research methodologies employed in this 
study. A triangulation of content analysis, factorial experimental design for message 
testing, and in-depth interviews was used to explore the persuasiveness of the Everett 
Ruess myth and his ties to SUWA. Predominant themes of the newspaper articles that 
mention or talk about Ruess were coded. The analysis then followed ELM to code Ruess 
references as persuasion cues in newspaper articles, and labeling the references to Ruess 
as peripheral, central, or neutral to the main theme of the articles. 

Chapter Two also introduced the message-testing method, an action message 
designed to promote wilderness campaigns on college campuses, and the creation of three 
messages used to analyze message quality, source credibility, and intention to participate 
in efforts to protect southern Utah by learning more about wilderness designation. 
Message testing assessed persuasion for participants with high or low involvement and 
positive attitudes toward the environment. Semi-structured interviews are described as 
well. Participant selection and categories for grouping findings were discussed. 


Review of Hypotheses and Research Questions 


This study asked three main research questions: 1) Where and how has Ruess 
appeared in news coverage? 2) What messages have the greatest impact on college 
student intentions to participate in wilderness preservation activities? 3) How do 
environmental activists and experts associated with SUWA and Ruess view the Ruess 
story in terms of effective persuasion? For analysis of the research questions, eight 
hypotheses were formed: 1) Ruess has been referenced more as a peripheral cue in 
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newspaper coverage than as the central cue. 2) Quality of the central cue message will be 
greater under high attitude conditions and high involvement. 3) Quality of the peripheral 
cue message will be greater under high attitude conditions and low involvement. 4) 
Source credibility of the central cue message will be greater under high attitude 
conditions and high involvement. 5) Source credibility of the peripheral cue message will 
be greater under high attitude conditions and low involvement. 6) Intention to act will be 
greater for the central cue message under high attitude conditions and high involvement. 
7) Intention to act will be greater for the peripheral cue message under high attitude 
conditions and low involvement. 8) Perceived message quality will be positively 
correlated with intention to act. Chapter three reports the findings that hypotheses one, 
two, and three are supported. 


Discussion 


Wallace Stegner (1942) in his insightful book Mormon Country, dedicated a 
chapter titled “Artist in Residence” to the telling of the Ruess story. He calls Ruess “a 
callow romantic, an adolescent esthete, an atavistic wanderer of the wastelands, but one 
of the few who died—if died—with the dream intact.” Stegner said Ruess’ “beauty- 
worship” was “something magnificent in his single-minded dedication to it. Esthetics as a 
parlor affectation is ludicrous and sometimes a little obscene; as a way of life it 
sometimes attains dignity” (p. 330). The expansion of Ruess as myth has granted him the 
dignity ascribed and attributed by Stegner. This study has employed a triangulation of 
methodologies to explore the expansion of the Ruess myth and attempted to measure and 
quantify the persuasiveness of the Ruess myth in promoting wilderness designation in 
southern Utah. 

There are many variables that contribute to the likelihood of Ruess’ popularity 
among nature lovers. It can be argued that the most enduring and most impacting part of 
the Ruess myth is the fact he disappeared and remains a mystery. That his camp was 
found adds to his popularity. So does the fact that his last known writing, a pseudonym 
scribbled on Native American ruins, is now buried deep under water. His age and 
poignant depiction of nature during an era of depression contributes to his popularity. His 
ties to Ansel Adams, Dorothea Lange, Maynard Dixon, and Edward Weston certainly add 
to the mystique. But there are other variables involved that can be explored. The ELM 
model informed this research and provided a detailed analysis of Ruess as a peripheral 
cue in processing messages about wilderness. Each one of the methods employed would 
have in and of itself provided an exciting query into the Ruess myth. Looking at 
newspaper coverage of Ruess is interesting. Message testing students for their reaction to 
message quality is intriguing. And interviewing a handful of Ruess experts is fascinating. 
But triangulating the findings has been thought provoking because it evaluated Ruess 
from a point of view rarely taken by those interested in the phenomenon and motives 
associated with myth building. 

Ruess’ story has gone through three cycles or eras of popularity. The first was in 
1940 when his letters were published in Desert Magazine and later in book form. 
Stegner’s (1942) account of Ruess would be considered the pinnacle of the first era. The 
second era began quietly in 1968 and again in 1971 when Abbey wrote about Ruess in 
Desert Solitaire and Slickrock. However, these references to Ruess were only cursory. 
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Ruess was a peripheral name recognized by an elite circle of desert rats and river runners 
in the Glen Canyon country. Ruess’ story remained in obscurity and darkness as a cult 
figure buried “in goddamn picture books” (to quote Sanders who in turn quoted Abbey’s 
opinion of Slickrock). Those who knew about Ruess knew the story well, almost as an 
obsession. Larry Kelner is one such Ruess expert by today’s standards. He emerged as a 
primary researcher of the Ruess tale, but like Ruess, Kelner disappeared after selling a 
box of Ruess material to a book store in Sante Fe, New Mexico. Kelner emulated the 
behavior of those who “catch the Ruess bug” and channel his or her interest into a desire 
to write a book, make a movie, or research a thesis. Was Abbey stung by the Ruess bug? 
Maybe, but only to the extent that he would mention Ruess in passing in writing, and to a 
small Utah publisher. Abbey’s discussion with Gibbs Smith, publisher were that the 
Ruess’ story has enough merit to be told and retold because of his link to wilderness. 
Ruess story is like gossip. With so many loose ends, the Ruess story formulates a 
titillating discussion around camp fires and coffee shops; the kind of conversation that 
evolves into myth because in the telling of the story personal agendas will ultimately seep 
through. The 70s, and delayed emergence of environmentalism in Utah, fostered an 
atmosphere requisite for an occult wilderness hero to rise out of obscurity into a myth 
hero known as the Vagabond for Beauty (Rusho, 1983). 

Sometimes information flows in mysterious ways, but when it catches the 
attention of an agenda setter the chances of being passed on and incorporated into 
everyday life increases. A number of people knew about Ruess. Smith saw the potential 
of Ruess and became an agent of the Ruess myth. Smith not only listened to the advice of 
Abbey to “get interested in Ruess,” Smith coupled that curiosity with activism and 
nurtured wilderness protection as a defining characteristic of the second era of Ruess. 

Vagabond for Beauty (Rusho, 1983) as the first characteristic of the second era of 
Ruess acknowledges that Smith had a hand in both defining facets to this era. The book 
lured a new audience of Ruess fans who could do as Smith did, form their own opinion of 
Ruess from the original letters and ascribe their own theories about Ruess’ disappearance 
and relationship to the land he frequented. First and foremost Ruess became known 
through his passionate letters. Terry Tempest Williams recognized that “passion” was 
that kept coming up when describing her interest in Ruess. Autonomy to form new 
conclusions based on the letters was an essential element of the Ruess myth because it 
allows people to ascribe a bit of his or her opinions into the Ruess story. But therein lies 
the strength of the Ruess story, it allows and almost invites the story to be told from 
someone else’s point of view. The Ruess myth fosters civil debate within the setting of 
some of Utah’s most beautiful landscapes. Discussion and word of mouth made 
Vagabond ’s influence paramount. But so were the editing and framing of the story. 
Abbey wrote the afterword in Vagabond, lending credibility as a modern sage of 
wilderness zealotry. The book also expanded the theories explaining Ruess 
disappearance. 

However, the second characteristic of the Ruess myth during the 1980s was the 
use of Ruess to promote wilderness preservation of public land in southern Utah. Smith 
was a founding board member of SUWA when Vagabond was published. That 
association was critically important to the myth. Smith worked with Clive Kincaid at 
SUWA and together mounted a plaque honoring Ruess’ name. The plaque was mounted 
in two places—Dance Hall Rock and in an undisclosed side canyon of Davis Gulch—the 
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same year SUWA adopted Ruess as its logo. Smith also had plaques made for Abbey. 
During the time the plaques were being discussed, Kincaid located Waldo Ruess and 
worked to resurrect the original Ruess block prints. SUWA eventually used the blocks to 
print art used to raise a substantial amount of money for its cause. As a SUWA board 
member, Smith was the one who suggested using Ruess for the SUWA logo. Between 
Smith and Kincaid, SUWA became Ruess’ alter ego and a defining characteristic coupled 
with the Ruess myth for promoting enjoyment of wilderness, but more importantly 
preservation of wilderness values defined by SUWA. Ruess became a voice framed as a 
forerunner of redrock religion as one crying in the wilderness, a John the 
“Environmental” Baptist paving the way for SUWA, the wilderness savior preaching the 
fullness of the wilderness gospel. 

Ruess popularity would ebb and flow throughout the second era, but in 1996 
Krakauer’s best selling non-fiction book Jnto the Wild was published and pushed Ruess 
into a new limelight. The cult hero was now mainstreamed as a comparison to Chris 
McCandless. Ruess gained notoriety on the national stage and began to gain more 
national coverage in major agenda setting newspapers such as the New York Times, 
Boston Globe, Denver Post, and the Seattle Times. Eventually Ruess would enter 
international news outlets in Germany, France, and Denmark. Content analysis found that 
one year after Into the Wild was published, Ruess coverage in newspapers reached a high 
point. The popularity in coverage came not as a reference in an article or as a feature 
story, but as “calendared events” scheduled to discuss, read about, and ultimately 
mobilize the Ruess story. Authors, filmmakers, and even playwrights rekindled the spirit 
of Ruess. But at the same time Ruess’ became more popular, his ties to SUWA began to 
waver. No longer an activist, this fourth era of Ruess became one of celebrity status and 


commercialized myth 
So much paper and ink have been expended on Ruess, especially on speculations regarding his 
mysterious disappearance from an Escalante side canyon in 1934, that it almost seems an 
environmental crime to add to the expenditure, but a summary account of his life, at least is 
necessary. (Topping, 1997, p. 317) 


This study added to the expenditure of paper devoted to the Ruess story. Research 
focused on Ruess’ role as an icon used for environmental protection, regardless of how 
many trees have fallen to promote his image. Specifically this study used a triangulation 
of methods to study the when, where, what, and how of Ruess’ persuasiveness to promote 
aesthetics and wilderness reverie. 


Content Analysis 


A sampling of electronic sources for articles from 1987 to 2002 were content 
analyzed for themes referencing the Ruess myth. The analysis counted theories 
explaining Ruess death and explored what elements of Ruess life are most accentuated in 
newspapers. Of the 121 articles analyzed, most occurred in 1997 and later in 1999 and 
2001. These highpoints in Ruess newspaper coverage coincides with other media about 
his life. In 1997 Taylor (1997) and Shoumatoff (1997) both discuss Ruess while 
journeying in the desert. These authors traverse the same path of Ruess mythologizing 
that was started by Stegner in 1942. Taylor and Shoumatoff began to ascribe new 
ideologies about Ruess, the former posited that Ruess was homosexual. A qualitative 
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reading of the articles is used to correlate the data to the findings from the message 
testing and interviews with Ruess experts. 

In 1987, the earliest article analyzed in this study (written by the first woman to 
ever write about Ruess) found that the journalists used the story of Ruess to write about 
Judy Perkins, a 26-year old college student who retraced Ruess’ footsteps. Perkins was 
inspired by Ruess’ letters to follow his route in the Escalante area (Japenga, March 15, 
1987). A Salt Lake Tribune article told a similar story about Soren Jepsen, who followed 
the “Ruess trail” in an effort to raise money and awareness for CHOICE Humanitarian, a 
Salt Lake City-based nonprofit organization that facilitates volunteer service trips to 
developing nations worldwide (Alder, Aug. 13, 2001). The Salt Lake Tribune closely 
followed Jepsen’s journey and the young man even kept his own journal and posted 
message home like Ruess did, only instead of general delivery to local post offices Jepsen 
sent his messages online when he passed through towns with access to the Internet. A 
modern adventurer armed with a lab top instead of a pen and journal. 

Arizona Republic opinion writer James Bishop Jr. (Jan. 7, 1990) celebrated the 
beginning of a new decade by saying in his column, “Happy New Year, [Everett Ruess], 
wherever you are!” The headline read, ““Vagabond's quest inspiring New Year's lesson.” 
Books about Ruess at this same time further enhanced the popularity of the Ruess myth. 
The Telling Distance (Berger, 1990) warranted book reviews that mention Ruess’ in both 
the New York and Los Angeles Times. The Los Angeles Times described Ruess as a 
vagabond legend, and the New York Times simply called Ruess a “desert wanderer.” 

Scott Eyman (April 4, 1999) called Ruess an “Environmentalist Without a 
Cause.” Reacting to the publication of Wilderness Journals, Eyman used a pop-culture- 
play-on-words to explain Ruess’s growing popularity. “Green politics have taken firm 
hold in Europe...[and so] interest in Ruess has grown as a sort of James Dean of the 
environment” (p. 6J). 

Print coverage also expanded when Diane Orr (2001) released Lost Forever, a 
docudrama of Ruess’ years wandering the desert. Publicity appeared to be slow at first, 
but after an article by Associated Press writer Hannah Wolfson, Ruess story appeared 
nationwide in Los Angeles Times, Dubuque Telegraph Herald, Seattle Times, Sante Fe 
Mexican, and Detroit News. Headlines for Wolfson’s (July 12, 2001) article announced, 
“New film asks old questions about artist’s disappearance” (p.07). 

Another key media event in concert with Ruess newspaper coverage was the first 
issue of National Geographic Adventurer. The magazine is the National Geographic 
Society’s fourth publication, but the first new publication by the Society in 15 years. The 
headlining article repeated tales about Ruess’ disappearance and highlighted the Utah 
landscape Ruess explored. The Society’s reporter David Roberts (1999) performed his 
own in-depth investigation for Adventurer, and explored the Ruess mystery by finding 
the last living person who claimed to know Ruess. Based on the interview, Roberts 
concluded that cattle rustlers killed the young man. Roberts’ article was an influence on 
how wilderness scholar Roderick Nash viewed Ruess. It is interesting to note that Bud 
Rusho said in the interview findings for this study that Roberts was the one responsible 
for turning Krakauer onto the Ruess myth. 

You know who put Krakauer on to that it’s David Roberts. Roberts told me he got interested in 


Everett Ruess, and when Krakauer got this story on McCandless he mentioned to Krakauer that he 
ought to include a chapter on Ruess. He added Ruess as a comparison. 
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Content analysis also found that the Salt Lake Tribune exceeded its rival Deseret 
News in every major theme coded except for articles about the film Lost Forever (Orr, 
2001). The Tribune included Vagabond for Beauty as one of Utah’s top reads and once 
included Ruess as a quote of the week. Analysis also found that about one-fifth of the 
articles analyzed included at least one theory explaining Ruess’ disappearance. In 
keeping with the myth, it should come as no surprise that this study found that the theory 
Ruess vanished intentionally was the most frequently mentioned theory reported in news 
about Ruess. Second in popularity is a similarly mythic fate, Ruess was murdered by 
cattle rustlers, or killed by someone else. The more logical reasons for Ruess 
disappearance such as falling from a cliff, death by exposure, drowning, or other accident 
were mentioned less frequently. The promotion of illogical theories explaining the Ruess 
mystery are in keeping with and reflect the finding that Ruess is mentioned more as a 
peripheral cue to persuasion, whether that be reveling in the magnificence of the 
outdoors, reflecting on Ruess in other missing person stories, or simply linking Ruess to 
the lore of the Escalante canyon country. 


Limitations 


Article selection for the content analysis was limited to the availability of print 
media through electronic sources. Content analysis was also limited because researcher 
subjectivity can cause errors in defining constructs that are relevant to the research 
questions (Lacy, Riffe, & Fico, 1998). The compounding variables of article access, 
coder bias, and other forms of selectivity may still exist. The researcher chose to analyze 
news coverage of Ruess from online sources because of convenience. However, the 
limitations of this analysis can serve as an explanation of how myth building might occur 
in the future. Considering that information is gleaned from the World Wide Web more 
than ever, electronic sources that limited the scope of this analysis, actually provides an 
insight about how and what people will learn about Ruess in the future. The honest 
inquiry may be impossible, a few gatekeepers and stenographers of the myth only share 
what he or she wants an audience to see. 

It should also be noted that during the course of this study, the researcher noted 
many changes that reflect where and how the use of Ruess occurs. From September 2001 
to March 2003 the Everett Ruess Society has become better known and the Website 
www.everettruess.com was launched to market professional serigraph copies of the 
original Ruess prints. 


Message Testing 


Message testing took a hard look at the persuasiveness of Ruess related messages 
and replicated measures used by two sets of researchers (see Stephenson, Benoit, & 
Tschida, 2001; and Park, Lyon, & Cameron, 2000). Factor analysis, one-way ANOVA, 
and Scheffe post hoc tests indicated that H2: Quality of the central cue message will be 
greater under high attitude conditions and high involvement. And, H8: Perceived 
message quality will be positively correlated with intention to act, was weakly supported. 
There are a number of study differences that contributed to the message testing results. 
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First the factor analysis of variance found that two measures of involvement were more 
effective at measuring attitude toward the message. 

It was also noted that some of the other measures for source credibility were 
spurious and did not account for a significant amount of the variance found through 
factor analysis. Using only two measures of involvement and source credibility limited 
the validity of the findings and as result, assessment of the hypotheses. The measures of 
message quality (a = .8175) however were the most reliable and reflected what 
Stephenson, Benoit, and Tschida (2001) found. The intention variable measure was also 
limited. Having two measures may have improved the findings. 

In addition the reverse findings of the persuasive cues among high involvement 
and high attitude groups for source credibility and perceived message quality brings into 
question theoretical misgivings in the ELM model. In most cases the central message 
group had a higher mean score for message quality, source credibility, and intention to 
act—regardless of involvement and attitude condition. This may indicate that students 
are more critical about environmental messages than expected and in instances that the 
control group was significantly higher indicates that short messages may be assessed 
more favorably. But in terms of an environmental message peripheral cues were a 
significant for the group predicted would be the least likely to be persuaded. The research 
setting also contributed toward attitudes toward the control message because as the 
survey was handed out, a few people noticed that their message was shorter than his or 
her neighbor. 

The 3 X 2 X 2 factorial design was also difficult in establishing reliability because 
the respondents who fit the criteria of high attitude and high/low involvement for each 
message group limited analysis to as few as 17 responses for assessment. The ELM 
model also accounts for small things like mood that may effect message processing. In 
this study one group of participants read the message and took the survey prior to a test 
review, which would denote a higher level of anxiety had the message been read under a 
different setting. In both classes the survey was administered a few participants entered 
late and had to read the message and respond within a limited time frame. Late arrivals 
were also distracting to other respondents. 


Semi-Structured Interviews 


The interviews were one of the most enjoyable aspects of this study. Because the 
researcher was fairly familiar with SUWA and knew some of the staff, the research 
relationship facilitated access to SUWA materials. One hindrance to reporting the 
research findings was that Larry Young’s insights were not fully recorded. However, it 
should be noted that after he was contacted to recover the information from the lost 
interview, he said that even though he didn’t have time to speak about Ruess again, he 
said that he had since learned much more about the history behind SUWA’s use of Ruess. 
His response illustrates how structured interviews provide only a snapshot of the events 
surrounding a research topic for that given time. The details learned by Young were not 
discussed, but the researcher assumes that it might have to do with the fact that Waldo 
Ruess threatened SUWA with a lawsuit for misuse of Everett Ruess’ artwork and story. 
However, as the interview findings indicate, Kincaid felt that it was a misunderstanding 
on the part of Waldo Ruess, due in part to senility. Without further investigation it is 
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impossible to say that any of the claims made by the interviewees are definitive and 
should be considered when reading the interview findings. For instance, Gibbs Smith 
could not respond to Ken Sanders’ description of his efforts to have Smith released from 
SUWA leadership. Many of the claims made by Diane Orr were also new to the 
researcher and were not discussed in other interviews to verify certain phenomena. An 
example of this occurred when Orr mentioned that the woman named Frances (that Ruess 
wrote to in California) was married to a family friend. This is an interesting finding 
because Ruess has been analyzed based on these “love letters” (see O’Grady, 1993). The 
conclusions drawn from these letters may have been vastly different had O’Grady known 
that Frances was married. It certainly influenced Orr’s opinion of Ruess and added 
credibility in her mind to the theory that Ruess was homosexual. 

The interview findings then, paint an interesting picture of each interviewee’s 
perception of SUWA and Ruess. Some of the differences may be due in part to age and 
gender differences of the interviewees. Only two women were interviewed and the ages 
of the interviewees ranged from the 30s to the 70s. Specific ages were not sought. The 
length and involvement with SUWA was also an important aspect of the research. Each 
person would occasional talk about Ruess from a vocational point of view as well. 
Sanders had a thorough working knowledge of Ruess art and rare books. Glen Richards 
sometimes assessed Ruess from the perspective of an art curator. Terry Temptest 
Williams talked about Ruess as a fellow author who found activism through art. 
However, someone like Dave Pacheco, who learned about Ruess through SUWA, 
appreciated Ruess as an artist who would have contributed to SUWA in the way other 
artists have contributed to SUWA. Other limitations included phone interviews and the 
amount of time each interviewee had to elaborate on the interview questions. 

Findings from the interviews indicated that some interviewees were leary of the 
fourth Ruess era, of making the myth too big or commercialized. The myth seemed to 
serve as a function of identity that facilitated a discussion of SUWA or other involvement 
with southern Utah. In Willams, case she was able to separate her personal life as an 
author from her work as an activist, and viewed Ruess in a similar manner. Larry Young 
seemed ambivalent about Ruess. On one hand he appreciated the history of Ruess and his 
role in SUWA history, but Young admitted that Ruess doesn’t factor into the organization 
budget in the same manner it did during SUWA’s early days. Young also recognized the 
amount of work that it takes to keep an icon alive, or at least biased in support of 
SUWA’s cause. Regardless, Young admitted that Ruess is a part of the organization 
history and provides a link to some of SUWA’s most stalwart members, including those 
leaders and staff who participated in this study. A certain amount of irony could be 
considered when the Everett Ruess Society, a group of highly involved individuals, is 
being labeled by something this study considered a peripheral cue to persuasion. 
However, the Everett Ruess Society is just a title; it isn’t an organization within SUWA, 
though there are certain benefits and insider information for members who qualify for the 
Society. 

The interviews provide an interesting narrative about Ruess and almost all the 
interviewees thought Ruess was an appropriate icon for wilderness promotion. However, 


in the pretest interview George Handley seemed to pre-empt those findings. 
It makes sense to me that he would be the figure they focus on. That’s precisely the source of my 
ambivalence with [SUWA’s] political views. They say it’s consistent with their definition because 
he is the ultimate metaphor of someone who disappears and never comes back out and leaves no 
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trace right? He’s gone... My criticism is that their definition sounds a little misanthropic and not 
terribly practical. And I suspect behind that kind of desire to erase humanity entirely from nature 
is an agenda that is [reserved] for an elite class of people. I don’t think that is what SUWA 
intends, but I think that is what that kind of thrust to erase humanity from wilderness altogether 
leads to. [It’s] this vision of a kind of paradise where nobody else can go with [his or her] 
expensive REI equipment but me. And I’ll pretend I’m really not there because I’m not hurting the 
land. But if those working class Mormons want to get on their ATV’s, I’ll be offended because 
they hurt the bird, horny toads, or whatever. But what they are really offending is me, and my 
ability to enjoy this by myself, that’s what I worry about. 


The fact his story ends on a dot dot dot... allows us to attribute all kinds of motives and 
personality traits to him that we want to associate with a vagabond for wilderness or “Vagabond 
for Beauty.” But as you have sort of dug up, maybe he was a complete lunatic and nobody would 
have liked him. Is there stuff to his biography [that] makes him less palatable to people? That’s all 
the more interesting to me... He is an empty signifier because there is no way to prove his 
motives. That works just right—you don’t have to compete against something, some discourse 
about him—you create one. [Ruess] can’t discount it. Now it’s the stuff of legend, it’s not very 
much elaborated on. 


So who owns Ruess? Orr posed the question in her interview. It is a relevant 
question to assess this fourth era of the Ruess myth. Is owning Ruess similar to the way 
Walmart now “owns” the smiley face? Does the ownership of Ruess determine what gets 
told? If so, details like the history behind Frances may never be realized, or if they are 
then they will be forgotten. But this study is not about the ethical implications of 
commodifying historical figures acting as a posthumous celebrity endorsement. 
Specifically the research question for the interviews was meant to explore how 
individuals associated with SUWA view Ruess as an effective source of persuasion. 

In general, it could be said that this group of people, tightly knitted together in 
some aspects and even opposed in other facets, all share a common bond of an 
appreciation of Ruess for being a forerunner of aesthetic appreciation of the landscapes of 
the Southwest desert country. Abbey (1968) only wrote one paragraph about Ruess in 
Desert Solitaire. He offers no explanation of who Ruess is and only mentions him in 


reference to the addictive nature of the desert. 
Even after years of intimate contact and search this quality of strangeness in the desert remains 
undiminished. Transparent and intangible as sunlight, yet always and everywhere present, it lures 
a man on and on, from the red-walled canyons to the smoke-blue ranges beyond, in a futile but 
fascinating quest for the great, unimaginable treasure which the desert seems to promise. Once 
caught by this golden lure you become a prospector for life, condemned, doomed, exalted. One 
begins to understand why Everett Ruess kept going deeper and deeper into the canyon country, 
until one day he lost the thread of the labyrinth; why the oldtime prospectors, when they did find 
the common sort of gold, gambled, drank and whored it away as quickly as possible and returned 
to the burnt hills and the search. The search for what? They could not have said; neither can I; and 
would have muttered something about silver, gold, copper-anything as a pretext. And how could 
they hope to find this treasure which has no name and has never been seen? Hard to say -and yet, 
when they found it, they could not fail to recognize it. Ask Everett Ruess. (Abbey, 1968, pp. 272- 
273) 


The line, “Once caught by this golden lure you become a prospector for life, condemned, 
doomed, exalted,” could be said of those individuals who have caught “the Ruess bug.” 
Like an addiction, interest in Ruess and the voyeuristic nature of his story allows readers 
to form a relationship with Ruess; a relationship if explored that will eventually lead to 
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SUWA and the sentiments the organization has ascribed to the Ruess myth. However, 
most people probably never get that far. 


Recommendations 


This study punctured the expanding surface of information about Ruess that can 
be analyzed from a communications perspective. Magazines have reported on Ruess to 
some extent and could provide some rich data that would expand understanding of the 
Ruess myth and SUWA’s role in it. A perfunctory reading of Ruess coverage in 
magazines indicates that some of the explanations of Ruess’ disappearance are elaborated 
on and less transparent than some of the discussion of Ruess in newspapers. This reflects 
what Lule (2001) has argued, that journalists support cultures that have shared stories that 
help define societal values. He suggests that in modern society news is a form of 
storytelling that replaced the myths of earlier times. News as myth could provide a 
powerful tool for analyzing how Ruess, and other individuals that have disappeared, 
could be analyzed as myth that reflects societal values. Lule’s argument would be of 
particular import in analyzing the latest theories about Ruess as homosexual or suicidal. 
Psychology theories could be used to analyze Ruess as a young man who demonstrated 
an ambiversive, bi-polar personality. 

The fourth era of commercializing Ruess may struggle with some of the concerns 
SUWA has had in keeping the Ruess logo alive. On the other hand SUWA’s ties to Ruess 
may limit how Ruess will be marketed because there may be a residual sentiment of 
activism associated with the myth that would deter overuse of Ruess because of the 
controversial nature of SUWA’s mission. Either way it takes work to maintain the Ruess 
image as a wilderness superhero. This is ironic, considering the fact that in this study 
Smokey the Bear and Captain Planet were more frequently mentioned than true heroes of 
the environment such as Ralph Nader, Rachel Carson, and John Muir. However, the 
outcome of the message testing findings could have garnered entirely different results had 
the instrument been tested on a different audience. What effect do messages heavy in 
peripheral cues have on highly involved subjects? In this study a truly involved audience 
may not be possible; BYU students aren’t especially known for their environmentalism. 
But it does bring up an interesting question mentioned as a subtext with two of the 
interviewees. How does the environmental movement in Utah influence Latter-day 
Saints? Kincaid concluded his interview by asking the researcher this question. Ken 
Sleight echoed some of those concerns and actually joked that since Mormons believe in 
baptisms for the dead, the researcher should be baptized for Everett Ruess: “That is 
assuming you’re a member in good standing,” joked Sleight. This study does not 
recommend baptizing of Ruess, but it does indicate that SUWA may be better served if 
they found ways to market wilderness protection within Utah in addition to building 
support outside of the state. 

The message testing, while not statistically significant in all cases, indicates that 
BYU students may respond more favorably to logical arguments for environmental 
protection. This may be because of the practical nature of the Latter-day Saint religion. A 
basic tenet for the LDS Church is moderation in all things. Becoming too fanatical in 
protecting the environment may be as much a deterrent as anything. Not to mention the 
traditional Republican slant found at BYU and Utah in general. Future messages from 
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SUWA to this population could weave together the inherent quality of wilderness 
protection, while downplaying any fanaticism or nature worship. Lane (1994) alluded to 
the overly spiritual connection to the desert and actually used Ruess as an example of 
when deserts spiritually consume people. The selfishness and hypocrisy of wilderness 
enthusiasm is a common criticism of Ruess for his connection to the desert and in turn 
reflect what some Latter-day Saints think about SUWA. Valenti and Stout (1996) 


discussed the role of religion and media selection and conclude that: 
The [LDS] institution may be clinging to a model that worries about media telling us what to think 
about, but some in the flock apparently know where they belong and know how to think and 
decipher for themselves what not to think about. (p, 193) 


The individuals interviewed for this study do not represent the sentiments of all 
who come in contact with the Ruess story. It should be noted that the interviewees are 
highly involved with SUWA and the Ruess story. Further research needs to verify claims 
and assertions made by the group. The interviews do reflect what some of SUWA’s 
leadership think about Ruess. Those interviewed in this study feel that Ruess is an 
appropriate wilderness icon and should continue be used to promote SUWA’s cause. 
With that in mind it is fitting and appropriate then for SUWA to celebrate its 20" 
anniversary on Ruess birthday because it shows to the membership of the Everett Ruess 
Society, and those individuals who attend these kinds of events, that SUWA hasn’t 
forgotten their roots. The interviews illustrated that a young man who penned some of the 
most eloquent depictions of the desert has weathered the test of time and become an 
enduring myth. An event to celebrate SUWA’s anniversary on Ruess’ birthday also 
facilitates interpersonal communication about Ruess, an element that should be explored 
as an important variable in the myth’s effectiveness in promoting wilderness. 

In short, Ruess is a fascinating character associated with wilderness. Whether 
Ruess is studied in newspapers, film, magazines, or as a story told around campfires, his 
connection to SUWA and occasionally with other non-profit groups such as the Entrada 
Institute and Glen Canyon Institute is worthy of investigation and discussion. To that end 
the findings of the Ruess-SUWA relationship may influence and inform future uses of 
Ruess by the news media, publishers, organizations, or any other entity interested in 
using the Ruess myth for persuasive purposes; keeping in mind that the Ruess myth is as 
much SUWA’s as it is Gibbs Smith’s, the folks in Escalante, or even California and Utah. 
Future studies of Ruess should focus on the symbolic and myth making side of the Ruess 
story rather than utilizing the Elaboration Likelihood Model of persuasion for analysis. 
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Appendix A 
Price list for Ruess prints and 
Ruess discussion in SUWA minutes 


Income from 


Expense 

Ruess year-to- 
income tot income % date tot expenses 
25,508 156,051 16.3 7540 151,091 
24,841 162,587 15.3 13706 164,484 
9,526 300,973 3.2 2815 258,738 
7,879 389,409 2.0 1774 329,916 
876 534,230 0.2 0 548,522 
5,004 652,108 0.8 0 570,897 
3,500 685,231 0.5 302 591,622 
4,000 676,422 0.6 315 688,134 
5,015 1,609,674 0.3 254 1,160,817 
0 1,417,657 0.0 0 1,246,148 
730 1,441,891 0.1 2510 1,243,474 
1,335 1,571,716 0.1 16 1,273,021 


% 

5.0 
8.3 
1.1 
0.5 
0.0 
0.0 
0.1 
0.0 
0.0 
0.0 
0.2 
0.0 


Date Forsale Price ; 
March 7 complete set of 25 prints 
1988 prints 2200 
17 single prints Date 
available 1987 
Fall 1992 3 complete sets 3500 1988 
Fall 1993 2 complete sets 3500 1989 
12 single prints 1990 
available 
1991 
Cypress Grove 210 
Dwarf Pines of the 1992 
Sierra 150 1993 
Eucalyptus Grove 240 1994 
Granite Towers 180 1995 
Oaks, Morro Bay 240 1996 
Radiation 90 aus 
Sea Cliffs of Marin 200 ie 
Sea Spire 100 
Sierra Slopes 90 
Tomales Bay 300 
Tree Tops 100 
Up the Slope 75 
According to SUWA 
Winter staff there are only 
2002 seven individual prints 
for sale 
Cypress Grove 210 
Eucalyptus Grove 240 
Oaks, Morro Bay 240 
Radiation 90 
Sea Cliffs of Marin 200 
Sea Spire 100 
Tree Tops 100 


SUWA printing rights 


“certified” and printed in July, 2002. The 


prints were made by Skip Marsh for Steven 


R. Jermen who markets the prints at 
www.everettruess.com and 
www.stevenjermane.com 


Ruess reference in SUWA minutes 


Dec. 8, 1985 


In reference to fundraising “Gibbs Smith 
suggested some type of literary or musical 
outdoor event in Salt Rock or Calf Creek, 
perhaps involving fiddle music, reading 
Ruess’ letters, poetry, etc.”’) 


Jan. 10, 1987 (p.6) 


SUWA (1992) said that fifty copies of 25 
block print designs were originally printed 
from each original block. “The blocks are 
now archived at the Utah State Historical 
Society and barred from any further 
reprinting” (p. 25). However, in January 
2003, the researcher purchased two images 
of a “photo-mechanical serigraph from 
original woodblock” at Ken Sander’s Rare 
Books. Both purchased prints were 
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Everett Ruess Prints: Kincaid visited E.R.’s 
brother, Waldo Ruess, at his house in Santa 
Barbara. W.R. had linoleum blocks by E.R. 
and mother, Stella Ruess. 17 E.R. blocks 


were restored and printed in limited editions 


of 50; subsequently, W.R. found another 
block. More than half are California scenes. 


S.U.W.A. plans to split printing costs, and 


income from sales, with W.R. The Utah Arts 


Council is interested in these prints. 


S.U.W.A. might sell prints for $35 (or $100 
each, considering folkloric value). Public 
interest may be gauged by lively sales of 
Peregrine Smith’s edition of E.R.’s book. 
Sales could provide $10,000 for S.U.W.A. 
and an equal amount for W.R.; some prints 
are poor images, however, will not sell. 


Kincaid said he would manage the entire 
Ruess business, with the help of an intern, 
and would tell the Board about arrangements 
in one month. 


The Board agreed that S.U.W.A. needs a 
contract with Waldo Ruess establishing 
reprint rights. The Board added $1,200 to 
the budget for block restoration and 
printing...Board agreed that S.U.W.A. 
should send Waldo Ruess $500 immediately 
as an advance. (p.6) 


April 23-24, 1988 “Budget Narrative” 

Of the $7500 income from sales ($101,500 
overall income from dues, etc. ) “most 
comes from Ruess, and there are two 
conflicting intangibles to estimate [future 
sales]. The first is that the easiest sales have 
been made, and the most saleable prints 
already depleted. On the other hand, the new 
price list brings in more revenue per print. I 
chose a figure slightly less than last years” 
(author unknown, p. 4) 


“With Ruess prints paid off, all print sales 
from now on are profit” (p.5) 


September 11, 1988 

Ruess prints: SUWA still has a good 
inventory. Advertisements have been run in 
the Sierra Club and Wilderness Society 
newsletters. At no charge, ads were placed 
through a clipping service in 124 local 
newspapers with 1.3 million readership, 
which produced no response. Various 
business details concerning sale of print sets 
were discussed by Bert [Fingerhut] and 
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Brant [Calkin]. The Board asked staff to 
approach Gibbs Smith about putting an 
advertisement insert in his books concerning 
Ruess announcing the availability of Ruess 
prints from SUWA” (p. 2-3). 


The Board engaged in an extensive 
discussion of fundraising project 
possibilities successive to the Ruess project. 


(p.3) 


December 3, 1988 

Sales of Everett Ruess prints have slumped. 
A new publicity/sales campaign will start 
March 1| with an exhibit in a Northern 
California museum, with some six complete 
sets left. Bert Fingerhut reviewed the 
inventory briefly with the Board. (p.3) 


April 22, 1989 

Ruess prints: An advertisement for the prints 
is being inserted in all Peregrine Smith 
books on Ruess. Print sales are flat. Brant is 
talking with the Nature Company about 
buying the remaining stock for resale 
through their stores. 


September 16, 1990 
Outside magazine: published a good article 
on SUWA. 


Ruess prints: Do we need to re-advertise 
them? Robert Reford is allegedly 
negotiating to do a movie about Ruess. If so 
this would create a fine opportunity to 
market the remainder. Brant will re- 
advertise the remaining singles for 
Christmas. 


June 4, 1994 
... Robert Redford has bought rights to the 
Ruess book. 


Appendix B 
Timeline and Mission Statement 
(www.suwa.org) 


SUWA Mission Statement: 


The mission of the Southern Utah 
Wilderness Alliance (SUWA) is the 
preservation of the outstanding 
wilderness at the heart of the Colorado 
Plateau, and the management of these 
lands in their natural state for the benefit 
of all Americans. 

SUWA promotes local and national 
recognition of the region’s unique 
character through research and_ public 
education; supports both administrative 
and legislative initiatives to permanently 
protect the Colorado Plateau wild places 
within the National Park and National 
Wilderness Preservation System or by 
other protective designations where 
appropriate; builds national support for 
such initiatives on both the local and 
national level; and provides leadership 
within the conservation movement 
through uncompromising advocacy for 
wilderness preservation. 


SUWA Timeline: 


Late 1800s 

Road building, grazing, mining, and 
other activities begin to leave their mark 
on the fragile Utah desert landscape 


1964 

Congress passes the Wilderness Act, 
which allows certain federal lands to be 
preserved in their natural state as official 
wilderness, "where man himself is a 
visitor who does not remain...." 


1983 

With a mission to _ provide 
uncompromising advocacy for 
preservation of the outstanding 
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wilderness at the heart of the Colorado 
Plateau, the Southern Utah Wilderness 
Alliance is formed. 


Mid 1980s 

SUWA and other wilderness advocates 
identify 5.7 million acres of roadless area 
suitable for wilderness designation. The 
Bureau of Land Management (BLM) 
identifies even less in a biased and flawed 
wilderness inventory process. 


1989 

Utah Congressman Wayne Owens 
introduces "America's Redrock Wilderness 
Act," which calls for the protection of 5.7 
million acres of wilderness in Utah. 


1993 

New York Congressman Maurice Hinchey 
assumes sponsorship of America's 
Redrock Wilderness Act. 


November 1994 

Republicans take control of the House of 
Representatives and the Senate, and thus 
create a window of opportunity for 
wilderness opponents. 


June 1995 
The Utah Congressional delegation, 
hoping to capitalize on the  anti- 


environmental shift in Congress, introduce 
their own (anti-)wilderness bill - the Utah 
Public Lands Management Act. It contains 
a number of unprecedented anti- 
wilderness provisions such as “hard 
release," making it as much an industrial 
zoning bill as a wilderness bill. 


December 1995 
Fifteen minutes before the scheduled 
House floor vote on the (anti-)wilderness 


Utah Public Lands Management Act, 
Utah Representative Jim Hansen calls in 
sick and pulls the bill, realizing that it 
would not pass. SUWA supporters end 
the year with a major victory! 


March 1995 

SUWA stops the Utah Public Lands 
Management Act for good when it is 
defeated with a Senate filibuster. Utah 
wilderness is saved from a bill that 
would have condemned millions of acres 
of wilderness quality land to 
development and would have 
dramatically altered the legal basis for 
wilderness designation. 


September 1996 

SUWA leads the charge in support of the 
creation of the Grand  Staircase- 
Escalante National Monument, lending 
monument protection to nearly 2 million 
acres, which includes nearly 1.5 million 
acres of lands in America's Redrock 
Wilderness Act. Plans for the foreign- 
owned Andalex coal mine on _ the 
Kaiparowits Plateau are dashed because 
of the obvious incompatibility with 
values associated with the national 
monument. 


Fall 1996 
Responding to SUWA's critique of 


BLM's original inventory of Utah 
wilderness lands, the Interior 
Department directs the BLM to 


reinventory the proposed wilderness 
areas contained within America's 
Redrock Wilderness Act, this time using 
unbiased personnel and methods. 


May 1997 

Senate version of America's Redrock 
Wilderness Act is introduced by Senator 
Richard Durbin (D-IL.). 
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June 1997 
SUWA and other conservation groups stop 
the "Pave the Parks" rider to a 


Congressional emergency flood relief bill. 
The rider would have legitimized 
thousands of bogus road claims across 
wilderness. 


1998 

SUWA and other conservation groups stop 
Rep. Jim Hansen's proposal to protect only 
2.7 million acres of BLM lands. Once 
again, the bill was contaminated with bad 
management language and failed to offer 
protection to the vast majority of 
deserving lands. SUWA and _ other 
conservation groups complete two and a 
half years of research to reinventory all 23 
million acres of BLM land in Utah. While 
some places in the original citizens’ 
proposal had to be dropped because of 
development impacts (primarily from off- 
road vehicle abuse), the army of 
volunteers identified additional places that 
qualify as wilderness. The citizens' new 
wilderness inventory identifies and 
catalogues more than 9 million acres of 
places that should be designated as 
wilderness. SUWA and other conservation 
groups stop a San Rafael Swell National 
Heritage Bill proposed by Rep. Chris 
Cannon that would have released 141,598 
acres currently protected as Wilderness 
Study Areas. The bill also ignored 666,000 
acres of land proposed for wilderness in 
America's Redrock Wilderness Act, 
allowed for motorized vehicles in 
wilderness areas, and validated county 
R.S. 2477 claims. 


1999 

The BLM releases its long-awaited 
reinventory of Utah wilderness. The report 
finds an additional 2.6 million acres of 
public land administered by BLM that 
meet the criteria of wilderness. Adding 
this to the 3.2 million acres of Wilderness 


Study Areas previously identified brings 
the grand total to 5.8 million acres the 
agency now says is wilderness. With 
SUWA's support, the new citizens’ 
inventory, America's Redrock 
Wilderness Act, is introduced into the 
106th Congress. By end of year, bill has 
garnered record support in both the US 
House and US Senate. 


SUWA helps stop illegal gold mining 
inside the Westwater WSA. 

SUWA stops 970 proposed oil wells 
from being drilled in the Book Cliffs 
region in eastern Utah. Resource 
Development Group (RDG) is told by 
BLM to complete an Environmental 
Impact Study because of the enormity of 
the project. 


2000 

SUWA leads charge in U.S. Congress 
against two bad wilderness bills. The 
first bill would have offered inadequate 
protection to less than a third of 
qualifying wilderness lands in Utah's 
Basin and Range country, even as it 
denied adequate water rights and 
allowed for increased military use within 
the designated wilderness. The second 
bill would have offered  less-than- 
Wilderness protection for nearly 1 
million acres of wilderness quality lands 
in the San Rafael Swell region, and 
would have encouraged ORV use in 
critical Desert Bighorn habitat. Both 
bills were stopped. 

SUWA took BLM to court to force them 
to enforce existing laws pertaining to 
restricting off-road vehicles on sensitive 
public lands. 


2001 

SUWA wins a lawsuit in U.S. District 
Court against three Utah counties over 
16 RS 2477 illegal road claims. Sets 
precedent so other counties cannot claim 
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and maintain "ghost roads" in their efforts 
to thwart Wilderness designation. 

SUWA leads fight against Rep. Hansen's 
latest attack on wilderness - the 22,000 
acre Pilot Range Wilderness Bill. The bill, 
which is still pending before Congress in 
early 2002, would water-down genuine 
wilderness protection by denying any 
water rights to the designated wilderness 
and allowing the military to build roads 
and structures within the designated 
wilderness. The bill also fails to protect 
more than half of qualifying lands within 
the Pilot Range area. 


SUWA stops major coal development in 
Book Cliffs when the Utah Board of Oil, 
Gas, and Mining supported our appeal of 
the Lila Canyon coal mine. 


2002 

SUWA will support a San Rafael Swell 
National Monument if the monument 
adequately protects the archaeological, 
aesthetic, paleontological, and ecological 
qualities inherent in the Swell’s 
magnificent landscape. 


Jim Hansen retires! 


2003 
Board member and original sponsor of 
original Redrock Wilderness Bill passes 
away. 


Appendix C 
(www.suwa.org) 


2003 SUWA Board of Directors 2003 SUWA Advisory Committee 


Trent Alvey 
Salt Lake City, UT 


Jim Baca 
Albuquerque, NM 


Bert Fingerhut 
Aspen, CO 


Darrell Knuffke 
International Falls, MN 


Greg Miner, Secretary 
Park City, UT 


Wayne Owens 
Salt Lake City, UT 


Mark Ristow, Treasurer 
Indianapolis, IN 


Janet Ross 
Monticello, UT 


Cindy Shogan 
Silver Spring, MD 


Del Smith 
Rockville, UT 


Johanna Wald 
San Francisco, CA 


Chip Ward 
Grantsville, UT 


Terry Tempest Williams 
Castle Valley, UT 


Ted Wilson, Vice-Chair 
Salt Lake City, UT 


Hansjorg Wyss, Chair 
Paoli, PA 
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Steve Allen 
Boulder, CO 


Bruce Berger 
Aspen, CO 


Dottie Fox 
Snowmass, CO 


Rich Genser 
Tucson, AZ 


Harvey Halpern 
Cambridge, MA 


Ginger Harmon 
Ketchum, ID 


Dale and Frandee Johnson 
Boulder, CO 


Bill Lockhart 
Salt Lake City, UT 


Roderick Nash 
Santa Barbara, CA 


Ed Norton 
Washington, DC 


Guy Saperstein 
Piedmont, CA 


Ken Sleight 
Moab, UT 


Susan Tixier 
Santa Fe, NM 


James Udall 
Carbondale, CO 


Appendix D 


Response from Larry Young regarding research proposal (“personal correspondence,” 
Aug. 21, 2002). 


Nathan: 


I've had a chance to look at your proposal and give it a bit of thought. I continue to be 
willing to help facilitate access to SUWA leaders and organizational newsletters. We 
also might be able to find a little something in old SUWA minutes and you've got a lot of 
material from media sources. After talking the survey issues over with a couple of key 
board members, I sadly have to get back to you with a negative response. There are 
several factors which contribute to the decision. 


First, we do not have a policy or procedure that would govern the request. Under ideal 
circumstances, we would formulate a board-endorsed policy at a future board meeting. 
In the past (typically multiple times per year) we have simply said no to people who have 
wanted to use our membership data base as a resource for their academic careers -- the 
risks and costs to us would be too high. 


Second, you would be making contact with 1600 SUWA members or 10% of our total 
membership. This sort of broad-based interaction with our membership would have to be 
introduced with a cover letter from myself and I would have to field follow-up 
complaints from several members (and there is no question that there would be some 
complaints about giving out email addresses). Additionally, we would likely lose at least 
a few members who would be upset with our using them for academic research (we lose 
members all the time, but usually for reasons that make more sense given our core 
mission). At the least, we would have to be very sensitive to wording in the 
questionnaire in order not to alienate members or undermine SUWA's legitimacy. For 
example, questions like "SUWA should not use the Ruess story in future activities" could 
alienate a member who really cares about Ruess -- they might think that we didn't care 
about the Ruess legacy or that we would subordinate the Ruess legacy to market 
considerations. If such a member wanted to make a big stink, it could cost us multiple 
members. Likewise, SUWA really isn't serving it's interests with questions like "SUWA 
is not competent enough to discuss Ruess' as a wilderness icon" unless we work really 
hard to help our members understand why we are asking the question. Our assessment is 
that there could potentially be high management cost for us. 


Third, if we were going to focus on how to improve our communications with 
membership, this is not the methodology or instrument we would use. We would first 
conduct focus groups to identify the important research questions (and the use of Ruess is 
unlikely to be important) and then frame questions in a way that would effectively answer 
the questions that are most important to us. Transforming your project into a project that 
would directly serve our interests would take even more administrative time from us and 
would likely not serve your research interests effectively. We would want to build on 
research conducted by other non-profits and attitudinal studies that provide national 
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comparison data with data sources like GSS. In the end, we would probably only have 
space for a couple of Ruess questions. While we can see several reasons to pursue a 
serious analysis of current and possible future SUWA communication strategies -- this 
isn't a good time for us to invest organizational resources in such a project and when/if 
we do, we will need to be certain to structure the research to meet the desired outcomes. 


Fourth, we anticipate turning to our activists for several critical "asks" within the next 
few months -- we can't afford burnout. The right timing for fielding a survey would be 
January as long as there weren't critical DOI or BLM issues reaching the boiling point. 


Fifth, the question of how SUWA members on our list serve differ from other people on 
our list serve is interesting but may not be the most important one -- more critical is the 
question of whether SUWA members on our list serve differ from other SUWA 
members. If they differ on activism but not on other demographics, it would suggest that 
we should work hard to push members onto our list serve. If they differ on both activism 
and demographics, then pushing folks onto the list serve could be unimportant or even 
counterproductive. This is an interesting question but unanswered by your design. The 
problem, however, is that if we gave you permission to do your study, we really couldn't 
go back to our list serve with a new survey instrument in the next couple of years. 


I know the decision to not allow you to use the SUWA database as a sampling frame is a 
disappointing decision for you but I want you to know that I am still committed to 
helping you gain access to key organizational leaders, old newsletters, and old SUWA 
minutes. This is a non-trivial commitment from SUWA -- both in terms of allocation of 
time resources and in terms of giving you privileged access to people and some 
documents. 


For what it is worth, my own professional assessment is that you already have more than 
enough data for a thesis -- adding the survey component might improve your results but 
really gives you a dissertation length project (especially if you use appropriate methods 
for statistical analysis). I would strongly encourage you to focus on a more manageable 
research task at the master's level. Finally, I also think a survey is only of limited utility 
in answering the historical question of how effective the Ruess image been over the years 
-- it really only gives you a snap shot of how current members currently relate to Ruess. 
This means that you absolutely can't answer questions like how has the effectiveness of 
the Ruess symbol changed over the years for the typical member. 


In any event let me know when you are ready to move forward with getting access to 
newsletters, minutes, and interviews. My own recommendation would be to look at 
newsletters and minutes before conducting interviews and then talk with the folks who 
were clearly central to SUWA decision making at various points in time before assuming 
who it will be useful to interview. 


Larry 
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Appendix E 
Coding Instructions 


Deseret News, Salt Lake Tribune, and newspaper articles from throughout the U.S. are to be 
coded in regard to the main issue and reference to Everett Ruess. 


The first categories call for very specific information and require detailed reading. 


First, locate each mention of Ruess and read everything each articles says about him and code 
the following: 


vi First person quotes by Everett Ruess: For each quote by Ruess write down the first three 
words and last two words, i.e. “As to when...by cities,” “my costume today... scowling brows,” 
also include short quotes like “Nemo,” or even “naked beauty.” 


v2 Theories explaining Ruess’ disappearance: Some articles theorize or speculate how 
Ruess disappeared, indicate each explanation: 


0 No theory mentioned 5 Disappeared by choice 
1 Murdered by cattle rustlers 6 Froze to death; died of hunger, 
2 Murdered by someone other thirst or a B-12 deficiency 
than rustlers 7 Drowned 
3 Suicide 8 Living in Navajo country 
4 Depression 9 Other: 


Now analyze the article based on the overall theme or content: 


v3 Themes: When determining which category represents the dominant theme of each story, 
evaluate the headline and first three paragraphs as more important than equal space further 
down in the story. 


0 Announcements or article about art, book readings, or other calendared 
events: This category would also include discussion of art shows. 


a. Art exhibit dates d. Reading: Sandstone Sunsets 
b. Reading: Vagabond for e. Play 
Beauty f. Film 
c. Reading: Wilderness g. Art Show Review 
Journals h. Other 
1 National Geographic Adventurer: Any article discussing the first publication of 
this magazine. 
2 Book Reviews or recommended reading (book lists): Any story in which a 


book review is the predominant theme of the article. C/ve: Look at the section in 
which the article is published or the byline of the journalist/columnist. 


Pilgrims to the Wild by J. O'Grady 

Into the Wild by J. Krakauer 

Telling Distance by B. Berger 

Vagabond for Beauty by W.L. “Bud” Rusho 
Wilderness Journals of Everett Ruess by Rusho 
Sandstone Sunsets by M. Taylor 


>~paogo 
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v4 


v5 


v6 


v9 


v8 


v9 


Film/documentary: Any predominant story that is about the Dianne Orr film Lost 
Forever: Everett Ruess. This category should also include any obituaries or articles 
about the death of another filmmaker who was working on this film. Note if the film 
is mentioned in association with: 

a. Fundraising 

b. Environmental advocacy 


Everett Ruess: Any article that deals predominantly with the mystery, myth, lore or 
story of Ruess that isn’t a book review or film review. 


Nature, environment, wilderness, or outdoors: Any story that is a travelogue or 
similar theme that only mentions Ruess or includes one quote from his writing. 


Ruess mentioned the inspiration of who or what the article is about. 

Ruess literature and mystery mentioned as lore of Utah and Arizona landscapes. 
Associated with fundraising or environmental protection 

Other: 


aoc0w 


Missing persons or unexpected/unexplained death: This category would 
include stories about people who conjure the dead and merely reference Ruess. 


Other: This category should only be picked if there is no possible fit in any of the 
above categories. 


Article theme is supported by persuasive cues (characteristics): 


0 Peripheral cues: Emotional appeals prevail in article message or persuasive 
situation in order to evoke particular feelings or emotions in support of the 
dominant theme. This would include language that implies happiness, good will, 
beauty, patriotism, anger, hope, etc. 

1 Central cues: Dominant characteristics in message appeal to logic by using 
facts (statistics, logical arguments, examples, etc.) to support the article theme. 

2 Cue neutral or no persuasive cues given: Neither peripheral nor central cues 
dominate in the article. 

Source: 

1 Albuquerque Tribune 13 Los Angeles Times 

2 Albuquerque Journal 14 LA Weekly 

3. Anchorage Daily News 15 New York Times 

4 Arizona Republic 16 Orange County Register 

5 Associated Press 17 Palm Beach Post 

6 Baltimore Sun 18 Patriot Ledger 

7 Boston Globe 19 Salt Lake Tribune 

8 Chicago Sun-Times 20 San Francisco Chronicle 

9 Denver Post 21 Santa Fe New Mexican 

10 Deseret News 22 Seattle Post-Intelligencer 

11 Detroit News 23 Seattle Times 

12 Hartford Courant 24 Telegraph Herald 


25 Washington Post 


Number of words or lines if applicable 


Page number where article appeared 


Placement 


By-line 
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Appendix I 
Section 1 
After reviewing the three messages, please answer the questions by 


circling the corresponding number or letter. 


1. Which message has information most relevant to the topic? 1 2 
2. Which message has information that is the least relevant to the topic? 1 2 
3. Which message has the most neutral information? 1 2 
4. Which message uses the most logical reasons to support the topic? 1 2 
5. Which message uses the most verbal imagery to support the topic? 1 2 


6. Which message appeals mostly to emotions such as loyalty, love, or 
other sentiments in support of the topic? 1 2 


7. Which message would have the most enduring impact on your 


opinion of the topic? 1 2 
8. Which message requires the most thinking? 1 2 
9. Which message is the most appealing to you? 1 2 
10. Why? 


11. Rate each message from greatest to least in its ability to keep your 


attention. 


12. Why did or didn’t these messages keep your attention? 


13. lam concerned about environmental issues. 


Strongly Agree 1 2 ) 4 5 6 7 Strongly Disagree 
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14. These messages are about a topic that does not matter to me. 
Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 


15. Over the last year, which outdoor activities have you participated in? 


a. Hiking j. Snorkeling/scuba 

b. Birding k. Mountain biking 

c. Camping l. Rock climbing 

d. Driving/Rving m. Spelunking (caving) 

e. Fishing n. Skiing/snowsports 

f. Hunting o. Backpacking 

g. Horseback riding p. Canoeing or river rafting 
h. Wildlife viewing q. Other: 

i. ATVing/off-roading 


16. What college level courses have you had that deal with the environment or nature? 
a. 
b. 
c. 
d. 
€: 
17. Please list any environmental groups you are aware of. 
a. 


b. 


18. Any questions or comments? 


End of survey 
Thank you 
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Section 2 


Descriptive Statistics of message validity (n=11) 


Most relevant 
Not relevant 
Neutral 

Most logical 
Most imagery 
Most emotional 


Most impact 
Most thinking 
Most appealing 


Kept attention 
Least attention 


Central 
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Neutral 
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Appendix J 


Mark whether you: 1) strongly agree, 2) agree, 3) somewhat agree, 4) neither agree nor 
disagree, 5) somewhat disagree, 6) disagree, or 7) strongly disagree with these statements. 


Circle the appropriate number. 
1. Regardless of whether I agree with this message, the arguments in the message were strong. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
2. The source of this message was not competent to discuss southern Utah. 

Strongly Agree 1 2 3 4 > 6 7 Strongly Disagree 
3. The source of this message is an expert on wilderness. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
4. Regardless of whether I agreed with the message, it used weak reasons. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
5. The source of this message was poorly qualified to speak on this issue. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 


6. This message is about a topic that affects me personally. 


Strongly Agree 1 2 Be) 4 i) 6 7 Strongly Disagree 


7. Regardless of whether I agree with this message, it is a good idea to participate in the event 
mentioned. 


Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
8. Regardless of whether I agreed with the message, the points it made were powerful. 
Strongly Agree 1 Z 3 4 5 6 7 Strongly Disagree 
9. The source of this message is an authority on this topic. 
Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
10. Regardless of whether I agreed with the message, the ideas in it were poorly-thought out. 


Strongly Agree 1 2 ) 4 > 6 7 Strongly Disagree 
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11. 


12. 


13. 


14. 


15. 


16. 


17. 


18. 


19. 


Reading this message made me think more about protecting the environment. 

Strongly Agree 1 2 3 4 S 6 7 Strongly Disagree 
I support the idea of learning about efforts to protect land located in southern Utah. 

Strongly Agree 1 2 3 4 =) 6 7 Strongly Disagree 
I have intentions to attend the informational meeting mentioned in the message. 

Very likely 1 2 3 4 5 6 7 Very unlikely 

This message is about a topic that is not relevant to me. 

Strongly Agree 1 2 3 4 i) 6 7 Strongly Disagree 
I am opposed to protecting wilderness. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
Environment issues are something I rarely think about. 

Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 
Protecting the environment is not important to me. 

Strongly Agree 1 2 3 4 > 6 7 Strongly Disagree 
I am concerned with the environment. 

Strongly Agree 1 2 3 4 ) 6 7 Strongly Disagree 


Wilderness protection is a topic that really matters to me. 


Strongly Agree 1 2 3 4 5 6 7 Strongly Disagree 


20. Now please list any environmental leaders, icons, or heroes you are aware of: 


a. 


b. 
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21. Please list any environmental groups you are aware of: 


Questions 22 — 34 are for demographic purposes only and will be kept confidential. 


22. Using the following list, circle all the outdoor activities you have participated in over 
the last year: 


a. Hiking i. ATVing/off-roading 

b. Backpacking j. Snorkeling/scuba 

c. Birding/Wildlife viewing k. Mountain biking 

d. Camping 1. Rock climbing 

e. Driving/RVing m. Spelunking (caving) 

f. Fishing n. Skiing/snowsports 

g. Hunting o. Canoeing or river rafting 
h. Horseback riding p. Other: 


23. What college level courses have you had that discuss environmental issues or nature? 


e. 


24. What is your highest level of education: 


a. Completed high school f. Master’s degree 

b. 1-2 years of college g. Doctorate, law, or medical 

c. 3 years of college degree 

d. Graduated from college h. Vocational or technical school 
e. Some graduate work, no degree beyond high school 


25. What was your age on your last birthday? 
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26. 


21s 


28. 


29: 


30. 


31; 


32. 


Bee 


34. 


In which of the following categories would you place yourself? 
a. White e. Native American 
b. African American f. Alaska Native 
c. Hispanic or Latino g. Other: 


d. Asian or Asian-American 


What religion, if any do you affiliate? 
a. Protestant d. Jewish 
b. Catholic e. Other: 
c. Latter-day Saint (Mormon) f. None at all 


How important are religious beliefs to you? 
a. Very important 
b. Somewhat important 
c. Not very important 
d. Not at all important 


If you had to pick one state/country to call home what would it be? 


What is your marital status? 
a. Married 
b. Divorced 
c. Single (never married) 
d. Other: 


As of today, are you a Democrat, Republican, or Independent? 
a. Democrat 
b. Republican 
c. Independent: 


If Independent, then which of the following best describes your political leanings? 
a. Lean toward the Republican Party 
b. Lean toward the Democratic Party, or 
c. Lean toward neither major party 


d. Other: 
What is your gender? 
a. Male, or 
b. Female 
What is your total personal income before taxes? 
a. Less than $9,999 d. over $30,000 
b. $10,000 — 19,999 e. don’t know 


c. $20,000 — 29,999 


THANK YOU 
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Appendix K 
(appears in only Selling Ruess 2009) 


Nathan Thompson 
69 E. Hanover Dr. 
Orem, UT 84058 


Larry Young 

Executive Director 

Southern Utah Wilderness Alliance 
1471 South 1100 East 

Salt Lake City, UT 84105 


June 11, 2002 
Dear Larry: 


As you know the Southern Utah Wilderness Alliance used Everett Ruess in their logo 
from 1985 until 1999 when it was changed to a block print of a juniper tree. This letter is 
to request your cooperation in a research project being initiated in the Department of 
Communications at Brigham Young University. The research is for my graduate thesis 
and proposes to investigate SUWA’s connection to Ruess and wilderness protection. The 
research utilizes persuasion theory and involves examining how icons may have 
benefited SUWA’s mission. 


Obviously, SUWA is a primary source for this research. I am requesting SUWA 
involvement as follows: 


1. Providing contact information for interviews with founders of SUWA and other 
individuals involved in the decision to use Ruess in the logo. This includes the 
contact info for the 1985 board of directors and advisory committee. If 
unavailable, individuals who now serve in these positions may be substituted. 

2. Use of SUWA’s email list-serve to survey subscribers regarding Ruess, media, 
and other elements of grassroots activism. 

3. Access to SUWA newsletters and other resources containing information about 
Ruess. 


There are additional SUWA resources that may be useful to the research and will be 
sought after as the need arises. 


My proposed methodology includes: 1) semi-structured interviews with SUWA decision 
makers, 2) a survey of list-serve subscribers, and 3) a content analysis of media coverage 
of Ruess. Survey and interview questions will be derived from the theory applied in the 
research. Some of the questions the research hopes to address include: 
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e How effective was SUWA’s decision to use Ruess as an environmental icon in 
terms of their mission and organization goals? i.e. membership, donations, 
activity, etc. 

e What role did mass media play in the public’s environmental attitude of 
wilderness coverage of the icon? 

e Did SUWA list-serve subscribers see media coverage (i.e. books, newspapers, 
documentaries, etc.) of Ruess; how did media influence their attitude about 
environmental and wilderness protection? In other words did the agenda set by 
media coverage of Ruess translate to readers? 


It is my hope SUWA will participate in this research scheduled to begin the end of this 
month. Thanks for your consideration on this matter. Please respond as soon as possible 
in order for research to progress in a timely manner. Feel free to contact me or my thesis 
advisor JoAnn Valenti with any questions you may have. We look forward to conducting 
work informative to your mission. 


Best regards, 


Nathan Thompson 
Graduate Student 
nthompson@byu.edu 
801-372-8567 


cc: JoAnn Valenti, Ph.D. 
Professor 
valentij@byu.edu 
801-422-7020 
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Afterword 


October 12, 2008 post by the author on “Disciples of Everett Ruess”’ Facebook group — 
(prior to Everett’s body being identified in 2009) 


I finally got around to watching “Into the Wild” (http://www.intothewild.com). I am struck again by how much Chris McCandless and Everett Ruess 
are kindred spirits. Jon Krakauer was wise to include a chapter about Everett in his book about Chris. 


The film itself is very well done and captures the essence of what nature worshippers seek and do when they take reckless adventures into the wild. 
The inclusion of Eddie Vedder's music and voice to the film provided an emotional layer to the experimental cinematography. Using Chris’ sister as a 
narrator was an effective choice for perspective and illustrated another layer of his life. 


The best performance in the movie was by Hal Holbrook, he encapsulated the feeling we have when we know people will make poor choices, but we 
can’t do anything to prevent the damage that will follow. 


One thing that was lacking from the film is a conclusion. I haven't looked at the DVD to see if there are any interviews with the McCandless family; I 
would like to hear what they have to say about the popularity of the film and book. The film showed how they felt about his disappearance, but 
nothing about his discovery. 


On a personal note, I have to say how grateful I am that I didn’t stay in Alaska after I went there in 1998 to work for the Alaska Conservation Corps. 
I almost didn’t come back because my current feelings about the Mormon Church hadn't matured enough to make a legitimate decision to leave it. If 
I would have left it then, I would have left society as well. I think that is the lesson we can learn from people like Chris and Everett: it is acceptable to 
feel the way they did about nature and society, but in the end one must always realize — what Chris realized in his dying days — that happiness must 
be shared. 
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Ruess mystery solved ... again, Much hyped article on Ruess available in National Geographic Adventurer Leave Group Facebook Ads for Pages. 
on April 21... When you create an ad for 
{Share [+] your Page, users can become 
http; //adventure nationalgeographic.com/2009/04/everett-uess/david-roberts-text —— a fan directly in the ad unit. 
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2009 marks the 75th anniversary of Everett's last known writing ... If anybody is interested, below is a 
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